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Ne. 2943——WALL PANEL. Size: 8’ high, 914” wide, 144” deep. The scroll pattern is deep formed in center of decorative bordered vacuum formed plastic panel. 
Use in upright or horizontal position . . . on. ledges, posts, as screens. Frame and valance windows, louver sides, decoratively front shadow and planter boxes. Use 
a8 permanent interior structural decor, in window and island display settings. Each $8.50 6 or more PS ...Each $7.95 


J ne of Cleganct 


STRUCTURAL .. . ARCHITECTURAL PROPS 


DIMENSIONAL, FULL SIZE, OF LIGHT WEIGHT, DURABLE VACUUM FORMED PLASTIC 


DESIGNED FOR 




























The AGE OF ELEGANCE has returned with all the glamour 
and beauty°of a gracious era. These handsome panels, the scroll 
and floral designs beautifully carved. then formed into light 
weight, durable, easy to use vacuum formed plastic, help you 
create settings of infinite variety, combining originality and 
beauty, for fashion and home furnishing promotions. They may 
be painted, if desired, to match any color scheme, then washed 
back to the original white. Because of the classic design, they can 
be used over and over again, season after season. In full 8 foot 
heights, they permit realistic architectural settings. 

They are most timely for use in an era when merchandise is bent 
on returning to former elegancies. Use as permanent structural 
decor, on wall areas ... as stage settings for fashion shows. . . 
create handsome room settings for home furnishing events . . . use 
in windows ... on feature island displays. . . . 

YES ...,truly the answer. . .:: . A way to maintain a high standard 
of magnificent display and decor, on today’s economical budgets. 


ELEGANT .. . LOW COST STRONG, DURABLE, 
TO BE USED OVER AND OVER AGAIN 
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2944—DOOR OR WALL 
PANEL. Size: 8° high, 20” wide, 
1%” deep. Of vacuum formed plastic. 
So massive looking, vet so light in 
weight, simple to mourt into: posi- 
tion, easily maintained. Structural in 
design for permanent decor or versa 
tile display installations. 

Price Each $18.50 





FLUTED. COLUMN 
HALF ROUND...8 FT. HIGH 


Simple, classic lines are deep formed into this one 
piece, half-round column. Mount against wall or back- 
ground, or fit two together for full round. structure. 
Of light weight, sturdy, durable vacuum formed plastic, 
easy to handle, hundreds of uses thruout the years. 
Offered in soft flat white, can be painted if desired, 
washed back to white. ; 

No. 2942——COLUMN. Size: 8° high, 18” wide. 
B1.,” deep oe . Each $27.50 


W. L. STENSGAARD AND ASSOCIATES, INC. chickco'y Ninos 
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By Gabriel Valenti 
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By Tony Comorat 
By A. Van Hollander 
By Al Couch 


By Charles J. Conniry 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI 1, OHIO 


THE COVER 


This is one of a series of displays by 
Frederick Asmussen, The Myer Emporium, 
Melbourne, Australia, each showing fash- 
ions in a setting from a different country. 
Here the scene is a country estate in 
England. 


OUR NEXT ISSUE 


The retail store and how its fixturing 
and layout have changed and are chang- 
ing is the subject of a fascinating article 
by Lawrence Israel, of Copeland, Novak 
& Israel, architects, in the July issue .. . 
Plus a full report on Display Market 
Week, and a number of special features 
... In the mail June 20. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
R. C. Kash, Editor 
R. James Shriver, Advertising Manager 
John Mendell, Production Manager 


Eastern Office 
20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


Western Office 


Joseph Mervish, 6716 Gentry Ave., North 
Hollywood, Calif. Phone STanley 7-7556. 


* 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and fereign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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DOT WILLIAMS PRESENTS 


with the help of Sindbad, Aladdin, and the Blue Genie 


A i UsAnD 










a Haroun el Raschid extravaganza 
Starring Scheherazade, Dinarzade, 
and other bewitching Mary Brosnan 
and Durabelle mannequins 

in settings of Oriental splendor 
ranging from Bagdad to Bali, 


from Bangkok to Venice 








esident 
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Opens June Ist at the Williams showroom, 498 Seventh Avenue, New York 18 V/A Jue, 
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it’s another milestone in Calart’s 37 years of industry 
leadership . . . the opening of our New York Showrooms, 


225 Fifth Avenue, Rooms 509-511. 


Here you'll find the largest flower showrooms in the nation 
. . - 2000 square feet of space devoted exclusively to Calart 
flower displays. You'll enjoy soft chairs — air-conditioned 
comfort — one-stop service for selecting Calart wax flowers, 
plastic fruit, foliage, Christmas trees, and plastic flowers and 
foliage . . . at the best prices. One-stop service helps you 


save on freight as an extra bonus. 


Plan to visit Calart’s New York Showrooms scon! 


Now in New York ! 


ALART’S NEW SHOWROOMS 
225 Fifth Ave., Rooms 509-511 












SALES REPRESENTATIVES 

Walter Fritchie 

44 School Street, Boston 8, Massachusetts 
R. T. Pickering 

Cinderella Road, Lookout Mt., Tennessee 
John R. MacCallum 

50 Sais Avenue, San Anselmo, California 
Henry Miller 

1507 Merchandise Mart, Chicago, Illinois 
Herman Zanders 

4532 W. 65th St., Kansas City, Missouri 
Paul H. Hildebrand 

342 (2nd Unit) Sante Fe Bidg., Dallas, Texas 
Miss Moneta Mack 

P. O. Box 2363, Denver, Colorado 
lewis F. Fox 

22160 Curtis St., Detroit, Michigan 
W. L. Ash 

16142 Burgess St., Detroit, Michigan 
William Westall 

216 Terminal Sales Bldg., Seattle, Washington 
John Tatman 

1529 Carol Court, Northbrook, Illinois 
Jack Michelson 

5305 Tippett Ave., Baltimore, Maryland 
J. Gardon O'Brian 

504-505 Merchandise Bldg., Minneapolis, Minn. 









-CALIFORNIA 
ARTIFICIAL FLOWER CO. 





400 RESERVOIR AVE., PROVIDENCE, R. I. 
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eWrite now for NEW CATALOG M59 


Showing all models of sign machines ee 
and supplies SS 








8 THE MORGAN SIGN MACHINE CO. 
g 4510 N. Ravenswood Ave., Chicago 40, Ill. 


1 
§ @ PLEASE SEND FREE CATALOG M59 


Th MORGAN, 


sig mA OC HIN €& 


~ 
° 
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4510 N. RAVENSWOOD AVE. Attn.: Position 
CHICAGO 40, ILL. 
Street 
§ City...... SE EIR IDs a RP a 3 _..... state... 


EXHIBITING IN SPACE 300, N.A.D.1. CONVENTION, NEW YORK TRADE SHOW BUILDING, NEW YORK CITY, JUNE 22-26, 1958. 
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3 new expanded metal patterns 
to give a fresh appearance to your displays 


Get one-of-a-kind beauty for your displays with are simple to work with. But here is its real beauty: 
Penmetal Multimesh*—the new look in expanded you cam achieve a Fifth Avenue atmosphere at 
metal. rage contemporary, these newly designed _ bargain cost. 
meshes offer infinite potential for display Find out more about eye-catching Multimesh. 
creativeness. Folder 516-EM tells the whole story. Write today 
Multimesh comes in three at Crystal, for your free copy. 
Pendant, Garland. Use them for handsome ceilings 
and walls, area dividers, racks and display cases, PENN METAL COMPANY, INC. 
cut-outs. Wherever used, you will find them ver- General Sales Office: 40 Central Street, Boston 9, Mass. 
satile and appealing. ak Plant: Parkersburg, W. Va. 
Multimesh stays beautiful, too, because it is easy agen He be nrerigmagt sg rp ge esi 
to clean and very strong. Light in weight, sheets San Francisco, Los Angeles, Parkersburg 
PM-181 


*Design patents pending 
on all patterns. 
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Style Stand-Ip 


Increase Store Trafhic, Boost Sales 
with this 


New. Smart Fashion Presentation 


You don’t have to be a magician to attract bigger crowds . . . to do 
more business! Show your customers this new way to see themselves 
in your latest chemise, fitted dress or evening gowa! 


There isn’t a woman alive who can resist trying on your lovely clothes 
this fast, easy way. The STYLE STAND-IN shows her how the dress 


should look on her — closes the sale fast! 


The photos, right, show how the STYLE STAND-IN lends your 
customer the flattery of a perfect figure wearing a perfectly fitting size. 
Looking into the mirror, she sees herself as you want her to! You've 
never made such easy sales! 


Place your STYLE STAND-IN so it’s visible from the street. It will 
attract shoppers. When they see their own faces on the beautifully 
gowned manikin they quickly become buyers. Once customers “try-on” 


fashions with your STYLE STAND-IN, they'll keep coming back. 
You will want a STYLE STAND-IN for every one of your leading 


numbers. And you can have them under a special Rental-Purchase Plan 
for as long as you like. You rent this saleslady for only $25 a month. 
There is no obligation beyond one month’s rental. If you keep her six 
months, she automatically becomes your property. 


STYLE STAND-IN’s are easy to dress. Made of light, virtually 
unbreakable fibreglas reinforced with polyester plastic, they last indefi- 
nitely and there are no maintenance costs. 


So be the first in your city to profit from this exciting new idea. 


Order STYLE STAND-IN today. This can be the smartest business 


investment you ever made! 


See STYLE STAND-IN 
ROOM 303 


NEW YORK TRADE SHOW BUILDING 
NADI MARKET WEEK, JUNE 22nd - JUNE 26th 


NEW YORK — 152 West 25th Street 
CHICAGO — — 11 So. Despiaines 
DALLAS — — 3007 Canton Street 











Patent Pending 
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and READY 


OU TO SEE... 
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MARKET WEEK 
* ‘JUNE 22-26 


NEW YORK 

TRADE SHOW BLDG. 
SECOND FLOOR 

Sth AVE. & 35th ST. 
N.Y.C., NEW YORK 
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@ NEW YORK TRADE SHOW BLDG. i 4 
35th St. & 8th Ave., New York, N. Y. 
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makes the second best grass in the world 


Eaton Velvety Grass Mats give a realistic 
display touch that registers more sales. Available in all sizes and shapes. 


EATON BROTHERS CORP. 
Hiambure. New York 





THE JONEL COMPANY, INC., Carlstadt, N. J. 
A WHOLLY OWNED SUBSIDIARY OF 


POTTERS BROS. INC. 


DISPLAY WORLD 








YYW NS DISPLAYS, INC. 


ROOM 325 


New York Trade Show 
Building 
N.A.D.I. MARKET WEEK, JUNE 22-26 





*Reg. U. S. Pat. Office NEW YORK SHOWROOM 
Air Conditioned 
13 West 56 Street. New York 19, N. Y. 





JUNE, 1958 
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Displays 

Models & Hobby 
Animations 

Floats 

Television 

Movies 

Street Decorations 
Signs & Advertising 
Schools 


Many other uses 
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FORM A HABIT WITH “FORMIT”’ 


SEE “FORMIT” IN ROOM 416 
AT THE NADI SHOW 


DAVID & MICHAEL SLOAN 


DISPLAY WORLD | 








*% FIRE-RESISTANT DOES NOT GRIND 


* FLAKES—NOT GRANULES INTO CARPETS 


%& COVERAGE—APPROX. 20 SQ. FT. PER LB. 


* ECONOMICAL—CAN BE REUSED 
Packaging—One, Five Colors 


% NON-INJURIOUS—NON-TOXIC . 
10 Lb. 25 Lb. Boxes- Available 


DAVID & MICHAEL SLOAN, 









































The greatest SNOW MACHINE you’ve ever 


seen. Makes your display a winter wonder- ah} 
land of beauty. 


IN ROOM 416 AT THE NADI sHow SEE youR 
LOCAL DISPLAY 
DAVID & MICHAEL SLOAN JOBBER Lf 
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WEYTEX* ts tough, 
reduces “break-out” 


Close-edge power nailing of STANDARD WEYTEX. 





|\4-SQUARE | 
STANDARD 
WEYTEX 


TEMPERED 
WEYTEX 


PERFORATED 
WEYTEX 





Thicknesses: 
i/3 afae sare 
3/16", 1/4’, 5/16” 


Widths: 4 ft. 


Lengths: 8 ft. to 16 ft. 


For interesting facts, write: 


Special Products Division 


You get a tough Hardboard 
in STANDARD WEYTEX* 


Toughness is a characteristic of Weyerhaeuser STANDARD WEYTEX.* This 
quality feature is also a money-saver. For instance, inherent board tough- 
ness helps reduce rejects from “break-out” due to close-edge power stapling 
and nailing. This makes WEYTEX one of the most economical hardboards 
you can buy for such applications as drawer bottoms and case backs...here 
toughness counts and brittleness costs. It’s your versatile hardboard. 


WEYTEX—STANDARD, TEMPERED or PERFORATED types—has the 
machining characteristics for such high speed operations as sawing, plan- 
ing, routing, beveling and die-cutting. You can also chamfer, miter, scarf 
and bend WEYTEX to compound curves and short radii. 


The consistent physical properties of WEYTEX result in top performance 
for quality production. It paints beautifully for outdoor signs and displays 
and is specified as core stock, cross-banding or facing material for furniture, 
toys, kitchen cabinets and unlimited industrial applications. 


* 
WEYERHAEUSER SALES COMPANY 


Tacoma, Washington 


HARDBOAR D S -s «xm. nex. 


A WEYERHAEUSER [4-sguare| FOREST PRODUCT 


DISPLAY WORLD 
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New and Largest Exclusive Line | To Boost Your Christmas Business 


At Lowest Prices On A Modest Budget 


Visit our showrooms, air-cond:- 
tioned for your convenience. 
Use our limousine service 
during N.A.D.1. Market 
Week June 22-26, 
From the New York 
Trade Show 
Building. 
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ALLIED DISPLAY MATERIALS, inG>+ 244 Wwast 23rd 


A te 


i 4 . 
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ANTOINE ~ 
he. CVanrts.. 


ANNOUNCES THE 


At 


WINDOW DISPLAY CONTEST 
FOR WHAT EVERY DISPLAY MAN NEEDS 
AND WHAT A LUCKY ONE WILL GET! 
A VACATION ON THE FABULOUS FRENCH RIVIERA 
AS A GUEST OF ANTOINE FOR TWO FULL WEEKS! 














BAIN DE SOLEIL Has THE stUFF THAT ANTOINE TANS 
(AND BEAUTIFUL WINDOWS) ARE MADE OF. 


A STUNNING PACKAGE, GAY WITH SUN COLORS 


A NAME THAT SUGGESTS A HUNDRED POSSIBILITIES, 
TO INSPIRE YOU AND CHALLENGE YOUR INGENUITY. 


EVERYTHING TO MAKE YOUR IMAGINATION SOAR! 
IF YOUR STORE CARRIES "BAIN de SOLEIL" YOU ARE ELIGIBLE TO ENTER 


GET YOUR ENTRY BLANK AND COMPLETE DETAILS AT ONCE. 
CONTEST OPENS JUNE Ist, 1958 WRITE 
ENDS MIDNIGHT JULY 31st, 1958 


HAROLD C. MARTINS 


ANTOINE de PARIS 


ONE EAST 57th ST., NEW YORK 22, N. Y. 


DISPLAY WORLD 





During N.A.D.I. Market Week, Limousine Service To Our Exhibits At Our Showrooms 


oe 
Guslen Display Ine, 133 West 19th Street, N. Y. 11, N. Y. 


JUNE, 1958 
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Decorative Plant corp. 


First with the Newest for jover Sixty years. 


136/West 24th Street, New York City, N. Y. 

















When in New York there is one spot you cannot 
afford to miss . .. display's largest showrooms where 
new ideas are myriad .. . you are always welcome. 


VICTOR HAIDA DISPLAYS, 


149 West 24th Street, New York 11, N. Y. @ CHelsea 3-3540 
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GP470 WREATH, 47 in. dia., shpg. wt. 24 lbs. 
$58.50 ea. 


GP.7008 SANTA BOOT, 70 in. high, shpg. wt. 


29 ibs 548.00 ea. GP.72 CHRISTMAS TREE, 72 in. high, shpg. 
wt. 31 Ibs. 75.00 ea. 


Fe, 


No 


LALA 


a fe & 


tijiee 


CP.9605 8 FT. CANDY CANE, shpg. 

~~ — GP.390S GIANT Ss ACE 

GP-490S 50 IN. CANDY CANE, shpg. wt. SWS GIANT SANTA FACE, 39 in. 

Ibs $2. e. dia., shpg. wt. 15 lbs. $25.00 ea. GP-600S SNOW MAN, 52 in. high, shpg. wt. 19 oe a GIANT SANTA, 64 io. bigh, shpg. we. 
lhe 25 lbs. $32.00 ea. 


GP-510S8.520S4 SANTA SLEIGH AND4 
REINDEER SET, metal plastic garland 
for reins and 5 outlet wiring circuit. 


oh pg wt. 7 > ibs $1 37. 50 " per sel 





BULLETINS DESCRIBING OUTSTANDING DECORATIONS FOR YOUR DISPLAY DEPARTMENT 
Free for the Asking Check Bulletins Wanted 


Catalog No. 58 ~- 40 page, in color, on outside street Christmas Decorations. 
GP.510S SANTA SLEICH,. 
Sl ia. long, shpg. wt. 15 Ibs. Bulletin No. GP676, 22”" x 34” broadside on Economy Line of Christmas Decorations for store in- 


teriors, fronts, marquees and lawns. 


Bulletia No. DD666 on outdoor Nativity Scenes, Reindeer Scenes, Dickens Family, Horse & Coach 


Scene and Carol Scene, 4 page. 


16 Page catalog in color on three dimensional molded rubber Nativity Scenes, Christmas Carolers 


and Choir Singers. 


Bulletia No. Al)-656, 4 page, greenery, roping and illuminated garland for street decoration aad 
store fronts. 





Bulletin No. GP655R, Holl-E-Nood plastic Brick and Stone Wall Panelling, giving the rustic warmth 


of exposed masonry. 


GP-520S REINDEER Bulletin No. GP669R, 17” x a on Vista-Glo Luminous Ceilings for Display Rooms. 
50 in. long, shpg. wt. 14"lbs. 
$26.25 ea. 


GENERAL PLASTICS CORPORATION | 2st. ‘irene 


P.0.80X747 1400 N. W WASHINGTON ST. Marion, | Ind. PHONE 4870 “Phece Garfiehd “nM 
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“INDIANA LIMESTONE 


3-Dimensional Plastic 


BRICK and STONE VENEER 


A New Trend... 
THE FASHIONABLE BEAUTY OF 


|... for beautiful and mod- 
The look and luxury of exposed masonry | ern wall treatment and 


decorative use 


Five large realistic masonry panel reproductions Planters 


W hite or pre-finished natural colors Kitchens 


Focal Point Walls 
Light W eight — Easy To Install Basements — Dens 


Available in two grades Wainscots 
Fireplaces 


DISTRIBUTOR INQUIRIES INVITED 


GENERAL PLASTICS CORPORATION 


1400 N. WASHINGTON ST., MARION, INDIANA 


JUNE, 1958S 





WERE NOT JUST SPINNING A YARN 


When we say we've got the "hottest" yarn 
displayers in the business!! Take a good, 
long look at these units ... they're adapt- 
able, light-weight and easy-to-place .. . all 
in a wide range of colors. Which type and 
height will best fit your store? 


NOTE: All yarn units are available in solid 
colors of yarn or a two color combination. Your 
choice of the following colors of yarn must be 
specified when ordering: Orange, wine rose, 
yellow, paddy green, spanish purple, walnut, 
wood brown, scarlet, black and white. All 
shelves are made of stained wood and brown 
mat board for use with all autumn tones of 
yarn. Black and white shelves are available but 
must be specified on order. 


SDT-022/7—SINGLE SHELF 


YARN DISPLAYER 
Shelf Size: 7 inches by 22 inches. 
Overall Length: 4 feet. Each $3.85 
Other Lengths Available: 
feet to 6 feet overall length. Each $4.95 


feet to & feet overall length. Each $6.60 
9 feet to 10 feet overall length. Each $7.70 


+ 
~ 
7 


$D-22/7—THREE SHELF 
YARN DISPLAYER 


Shelf Size: 7 inches by 22 inches. Over- 

all Length: 7 feet. $12 50 

(above). Each . 
Other Lengths Available: 

3, 4 or 5 feet overall. Each $10.25 


6, 7 or 8 feet overall. Each.... $12.50 
9 or 10 feet overall. Each _. $14.75 


$D-011/7—TWO SHELF YARN DISPLAYER 


Shelf Size: 7 inches by 11 inches. Overall Length: $7 95 
6 feet. (above left). Each.. ° 


Other Lengths Available: 
3 feet, 4 feet or 5 feet overall length. Each $5.75 
6 feet, 7 feet or 8 feet overall length. Each $7.95 
9 feet or 10 feet overall length. Each $9.95 


$D-022/7——-TWO SHELF YARN DISPLAYER 
Shelf Size: 7 inches by 22 inches. Overall Length: $ 
7 feet. (far left). Each.. 8.95 


Other Lengths Available: 
3 feet, 4 feet or 5 feet overall length. Each $6.85 
feet. 7 feet or 8 feet overall length. Each $8.95 
feet or 10 feet overall length. Each $11.25 


$D-22/7—TWO SHELF YARN DISPLAYER 


Shelf Size: 7 inches by 22 inches. Overall Length: $8 95 
5 feet. (near left). Each + ae . 


Other Lengths Available: 


3 feet, 4 feet or 5 feet overall length. Each $8.95 
6 feet, 7 feet or 8 feet overall length. Each $11.25 
9 feet or 10 feet overall length. Each. $13.45 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. LOUIS 3, MISSOURI 


ea 
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BRIGHTEN YOUR 
STORE INTERIOR 


With the fine quality, 
eye-catching display pieces 
shown on this page. 


IMPORTED ITALIAN MARBLE 
Designed for modern use with all the grandeur of old world 


tradition. Exquisite detail is finely portrayed in these beautiful SCULPTURED FULL ROUND 
works of art. ’ A 
EPP-4010—Pedestal—Size: 36 inches high with $39 50 HARD RUBBER FIGURES 
. hag ne ences a bese. — Lee " ¥ No chipping, no breaking . . . weather-resistant too. 
EPP-1953—Pedestal—Size: 28 inches high with $25 Q5 = ATC-712—Small Horse Head (above). Size: 20 inches 
9 inch diameter at base. Each . tall by 15 inches wide with a 17 95 
EPP-3985—Bird Bath—Size: 9 inches high with $16 95 handsome ivory finish. Each ° 

. 


12 inch diameter at top. Each ATC-721—Large Horse Head (below). Size: 23 inches 
EPP-56/169—Compote—Size: 17 inches high with $ tall. White with regal, gold $ 
ll inch diameter at top. Each 23.95 highlights. Each ° 5 
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HONEYCOMB 
PAPER COLUMNS 


Size: 36 inches high (shown at left). 
Available in white 
only. Each ° 


yy 


ne 
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HONEYCOMB 
PAPER VASES 


Size: 36 inches high (shown at left). 


Available in white $4 
only. Each .00 
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HONEYCOMB PAPER PANELS 
LIGHT, FLEXIBLE, EASY-TO-USE 


No. GWF-6 (above left)—Paper panels finished on two sides and suitable 
for a variety of interior and window displays. May also be used as window 
dividers or tans. Overall size: 36 inches by 108 inches by 3% inches deep. 
Colors: All white, pink /white, light green/white and 

yellow/white. Please specify colors desired. Each ° 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MISSOURI 
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Kditors Comment 


It seems that quite a number of displaymen were interested in the 
West Indies job mentioned here in the last issue. A total of 26 phoned, 
wired, or wrote for the name of the person to contact about it. Presum- 
ably the job is now filled... 


On May 8th I had the pleasure of speaking before the Huntington, 
W. Va., Display Club at its "Bosses' Night" dinner. This is a new 
organization, formed just a few months ago, and I think it deserves 
mention here for the aggressive, thorough way in which it goes about 
publicizing display in general and the club in particular. For example, 
in connection with this meeting it not only arranged for newspaper pub- 
licity but set up a 15-minute interview for me on a Huntington television 
station. When bad flood conditions in the area made it impossible for 
me to arrive in time for the interview, the club president, Ed Warren, 
and the vice-president, Kermit Nordeen, filled in at a moment's notice 
in order not to miss the opportunity of bringing display and the club to 
the public's notice. When I finally arrived I was taken to another TV 
station for a filmed appearance, and so display and the club got an 
additional plug on the 6:50 news program... 


Which brings up the point -- why do progressive display people in so 
many communities fail to have a local club? There are a number of 
reasons which I could give if space permitted, but the sad fact is that 
there are only half a dozen or so really active display groups in the 
nation today. The situation is quite a contrast to 25 years ago when 
almost every city of any size at all had its club. There is much that a 
good local club can do for its members, their employers, and their 
community. It is too bad that so little interest is shown on this 
subject... 


A display director of a well-known store writes: "From what I hear, 
the ‘Streetscape USA' which features the American windows at the Brussels 
World's Fair was not as well handled as it should be from an overall 
concept. I am disappointed that someone could not have been there to 
perhaps sell the American Commissioners on making some improvements. 

It is too bad that this entire project was not entrusted into the hands 
of a display person who could best produce this type of exhibit." 


I haven't seen the Fair and so I can not say whether the report is 
true or not, nor do I know who had the handling of this particular part 
of the American exhibit. But the point is well taken that if it was to 
depict American window displays as they actually appear, then a good 
retail displayman should have been selected to do the job. There is a 
lot of difference between exhibit display and window display as we think 
of it, and the person who does a good job with one doesn't necessarily 
do so with the other. The techniques usually are quite different. While 
the visitors to the Fair undoubtedly will not know the difference if the 
"Streetscape USA" is not handled well from the retail displayman's stand- 
point -- if this is actually the case -- it is regrettable that it could 
not be more representative of what it seeKs to portray... 


The display field lost two of its leading (Please turn to page 74) 
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PUSH BUTTON 
SIGNING IS HERE..... 


THE ELECTRO-MATIC by 


Printasign 


Printasign ELECTRO-MATIC—by work- 
ing with tab stops and push buttons— 
enables every store to have better signing 
that sells, quicker signing at less cost! The 
Printasign ELECTRO-MATIC is so fool- 
proof in operation, so simple to sign with, 


that— under normal operating conditions 
—with untrained personnel—the new 
Printasign ELECTRO-MATIC’s full 
automation will increase sign production 
50 to 75% ! Use coupon to receive informa- 
tion and demonstration without cost. 





Printasign’s New SIGN DUPLICATOR 


in sizes up to full sheet 


» Lowest Cost Method of Multiple Signing 

«Automatic Paper Thickness Compensator 
Adjusts impression Roller to Correct Height 

e Turns Out Clean, Sharp Proofs on any Stock 
...from Onionskin to Posterboard 


« Ideal for Signs, Posters, Menus, Calendars 


N.A.D.1. Rm. 506-508 





and other Short Run Jobs 
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Reynolds Printasign Co. 


San Fernando Road 


Pacoima, California 


IN EUROPE: N. V. LETTERGIETERIJ. AMSTERDAM 
BILDERDIJKSTRAAT 163, AMSTERDAM-— WEST, HOLLAND 





r Send information on the new Electro-Matic 
(] Send information on the flatbed Duplicator 


Please give us a sign equipment recommendation at no 
cost or obligation 
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Market Week To Be Outstanding 


By GABRIEL VALENTI 


Managing Director, National Association of Display Industries 


Six floors of exhibit space to be used at the Trade Show building 
and Hotel New Yorker . . . 116 exhibitors will show fall and Christ- 


mas lines ... Expense-paid trip for two to Nassau . . . Charm, Made- 


moiselle, and Living for Young Homemakers to hold symposium. 


Market Week: The coming Market Week, 
scheduled for June 22-26, shows every sign 
that it will result in a_ record-breaking 
attendance. This is the sixteenth June ex- 
hibit sponsored by the National Association 
of Display Industries and will be held in 
New York City in two locations this year 

at the New York Trade Show building 
and also at the Hotel New Yorker. The 
facilities of both show areas were needed 
to accommodate an unprecedented number 
of exhibitors and to provide high ceilings for 
those members with extra tall displays. The 
floor of the Trade Show 
building and the elegant ballroom areas of 
the New Yorker will some of the 
larger, more spectacular exhibits. 

\ list of those who will be exhibiting 
appears at the end of this news-letter. The 
many attractions they will be showing in- 
clude the latest and most ingenious items 
and devices available for visual merchandis- 
ing. Eye-catchers and merchandising magic 
for fall and Christmas promotions will be 
on exhibit on six floor levels. 

Displaying for the first time as new mem- 
bers will be firms such as Jean Ballin De- 
signs from Greenwich, Conn.; M. E. Taylor 
& Son, Long Beach, Calif.; Santa Claus 
School, Albion, N. Y.: Commercial Art 
Shop, Charlotte, N. C.; Leo Sylvor, New 


spaci us sect ymnd 


house 
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York City, and Decorative Displays, 
Maspeth, L. I. All are coming in with new 
ideas and creations to boost fall and Christ- 
mas promotions. 

Emerald Beach Hotel: Another outstand- 
ing attraction will be the award of a grand 
prize to one of the registrants for Market 
Week. It will consist of a stay for two 
for seven days, American plan, at the noted 
Emerald Beach hotel in Nassau, Bahamas, 
plus transportation both ways on the de luxe 
SS Nassau which features Italian cuisine. 

Just read what the travel folders relate 
about this island of tropical splendor: “On 
the morning of the third day out of New 
York, as the S.S. Nassau sails in the aqua- 
green waters of the Bahamas, tropical Nas- 
sau rises over the horizon. Its brilliant 
white beaches reflect the rays of the rising 
sun and the tall friendly palms wave their 
welcome to visitors. 

“Then comes a round of sightseeing and 
pleasure Fort Charlotte, the ancient 
‘Pirates Den’... a sail in a glass-bot- 
tomed boat through Marine Gardens to gaze 
at the fantastic architecture and flora of the 
beautiful underwater world .. . a leisurely 
ramble through the old town ‘Dirty 
Dick’s’ celebrated rendezvous for drinks 
... golf... tennis ... swimming at famed 
Paradise beach, the world’s finest . . . shop- 


ping at low Bahamas prices for liquor, 
French perfumes, English tweeds and cash- 
meres, etc. 

“The exotic charm of the tropics is even 
greater with the cool night air and Nassau’s 
night clubs have the best to offer in calypso 
rhythm and floor shows. There are beautiful 
hotels with floodlit palm gardens and star- 
light dancing ... and a midnight stroll by 
the light of the moon along the silver 
sands of Emerald Bay is an experience 
never to be forgotten. 

“Headquarters for seven glorious days 
will be the Emerald Beach hotel on fashion- 
able Cable Beach, five miles west of town. 
This is Nassau’s newest, largest, and most 
modern hotel. Here the cuisine is truly in- 
ternational. There is the Calypso lounge 
for cocktails and the Jubilee Terrace for 
moonlight dancing. A golf course is near- 
by. And, if you like to fish, come prepared 
for some tuna and marlin angling in one of 
nature’s largest and most fertile game fish 
preserves.” 

So it looks very much as if someone is 
going to have to make a quick change in 
vacation plans this summer. For the win- 
ner plus companion it won't be a vacation 
at the mountains or just puttering around 
in the backyard this year. Instead it will 
be a cruise to Nassau in September and then 
lovely scenery, delightful beaches and golden 
days and nights in the famed Bahamas. 


—Above are three scenes which the winner of 

the Nassau trip will see . “foreign to 

visitors from the United States, but with no 

language difficulty and no passport require- 
ments— 
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—This is the ship which will carry the trip- 
winner to Nassau, and below is a view of the 
Emerald hotel where he or she will stay— 


Lucky Key: To the luckiest registrant will 
go the trip to Nassau. For those whose 
luck is running a notch or two lower, there 
will be transistor portable radios. All that 
will be needed is a lucky key. Each regis- 
trant will get a key at the check-in desk. 
Then on each of the exhibit floors, six in all 
including the Hotel New Yorker, there will 
be padlocked “treasure chests” containing 
transistor portable radios for anyone with 
a key which can open the lock on the chest. 

Symposium: Also scheduled for Market 
Week will be a symposium in cooperation 
with Street & Smith Publications, publisher 
of Charm, Mademoiselle, Living For Young 
Homemakers. It is scheduled for the morn- 
ing of June 25th and will be held at the 


New Orleans Room of the Hotel New 
Yorker. A continental breakfast will be 
served. The following is the tentative p-:o- 


gram of speakers: 

Introduction: Sylvan Freund, president, 
National Association of Display Industries. 

Co-Chairman: Joseph Mack, promotion 
director, Street & Smith Publications. 

How the fashion magazines aid the stores: 
creating themes that dramatize the purpose 
for purchase: supplying display ideas, ma- 
terials, advance resource lists, etc. 

Speaker: Helen Valentine, editor-in-chief, 
Charm magazine, “Fashion — Who Needs 
It”. The store’s strongest selling force and 
how it should be put to work; how fashion 
creates markets, stimulates sales, builds 
volume for all commodities from liquor to 
luggage, foods to furniture 

Speaker: Edith Raymond, associate 
fashion editor, Mademoiselle magazine. 

“How a Fashion Takes Shape — Story 
of a Chemise and How It Grew.” 

How the fashion magazine picks the 
“comers” and helps write the success story; 
how the store can tune the display to the 
demand to gain prestige and step up traffic. 

Speaker: Ruth Adams, promotion man- 
ager, Living For Young Homemakers. 

“Living Fashion.” How “living fashions” 
make windows come to life; how the Young 
Homemaker’s magazine helps the store latch 
onto new trends and capitalize on correlated 
fashion sales. 

Speaker: Joseph Liebman, promotion di- 
rector, Bamberger’s, Newark. 

“Fashion— We Need It.” 

How the store uses fashion to help win- 
dows produce their quota of the store’s 
daily sales — their share of the store’s rent; 
how to balance prestige with popular appeal 
in display; how fashion helps attract at- 
tention, hold interest, create desire to buy, 
draw customers. 

Chairman: Joseph Mack. 

“Open Discussion and Seminar.” 

Question and answer period directed to 
all speakers on topics covered. 

Grand prize, a trip for two to Nassau, will 
be awarded by the president of the National 
Association of Display Industries. 

Keynote: Cooperation with another me- 
dium, in connection with our symposium, is 
an indication of the type of coordination 
that can exist between any media and dis- 
play. In any advertising or selling se- 
quence, display, as the last step preceding 
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purchase, packs the extra persuasive power. 
Surveys prove it. Reason-why-people-buy 
checks show that it is generally because 
they were reminded of a need by seeing the 
article displayed. Other media in sales pro- 
motion, such as newspapers, magazines, ra- 
dio, and television, are becoming increasing- 
ly aware of this factor and are assuring that 
all bases are covered in the selling process 
by concentrating on retailers to become 
more display-minded. Street & Smith Pub- 
lications have done outstanding work in this 
regard by working with stores to integrate 
national advertising in Charm, Mademoi- 
selle, and Living for Young Homemakers 
with smart visual merchandising at the re- 
tail level. You will see samples of what 
they have done at the Trade Show building 
during Market Week. 

Footnotes: The Buyer's Guide of products 
manufactured and distributed by NADI 
members will be incorporated in the Market 
Week Directory as a separate section 
Postcards received from travelers Fred Rey- 





nolds, in Holland, and Edgar Moser, in 
Thailand ... Noted in SIGNS of the Times 
magazine, an article by Jack Pentes of Com- 
mercial Art Shop — “The Roller Tech- 
nique.” This was the first article of a series 
on a new technique that promises a broader 
horizon for sign painting, showcards, and 
displays. Mr. Pentes will demonstrate how 


paint rollers can produce new effects in 
sign work at his exhibit during Market 
Week. 

On Display: Putting into practice the 


merchandising technique of having the prod- 
uct on show at the right place and right 
time, the following NADI members exhibited 
in New York during the past month: At the 
POPAI exhibit: Noel Mfg. Company, Rey- 
burn Mfg. Company, W. L. Stensgaard & 
Associates, Timely Service, Inc. At the 
Popular Price Shoe Show exhibiting were 
Decorative Displays, Shenker Displays, and 
Thall Plastics, Inc. ... Realizing that show- 
ing at trade exhibits is a sure-fire way to 
[Please turn to page 94] 
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Store Design 


in the 
2\st Century 


By CHARLES S. TELCHIN 
Telchin & Campanella, Architects, New York City 


HAT will store design be like in 
the 2lst century? The question is 
dificult to answer as it 
sounds. I] think we can make a good pre- 
diction by analyzing trends in our more 
progressive stores and by taking a look at 
what is going on right now in the labora- 
tories of such companies as United States 
Steel, DuPont, Monsanto, Westinghouse, and 
Curtiss-Wright. The building materials, 
textiles, and merchandising techniques that 
will create the store of tomorrow are all 
being developed today. 

Let’s start with the general appearance 
of the 21st century shopping street. Today’s 
downtown stores form a helter-skelter con- 
fusion of indvidual “false” fronts designed 
to catch the customer’s eye. This effect 
can be chaotic. In the 21st century, the 
exteriors of individual stores will often be 
designed around a central theme that will 
allow each to have a personality that is 
both distinctive and related to the general 
appearance of the area. Many of the better 
shopping districts are successfully doing 
this right now. 


not as 
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COLOR AND LIGHT 


Sparkling color and light will attract 
the passerby to display windows. In some, 
merchandise will change constantly as elec- 
tronically-operated equipment swings into 
view a succession of displays. Most stores 
will probably use a form of the “air curtain 
door” that is already developed. This 
“door”’uses a downward flowing curtain of 
air that keeps out dust and insects, but 
allows the customer to enter without a 
ruffled hair. 

Today's downtown shopper must be as 
nimble as a halfback to dodge across the 
street through a maze of trucks and cars. 
But in the 2lst century world of tomorrow 
many of these streets will be traffic-free, 
scenic malls. Customers will wander back 
and forth across the malls from store to 
store as they please. Traffic will be routed 
around the shopping district. Wishful 
thinking? Not at all. This exact plan is 
now being considered by a number of cities. 


FUNCTION AND FORM 


Function and form will be blended in 


the design of the 2lst century store even 
more than in today’s contemporary buildings. 
The shell of the buildings will often be built 
of laminated panels. These panels will be 
made of a variety of marvelous new mate- 
rials. Plastics will be popular—pure plastics 
that are strong and fireproof, plastics com- 
bined with aluminum and steel, but weighing 
only one-seventh as much. But even these 
versatile materials will have competitors. 
For instance, U. S. Steel is now working on 
a “transparent” steel with a crystal struc- 
ture that actually will allow the passage 
of light. 

Because walls made of these materials will 
be largely self-supporting, the 2lst century 
store will often be made larger than store 
buildings of today. common feature 
will be the egg shell root that can cover 
vast areas of floor space. Such designs will 
all but eliminate the heavy structural col- 
umns that are so wasteful of selling space. 

The thin walls of these self-supporting 
buildings will do much more than _ just 
enclose space. They will hold all the equip- 
ment needed to control completely the en- 
vironment of the store’s interior. Conceiv- 
ably, the 2lst century store will have no 
central heating or air conditioning, no light 
fixtures that stretch down from the ceiling. 
Instead, miniaturized electronic devices re- 
cessed into the walls will provide ideal zone 
controlled interior climate. 


(One 


ILLUMINATED PANELS 
Lighting, for instance, is now being devel- 
oped that uses electroluminescent panels, 
sandwiches about %-inch thick enclosing 
a phosphor between a layer of glass coated 


—The photograph at the upper left shows the 
disorganized main street of Port Chester, N. Y.., 
while the large sketch on the opposite page 
shows Charles Telchin's visualization of it as it 
could be made through a cooperative pro- 
gram by its merchants. Traffic would be re- 
routed to a parallel street, with the shopping 
area converted into a pleasant mall with re- 
cessed flower beds and fish ponds. Light 
weight prefabricated metals would cover the 
building facades after removing the old- 
fashioned cornices— 


DISPLAY WORLD 























Sass 



















. —" 


. . 
ae § 
e a: 

- 

v= 
* 

° — 

m@) i 


s 
' is; 
Se (case oe 











—A happy blending of new and old is indi- 
cated in the architect's rendering of the 
enlarged Skydel's Department Store, presently 
under construction in Bridgeport, Conn. Archi- 
tects: Telchin & Campanella, New York City— 


with a transparent electrical conductor and 
a second conductor of aluminum foil. The 
flow of electricity will make the panel 
gleam with light. 

The 2lst century architect will shape these 
versatile panels as he pleases to create 
imaginative interior designs. These panels 
will extend from wall to wall, or curve 
around a corner. The retailer will be able 
to analyze his customers’ mood, and ac- 
cordingly choose the color and lighting in- 
tensity required. Architectural Forum says: 
“Panel light couJd be turned toward the 
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warm, red end of the spectrum for grey, 
drab, cold days, and toward the cool blue 
in hot weather.” 


Inconspicuously mounted beside _ these 
panels of light will be a heating and air 
conditioning system that may consist basi- 
cally of nothing more than two metals and 
an electrical current. The principle is sim- 
ple. When an electric current is passed 
from one metal to another, the temperature 
rises. When the flow of electricity is re- 
versed, the temperature drops. Engineers 
are now experimenting to find the best 
metals for the job. By the 21st century 
the electronics industry may be marketing 
a combination heating and cooling system 
with no moving parts. Naturally such a 
system will be run automatically by thermo- 
stats. All the retailer will have to do is 
relax. 





INTERIOR OF THE FUTURE 


The interior of our store of the 2lst 
century will glow with all the blended 
colors of a sunset. Color will coax the 
customer to wander from department to de- 
partment in the free-flowing, open area lay- 
out. Color and individual fixtures will give 
each area a character of its own. High 
fidelity music in each department will be 
kept separate from the rest of the store by 
electronic sound proofing. 

Fixtures and merchandise presentation 
will be further developed. For example, 
if a customer wants to see a coat that is 
not in forward stock the salesman will 
switch on a closed circuit television system 
and reveal all the coats in the reserve 
stock room. When the customer sees what 
she wants, an electronically-operated con- 


[Please turn to page 82] 
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Displays From Manhattan 


By CLARA BALDWIN 


ANHATTAN’S recent display pic- 

ture has been a varied one, building 

from pre-Easter to the official spring 
‘Salute to the Seasons.” Tulips in large planter 
with borders of pansy plants, were 
Fifth avenue. Banners of 
white floated above the planter 
boxes. To further the festival of flowers, many 
major stores used growing plants and flowers 
in displays and along the of their 


boxes. 
along 
and 


grouped 
YTeeti 


facades 
buildings. 

Lord & Taylor, for example, had planter 
boxes across the front of the store outside the 
window Pink hydrangeas bloomed in 
B. Altman had spring flowers in 
large planters outside the windows, along with 
young willow trees, and Altman’s floral display 
was arranged in time for Easter. 

Saks-Fifth Avenue used an awning of pink 
over the center bank of the Fifth 
avenue windows for the Easter season. Many 


areas. 
the boxes. 


flowers 
W madow settings. too, were bow ers of blossoms. 


But with or without flowers. the windows of- 
fered a wide variety of handsome displays. 
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Spring flowers and a tree with swings made 
a joyous background for little girls’ dresses in 
a sunny shade of yellow at Lord & Taylor. 
The display director, Paul Vogler, used the 
caption “It must be fun to be a sunbeam and 
stay outdoors all day! Helen Lee’s collection 
for big and little sisters, on the Young People’s 
floor, seventh.” A small copy card on the 
window ledge bore the legend: “The Capezios, 
designed especially for this collection, are from 
the Children’s Shoe Shop — Hats and gloves, 
from the Children’s accessory bar — all seventh 
floor.” 

The window floor was covered with cut 
artificial grass and the backwall was grey. A 
green park bench stood near the back of the 


—The display at the upper left is by Paul 

Vogler, Lord & Taylor . Upper right, by 

Laurence Bartscher, Henri Bendel . . . Lower 

left, by Gene Moore, Bonwit Teller . . . Lower 

right, by Edward von Castelberg, Altman's... 

(All photographs by courtesy of Virginia Roehl 
Studio, New York City) — 


window area. Potted plants — white hyacinths, 
vellow tulips, and ferns — were arranged on the 
window ledge and around the sides of the 
window to suggest a bordering garden. A 
huge papier mache tree with artificial leaves 
spread mighty branches through the upper 
part of the whole window. Three swings hung 
from the branches, and seven little g.rl manne- 
quins were posed casually as though at play. 
Each little girl was wearing a yellow dress. 

The first two, one seated in a swing, the 
second apparently pushing her, were dressed in 
sol.d yellow. The third child stood near the 
window front looking up into the tree. Her 
dress was striped in yellow and white. The 
fourth girl, seated in a swing, wore yellow 
plaid. The fifth youngster stood with her 
back to the window glass and wore a solid 
yellow frock. The sixth, wearing a striped 
yellow dress, was posed standing in a third 
swing toward the back of the window. The 
seventh little girl was seated in the tree fork, 
looking down at the others. She wore a yellow 
plaid dress. 


DISPLAY WORLD 














The first child in a swing wore white slip- 
pers with her solid yellow The six 
others wore yellow slippers. 


dress. 


For another window of the same series, Mr. 
Vogler lined up six child mannequins, each 
dressed in night clothes and some hugging 
stuffed toys, along a balcony. The children 
were posed as peering over or through a white 
banister into a dining room setting on the 
lower level of the window, as though they 
were trying to see what was going on down- 
stairs in their own home. Copy read: “Let’s 
wait till the party starts so we can say good- 
night to the company!” A large chandelier 
was suspended from the window ceiling by a 
green velvet ribbon to hang above the table on 
the lower level. 

A different sort of springish setting for 
millinery had unusual heads set atop mossy 
stumps at Henri Bendel. Laurence Bartscher, 
the director of display, divided the window 
into two parts with heavy green drapings at 
the window glass (second photograph). The 
floors of the two areas were bedded in moss, 
and the tree stumps in each half were com- 
pletely hidden under moss. The head forms 
had green eyes and hair of purple violet blos- 
soms or of moss. 

In each window section the tallest stump was 
to the outside of the group. Reading from the 
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—Upper left, by John Liles, Franklin Simon .. . 

Upper right, by Paul Vogler . . . Lower left, 

by Louis Villela, Altman's . . . Lower right, by 
Luke Maletich, Gimbels— 


tall stump to the left was, first, a pink hat on a 
head form with violet hair. A green sash of 
velvet ribbon circled the neck of the form and 
trailed onto the floor. At the ribbon knot was 
a bouquet of violets. The second hat was 
blue on a head with blue hair. The third hat 
was navy blue. Blue and pink beads circled 
the neck of the form. A white gloved hand, 
near the drape, held a nosegay of pink and 
purple blossoms. 

In the next section of the window a white 
gloved hand held a bouquet of yellow roses 
and lily-of-the-valley above the copy card, 
which read “Spring begins with clouds of 
organdy — Millinery Salon — Henri Bendel.” 
The first hat in the second group, on the low- 
est stump, was yellow, and the neck of the 
form was circled by topaz beads. 
hat was an orange color turban. 
was at the base of the form. The final hat 
was white, and the base of this form was 
circled by a sash of green velvet ribbon with 
the ends trailing down onto the window floor. 
A bouquet of yellow roses and lily-of-the-valley 


The next 
A gold clip 


was caught with a jeweled clip at the knot of 
the sash. 

A different type of setting featured perfumes 
and cosmetics at Bonwit Teller. The display 
director, Gene Moore, placed a graceful white 
arch of styrofoam near the center rear of the 
window area, and set a row of low 
balusters horizontally across the front. 


white 

The 
window floor was covered with grey carpet- 
ing, over which white flocking was sprinkled, 
banked along the suggested balustrade. The 
backwall grey, washed with blue light. 
Pastel ivy leaves trailed over the arch. Egg 
shapes wrapped in paper and tied with con- 
trasting ribbons were suspended in the arch 
opening. 


Was 


Gift packages wrapped in Bonwit Teller’s 
lovely violet print paper were arranged on the 
floor and atop some of the balusters. Egg- 
shaped gift boxes with cosmetics in them were 
arranged open at the window front along with 
perfumes and other cosmetic items. Bottles cf 
perfume were set on top of each baluster 
read: “Easter im 
Sonwit collection of 


Caption for the window 
fashion 
and 


from a scents 
accessories. 

A travel tie-in at 
promotions for the 
York’s new 


Bloomingdale’ s combined 
Port Authority of New 
international air terminal project, 


| Please furn to page ‘6] 
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By ROBERT M. HEILBRON 


About this time of year the displayman is 
thinking about back-to-school, one of any 
store’s most important promotions and one 
that must be given serious thought. The 
illustration is fairly self-explanatory. A 
chemise- or blouson-clad junior mannequin 
stands between two blackboards with ac- 
cessories pinned on them. The blackboards 
can be made of wallboard painted black and 
with a thin wood frame, mounted on 2-inch 
dowels. Pennants can be added to the back- 
ground. The copy might read: “Required 
fashions to study.” 


The men’s wear window should be kept 
simple, with two platforms i-foot high 
holding the suit form and campus coat form. 
A table, 4 feet by 1 foot by 8 inches high, 
displays shirts, hose, belts, and so forth 
under the suit form. A blow-up of some 
well known college campus can be tinted 
by the displayman with Marshall photo 
tints. Copy can be made to look like a 
memo pad, listing important college fashions. 


DISPLAY WORLD 





The children’s window can be used for 
both boys and girls. The only construction 
necessary is the book made of wallboard 
mounted on a 1-foot by 2-inch wood frame 
attached onto the background. The back- 
ground should be seamless paper of some 
gay, bright color. 


The displayman doing this college man’s 
room window should be most careful to keep 
it casual, but not sloppy. The pieces of 
furniture can be borrowed or rented from a 
local furniture store, if your own store does 
not have a furniture department. Small, 
human interest items such as photographs, 
pennants, and athletic equipment should not 
be overlooked. 


This combined hosiery, millinery, and 
footwear window speaks for itself. Whether 
you use mannequins or even papier mache 
egg heads and plastic leg forms, you will 
get your point across. 
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arranged in two tiers, each on slender metal 
legs, against a center panel background 
which has a checkerboard pattern in grey, 
white, and yellow. Edward Helbig, display 
coordinator for the store, posed mannequins 
wearing featured costumes from the adjacent 
departments on the island. To add _ still 
more elegance and richness to the display, 
pots of green growing plants were placed 
at intervals along the different tiers with 
the figures. 

To either side of the center panel back of 
the display island are panels of framed 
glass and wire. These panels permit a full 
view into the shops beyond, suggesting a 
separation from the main floor to give the 
feeling of an exclusive luxury shop. At the 
same time the wire decorated panel forms 
a handsome backdrop for a mannequin who 
wears a featured costume from that par- 
ticular shop and is placed on the island 
just outside. 

The illustrated glass panel marks the 


Abraham & Straus, Babylon 


By CLAIRE BROWN 


XCAL point of the main level of the 

beautiful new Abraham & Straus store 

in Babylon, Long Island, N. Y., is a 
circular false ceiling designed around the 
escalators. Lights concealed in the false 
ceiling, which is an off-white with the edge 
painted yellow, are directed toward the real 
ceiling, creating a diffused glow of light. 
Counters surround the escalators, and be- 
yond them is an open area which gives the 
store an open, gracious feeling. Around 
the perimeter of the main level are the 
various departments, each designed as an 
individual luxury shop. 

Everywhere the architects, John Graham 
& Co. working in association with Daniel 
Schwartzman, have created an overall set- 
ting of elegance. 

Display is an integral part of the store's 
design. Scalloped display islands arranged 
in tiers along the center aisle repeat the 
curved line of the focal false ceiling. The 
island in the accompanying illustration is 





entrance to the coat and suit department, 
and the sign in blue cut-out letters is placed 
on a biege section of the upper wall. Panels 
to either side of the beige sections bearing 
the shop label are of diagonal planks 
finished in blue. Coats are arranged on grey 
channel racks through the selling floor of 
the shop. For a further note of elegance, the 
floor of the shop is carpeted. 

Main floors and traffic aisles are floored 
with terrazzo, but many of the individual 
shops are carpeted. 

The exterior of the building has a sand 
brick facade which extends over the window 


—Upper left, the hallway leading to the Bridal 
Salon has cases containing evening gowns .. . 
Above, a display table topped with white 
Micarta stands on a single graceful leg and is 
anchored to a column . . . Left, panels of 
framed glass and wire divide the various shops, 
suggesting a separation from the main floor 
. .« (All photographs by courtesy of Retail Re- 
porting Bureau, New York City.)— 
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—At the right, in the women's sports wear 
department three sides of the shop are en- 
closed by a wood framework which reaches 
from floor to ceiling . . . Center, scalloped 
display islands arranged in tiers along the 
center aisle repeat the curved line of the false 
ceiling . . . Below, in the men's department 
the walls are decorated with illustrations of 
old-fashioned flying machines— 


area and affords a shelter for window shop- 
pers. A_ stainless steel canopy provides 
shelter between the store and the sidewalk. 
The name, Abraham & Straus, is outlined 
in back-lighted stainless steel letters. 

The main level of the store has a glass 
front, which turns the adjacent departments 
into showcases. An example is the mil- 
linery department which has a wall faced 
with fieldstone, set at right angles to the 
glass sidewall, forming a backdrop for the 
department's display. Tops and drawers 
in the millinery department cases are of 
white Formica, while the sides of the cases 







are painted in a shade of lilac. Carpeting 
on the floor repeats the lilac in a black-and 
lilac colored pebble grain. Hats are dis- 
played on branching hat stands placed on 
the case tops, as well as in bays of the 
display panel against the fieldstone wall. 

The junior sportswear department also 
has a fieldstone wall and is located along 
the glass front of the building so that it, 
too, forms a part of the display visible to 
window shoppers. Special displays are ar- 
ranged on an island platform in front of the 
fieldstone wall. Other featured merchandise 
is displayed on forms atop cases and 
counters. 

Adding still another dimension to the 
display story are especially designed counter 
cases, each constructed for a specific pur- 
pose. Many of them are entirely enclosed 
in glass around the front to give the cus- 
tomer an unobstructed view of the mer- 
chandise displayed on the shelves within 
the case. Other cases have open shelves 
for self-selection. The variety of cases not 
only contributes to the overall design of the 
store, but enhances the display story. 
Various types of the especially designed 
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cases are used throughout the cosmetic sec- 
tion, which is located on the main level 
immediately beyond the main glass-front 
entrance. Thus the cosmetic section com- 
mands a prominent place in the store's 
overall view. The counters and backcases 
are low, to permit a sweeping view through 
the store to the focal false ceiling, and, with 
the wide aisles, contribute to the open 
feeling of the level. 

Growing plants set on the back cases con- 
tribute to the elegant atmosphere. 

An interesting display table is set off 
from a column on one side and stands on a 
single, graceful leg on the other. The top 
of this table is Micarta, and white Micarta 
is used with wood in the construction of the 
counters and fixtures. 

Gift merchandise is arranged on the one 
legged display table. Other merchandise is 
placed on the tops of cases, counters, and 
on the open shelves of the cases, with the 


[Please turn to page 90] 





Chicago Display Forecast: Variable 


By RICHARD DAY 


HE recent display story in the Windy 

City varied as the weather 

that blows in off Lake Michigan. From 
“undercover story” presentation of founda- 
tion garments to flowery hat displays, and 
the elegant understated black dress to the 
fresh and gay citrus color fashions — each 
displayman had his own individual approach 
to spring. 

Virginia Paxson and her staff at Marshall 
Field & Co. used a display that exuded ro- 
mance to help sell lingerie. Entitled, “A 
fresh outlook for spring,’ the window was 
backed by a large tree painted on the rear 


Was aS 


wall. White sheer curtains hanging from 
the proscenium gave an indoor-outdoor feel- 
ing while at the same time centering atten- 
tion on the merchandise. A mother was 
seen swinging a baby over her head. They 
both wore pleated white nylon nighties. A 
real tree stump against which the mother 
leaned was blended into the setting with 
bits of moss, ground cork, and sand. 

An almost unnoticed plate at the far left 
with silver knife and fork, crushed linen 
napkin, and half an avocado furthered the 
romantic setting that Miss Paxson and her 
staff created in this display. 


Another Field’s display borrowed the 
hard-sell of a circus sideshow to promote 
hats. The carnival atmosphere was attained 
with circus symbols along the back wall 
and at the right. Three light blue “can- 
vases’ made of wallboard were stretched 
below a big-top of scalloped wallboard. 
Three flags flew over the simulated big-top 
to further the circus theme. A “barker,” 3 
feet high and with flowered derby and black 
mustache, stood atop a speaker's stand at 
the right of the display. Raised letters on 
the speaker’s stand blared out the message, 
“Win a lovely look with one of these hats. 
Choose one now for spring.” 

Fight hats, in all, were featured in the 
window pictured. They were placed on 
numbered pegs sticking out from the can- 
vases and from a board in front as part 
of a ring-toss game. Other windows in the 
series of four used a shooting gallery, ball- 
throw, and archery game as settings for 
their hats. The abstract tents, sideshow 
barkers, and white paper shavings on the 
floors as sawdust were used in all four dis- 
plays. 

“Win a lovely look” was the theme of the 
series. 

A third Field’s window featured a treat- 
ment which Miss Paxson and her staff 
created to make ordinary furniture windows 
more decorative. The backwall of the win- 
dow was striped horizontally on the lower 
parts and vertically on the upper parts in 
shades of beige. The treatment went 
through three connected windows in the 
series. As Field's had hoped when design- 
ing the display, its general effect was warm 
and appealing inasmuch as the colors used 


—The first two photographs, as well as the one 

at the left, are of displays by Virginia Paxson, 

Marshall Field & Co. .. . At the upper right, 
by Ted Lees, Gilmore's, Oak Park— 
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—At the right, top, by Jack Boghosse, Gold- 

blatt’s . . . Center, by Carl James, Mandel 

Brothers . . . Below, by Joe Kries, Saks-Fifth 
Avenue— 


would enhance almost any wood tone dis- 
played against them. 

Ted Lees, display director of Gilmore’s, 
in Oak Park, presented a feminine and 
spring-like display of foundation garments 
to wear under spring fashions. He achieved 
his effect through the use of transparent and 
delicate-appearing props, flowers, and soft 
lighting. 

The color scheme was black and white 
with color accents. At the left stood a man- 
nequin in a sheer white garment opened to 
display the foundation garments she wore. 
In her hand was a black lace fan. A large 
opened parasol of black rosepoint lace part- 
ly concealed the mannequin. Across the 
parasol lay a spray of roses and ferns and 
beneath them a window sign was spread. 
“The lithe line for the chemise specifica- 
tions” was lettered on the sign. 

At the right of the window a large un- 
furled pleated fan provided an effective 
background for merchandise. It was made 
of printed paper in an Oriental flower 
design. A form and a half-form in front 
of the fan displayed more of the chemise 
line foundations. A feeling of airiness was 
furthered by plastic platforms that supported 
the forms. Another garment and spray of 
ferns and roses stood out effectively against 
the black floor and balanced the window 
nicely. 

Jack Boghosse, display director at Gold- 
blatt’s, used the light touch. His citrus 
color promotion included the women’s wear, 
children’s wear, millinery and accessories 
departments. The result was a highly suc- 
cessful series of windows to lift the spirits 
of State street shoppers. 

In the display pictured, a custom-made 
semi-arch “stuccoed” with heavy off-white 
paint gave the setting a Moorish flavor. 
Beyond the arch was an orange tree of 
natural branches hung with artificial fruit. 
A bright yellow stylized sunburst was sus- 
pended against the back of the window. The 
walls were lemon yellow. An unusual touch 
was the black artificial grass used on the 
floor. At one side of the arch a container 
suspended by a brass chain held artificial 
ferns. More ferns were planted here and 
there on the floor. 

Three mannequins were grouped about, 
each dressed in a shade of orange. Acces- 
sories were in black patent leather, white, 
and orange. Additional accessories were 
grouped on the grass at the front of the 
window. This appetizing-looking window was 
entitled “Sunkissed shades .. . spiced with 
tango ... muted with iced apricot.” 

Display Director Carl James, of Mandel’s, 
used spring flowers in his millinery display. 
At each side of the window illustrated was 
a tiered white metal framework. The low- 
est level held a wood flowerbox filled with 
artificial daisies and blue cornflowers. On 
the two upper steps white shelves held busts 
displaying the flowered creations of six 
famous hat designers. Above and behind 
the top shelf the metal frame supported a 
large grid of simulated carved stone. Light 
from behind the. grid, diffused by plastic, 


[Please turn to page 85] 
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- School Days 


VAN HOLLANDER, display direc- 

tor of Gimbels, Philadelphia, used a 

° background of colorful books to set 

the mood for a promotion on “Teen Fash- 

ions.” The card copy read: “Fashion facts 

for Teen Studies . .. campus looks for 

high school scholars initiate a new course 

in Ivy League greys.” One mannequin was 

seated on a stack of books with newspapers 

for covers. Another peered into a drawer 

of a filing cabinet whose front had been 

painted to harmonize with the general decor 
of the display. 








A schoolroom scene was chosen by Louis 
Vilimas, display director of H. & S. Pogue 
Company, Cincinnati, to show children’s 
wear in “Durene.” The blackboard furnished 
a logical place on which to list four selling 
points for the material: extra comfort, 
extra strength, extra quality, extra service. 
Large spools of the fibre involved were 
placed on a shelf at the upper left, with 
ends extending to the hands of children 
seated at the desks. 





Harold McLaren, display director of the 
ton Marche, Seattle, chose the exterior of 
a school as a setting in which to show 
small-fry fashions. The doorway of the 
school was indicated, and two steps leading 
to it: otherwise the school was simply a 
rectangular piece of wallboard. The floor 
was curved around the window to simulate 
a path. 

A handy device to show accessories for 
campus wear was used by Jim Threlkel, 
Burdine’s, Fort Lauderdale, Fla. This was 
a giant looseleaf notebook with a manne- 
quin posed before one page and the acces- 





—Upper left, by A. Van Hollander, Gimbels, 

Philadelphia . . . Center, by Louis Vilimas, 

H. & S. Pogue Company, Cincinnati .. . Left, 

by Harold McLaren, the Bon Marche, Seattle 

. Upper right, by Jim Threlkel, Burdine's, 
Fort Lauderdale, Fia.— 
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Coming Up! 


sories fixed to the other, above which was 
lettered “Back-to-Campus Fashions.” 

In the first photograph on the second page 
is seen a display by A. Van Hollander, 
entitled “Lessons from Mademoiselle’s fash- 
ion primer.” <A class project involving boys 
and girls dressed in bright red provided a 
busy background in brilliant paint-box 
colors. 

Another display by Harold McLaren is at 
the upper right, showing children arriving 
by rowboat to tie in with the card copy: 
“Young America discovers a new world of 
fashion.” 

J. Howard Schneider, The Crescent, Spo- 
kane, used eight windows for the annual back- 
to-school promotion. The little red school- 
house proved not only a logical prop but 
served also as an additional displayer for 
the apparel. Authentic school clocks painted 
bright red adorned the white wallboard 
fronts. Predominant colors in the merchan- 
dise were reds and blues and plaids. Various 
school accessories were scattered about in 
complete harmony with the school theme. 
“Time for School” treatments were further 
extended within the store in the “Children’s 
World” department, thus completing a very 
effective promotion. 

Raymond Crisman, who heads display for 
Sears, Roebuck & Co. at the Harlem and 
North avenue store in Chicago, did this 
marquee treatment for the back-to-school 
season. Once again the little red school 
house was the theme, this being designed 
and built by Sears’ own display department. 
The school bell in the steeple chimed above 
the noise of the street trafic below. This 
theme also was carried out within the store. 


—Directly above, by A. Van Hollander... 
Upper right, by Harold McLaren . . . Center, 
by J. Howard Schneider, The Crescent, Spo- 
kane ... At the right, by Raymond Crisman, 
Sears, Roebuck & Co., Harlem and North ave- 


nue store, Chicago— 
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ew Look Runs Wild In 


HE “new look” blossomed all over the 
fie Angeles area in presentations rang- 

ing from humorous to formal, and in 
merchandise from head to foot. 

The fashion hank of five windows at the 
Broadway-Crenshaw combined millinery with 
fashions in the chemise, sheath, and cocktail 
gowns. Bill Thornton, display manager, cre- 
ated an elegant background through the use 
of white panels with gold frames. On each 
of these he attached a five-arm millinery 
sconce, also in gold. Beginning from the floor 
on one end, he draped a white chiffon fabric 
across the back of the panels and to the other 
side of the floor. 

A checkerboard pattern of white, black, and 
gold squares covered the floor. Rattan milli- 
nery heads were interspersed on it. The gowns 


By DICK JACHIM 


were all white with either matching or coor- 
dinated accessories, and the millinery was 
either black or white. 

Off center to the right a large white reader 
lettered in black and in a frame read, “Smart 
spring elegance in black and white.” 

An array of roses decorated with fern and 
applied to 4-inch strips of black perforated 
plastic ribbons gave beauty and a refreshing, 
airy atmosphere to a chemise dress promotion 
at Ohrbach’s- Downtown. 

The strips were stretched from the ceiling 
to the floor and spaced about 2 feet away from 
the background. Ed Mitchell, display man- 
ager, applied roses trimmed with the fern a 
foot apart on them. A crisp, fresh appearance 
was given the roses by sprinkling clear mica 
on the petals to simulate dew. 


The dresses were navy trimmed with white, 
flat blacks, and pastels. Filtered lighting, also 
in pastels, softened the outlines, and daintiness 
was created through pink tubular lights that 
washed the walls. 

New fashions from head to toe were very 
well expressed at Ohrbach’s Wilshire store on 
the “Miracle Mile.” Hats, chemise dresses, 
hand bags, long length gloves, and pointed 
shoes were worn or carried by the mannequins 
in a series of three windows. 

The display director, William Meissner, 
attracted attention to them by silhouetting 
each mannequin on a large oval torn from 
white seamless paper on the back wall. This 
was done by using spotlights. 

Each window displayed a different color 
scheme, with one predominating. A _ large 
white sign with a border and lettering in black 


Los Angeles 


carried copy which read, “The chemise fore- 
casts a new fashion look — new ease and sil- 
houettes—new easy fashion budgets,” and 
was placed on the left side. Additional ac- 
cessories were grouped in the center to com- 
plete the displays. 

An expansive promotion of new silhouette 
dresses and blouses in eight windows, plus 
four for the new hosiery and shoe styles and 
four for millinery, created a combined effort 
on behalf of the “New Directions” in fashions 
at The May Company-Downtown, where Stan- 
ley Thompson is display director. 

Simplicity prevailed in the eight dress win- 
dows by attiring two mannequins in neutral 
colors—mostly beige—and  accessorizing 
them with matching or coordinated colors 
(fourth photograph). A stenciled illustration 
made with white paint on a black burlap 
screen was suspended to the right. Accessor- 
ies accented it, and a clear spotlight partially 
directed onto it clearly outlined the creation. 
The copy, “New directions for Spring ’58” 
was hand-lettered on the window in the color 
of the merchandise. 

J. W. Robinson’s usually modifies a specific 
fashion by inserting other types in with it to 
help maintain the firm’s reputation of being a 
high fashion store where all popular styles 
are available. An example of this was pre- 
sented at the Los Angeles store by Lee Platt, 
the display director, where latest fashions of 
wool dresses as shown in Harper's Bazaar 
proved an ideal tie-in with this policy. 

Each display faithfully depicted an actual 
scene presented in the magazine which was 
open to the correct page and placed in the 
foreground. The photograph shows a chemise 
fashion on the right of the gentleman and a 
well tailored suit accented with a jacket on 
the other side of him. Both were in beige and 
wearing natural color straw hats. He was 
attired in a dark brown suit, and was holding 
a brown bowler in his hands. His back was 


—At the top, by Bill Thornton, The Broadway- 
. At the left, by Ed Mitchell, 
Ohrbach's-Downtown— 


Crenshaw 
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turned to the front of the window while the 
two young ladies, each with an arm through 
one of his, faced it. 

Screens with square corner designs and of 
natural wood decorated the background. Beige 
gravel was strewn on the floor, and matching 
accessories were on the left side. 

The whole composition reflected the richness 
of beige and the relaxed, easy lines of the 
fashions. 

“Don’t touch the waistline” was the caption 
of the reader promoting the “stand away suits” 
at The May Company-Wilshire. Barry Snider, 
display manager, added an Oriental flavor to 
this by simulating many Japanese kites being 
flown by the one mannequin in each of the 
windows. A Japanese theatrical mask covered 
her face, and a millinery head with Oriental 
features was on the extreme right. 

The kites were white with large red char- 
acters on them which spelled out “dragon” in 
Japanese. White strands of string extended 
from them to the mannequin’s hand, and in 
their suspended position they looked as if 
they were actually being flown. 

The Oriental motif, incidentally, was in 
time to celebrate the Chinese New Year. 
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—Directly above, by William Meissner, Ohr- 

bach's-Wilshire . . . Below, by Stanley Thomp- 

son, The May Company-Downtown . . . Upper 

right, by Lee Platt, J. W. Robinson & Co... . 

Upper and lower right center, by Stanley 

Thompson .. . Lower right, by Barry Snider, 
The May Company-Wilshire— 


The following are not illustrated: 

A humorous approach was taken in six 
windows at Rankin’s, in Santa Ana. Phyliis 
King, the display director, obtained manne- 
quins of 1927 vintage to show the newest ver- 
sion of an old fashion. 

She used a musical motif with actual song 
sheets of music popular in 1927 further to em- 
phasize the year. These were applied to large 
white scrolls along with music notes and were 
secured to rattan screens for the background. 

Each reader, also decorated with music 
notes, tied in a title of a popular song from 
1927 in the copy. For example, “‘I found a 
million dollar baby’ in a new chemise dress.” 

Poses associated either with the title of 
the song or familiar scenes during 1927 added 

[Please turn to page 721 
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Smaller Store By JIM KILEY 


HE ideas featured on the opposite 

page are especially designed so that 

stores with a limited budget can install 
them at minimum cost. In many cases 
they are sketches of actual displays I have 
noticed. 

In order to be of further help I 
to list more details in future 
construction, color schemes, etc. 

(A) In a previous article [| mentioned 
that good display ideas are all around us 
and that the trick is to train ourselves to 
notice and make a note or sketch of them: 
this drawing is a good case in point. I 
recently attended the wonderful Easter show 
at Radio City, New York, and noticed an 
exceptionally fine setting in one of the 
stage presentations that could easily be 
adapted to a window display. I made a 
quick sketch and here is the display along 
with instructions relative to its assembly 
and installation. 

The arches and wall can be used to fill 
the entire length of the window back, or 
any one of the separate sections can be 
used to form attractive center pieces. 

Build each section as a unit so they will 
be flexible and can be used in_ future 
displays, making the initial cost a worth- 
while They can be assembled from 
sheets of wallboard nailed on to a I1- by 
2-inch wood frame. Lengths of imitation 
grass matting or material is then stapled 
or cemented on. 

The modern trees are also constructed 
out of wallboard, assembled in a three- 
dimensional effect as shown. Use a length 
of round wood stock or curtain pole for 
the trunk sections. 


plan 
relative to 


one. 


Cover the window with sky-blue paper 
to snap out the green grass matting. A 
few floodlights can be used in back to 
create interesting lighting effects. 


The display can be used for both ladies’ 
and men’s wear. The units can easily be 
moved around like a set of children’s play 
blocks to create many other treatments in 
window and store interior displays. 

(B) This is a very effective center unit for 
all manner of summer displays. Here again 
the prop can be built at a minimum cost. 
Use a sheet of wallboard mounted on a 
l- by 2-inch frame for the center panel 
and one step riser and then cover with a 
brick design paper. 

The espaliered tree can be cut out of 
wallboard and then covered with green grass 
material. A finishing touch is to tack on 
a few imitation red apples, as indicated. 

This type of center panel unit makes a 
very attractive prop in a wide range of 
summer window and store interior displays. 
The tree, panel, and base can be all used 
in other displays. 

(C) About a year ago I made a note of 
an exceptionally good prop that was used 
by Slattery’s in Boston to commemorate 
their anniversary. Here are the details of 
its construction. 

Cut the base out of a sheet of 4- by 4- 
foot, %-inch plywood and then drill the 
necessary number of holes to hold the card 
tube candles. 

The large center candle can be assembled 
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from a length of 6- or 8-inch diameter card 
tube with a circular section of pine board 
nailed in at both ends. 

The light halo is cut out of a sheet of 
wallboard or plywood and attached as 
shown. 

The scroll design sign can be a length 
of white paper tacked or stapled in position 
and the assembled unit is painted in the 
following colors: the base in pure white, 
the small candles in silver, and the large 


center candle in gold—the same _ finish 
being used on the light halo. 
Anniversaries are important promotion 


events, especially in old-established stores 
which are proud of their many years of 
service to the community. This candle unit 
makes a very effective and attractive display 
in all their windows. 

(D) Here is another panel unit also built 
out of wallboard nailed on to a 1- by 2-inch 
wood frame; the sketch is also a good 
example of how the panel unit shown in| 
(B) could easily be adapted for another| 
summer window. | 

Just remove the brick design paper, apply| 
a new color, and then tack on the moon| 
and palm tree cut from wallboard. The unit) 
would be ideal for a feature display of a 
men’s white tuxedo jacket. Use a mid- 
night blue paper on the panel and puint| 
the tree in black silhouette; these colors 
are designed to snap out the white jacket. 

(E) Wood hoops and triangles are al- 
ways useful display props. They can be 
constructed in your shop or purchased ready- 
made from most display jobbers. These 
sketches show a few ideas relative to their 
use and application in summer windows 
and interiors. 

A large hoop painted or covered with a 
suitable color silk ribbon can be suspended 
from the ceiling grille in thin wire over 
a lady's mannequin and then lengths of 
entwined artificial flowers are used for 
decorations. | 

The sketch at the lower right shows two 
of the wood triangles attached together and 
decorated with flowers. They are used to 
display a lady’s blouse. These useful dis- 
play props can be used in innumerable ways 
and the initial cost of a number of them 
will prove a good investment. 

I have been in this display business a 
good many years and will always be glad 
to try and answer any questions a small 
store or local displayman may have. I do 
not know all the answers in this fast-moving 
business but I will do my best to provide a 
worthwhile answer; there is no charge, 
of course. 









IDEAS FOR 
BUILDING SALES! 


Add interest, glamour, excite- 
ment to your products. It’s 
simple, if you do as many suc- 
cessful merchandisers have done 
... contact Vue-More. Our mo- 
tion experts will recommend in- 
genious, effective and economi- 
cal ways to sell your products 
through motion. 





Just off the press! 

A terrific NEW 
catalog describing 
the complete line of 
VUE- MORE display 
turntables and 
motion mechanisms. 
Write for your 
FREE copy today. 























SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
1, and it will have prompt attention. 











Dept. D-W-6 

Gentlemen: Please send me a free 
copy of your 6 page Fall Catalogue. 
Name 

Title 

Company 

Address.. 

... State 


City... Zone 


VUE-MORE CORPORATION 


WEST 2¢4 STREET . NEW ~ ax 








HE new Goldwater Department Store 

is located in the Park Central Shopping 

Center, in the geographic heart of 
Phoenix. Designed by Welton Becket, 
F.A.LA., and Associates, Los Angeles, the 
store has 50 departments on two selling 
floors, with a basement devoted to oper- 
ations, storage, and warehousing. 

Of reinforced concrete construction, Gold- 
water's makes extensive use of native 
Arizona stone in its colonnaded first floor 
facade. The colonnade was formed by ex- 
tending the second story of the building out 
over the entrance and supporting the exten- 
sion with a concrete columns. 

The decor carries out the traditional In- 
dian themes by the architects in colors of 
sand, and various shades of green. 
It was desired that the design of the store 
tacility itself express the character of the 
merchandise and the beauty of the natural 


series of 


russet, 


waters, Phoenix 


environment. For this reason desert colors, 
natural woods, and native stones were 
selected as materials, interior as well as ex- 
terior, and an open, gracious plan was devel- 
oped with the accent on distinctive, refined 
details and appointments. 

Although Goldwater's could be classified 
as a department store, it does not contain 
several of the departments usually found in 
such stores — for example, departments such 


—Distinctive appointments designed to com- 
plement the nature of the merchandise enhance 
the Desert Fashions Salon, shown in the first 
photograph . . . Upper right, part of the 
women's footwear left, 
Kochina dolls are used as a design highlight 


section .. . Lower 

on the north wall of the first level . . . Lower 

right, the fabrics and notions department on 
the first level— 


as furnishings and housewares. Therefore 
a more accurate name would be that of a 
“high fashion shop,” for it includes in its 
merchandise many of the nation’s finest 
ready-to-wear garments and accessories. A 
great deal of the merchandise was created 
expressly for, or by, Goldwater's, and all 
of it is keyed specifically to desert fashions. 

The merchandising facilities were organ- 
ized within two spacious levels. The first 
has 24,660 square feet of area, which in- 
cludes women’s sports wear, women’s shoes, 
men’s clothing and furnishings, teen shop, 
children’s clothing, infants’ apparel, fabrics 
and piece goods, notions, china, glass, 
jewelry, and gift departments. Centrally 
located groups of display fixtures were 
developed into “accessory islands” to present 
hand bags, gloves, hosiery, stationery, and 
other smaller items. 

(Please turn to page 76) 
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Our only New York she 








—Following a vacation in Haiti after re- 
signing as display director for Germaine 
Monteil, New York City, Harold C. Martins 
has joined Lanvin Parfums, Paris, as pro- 
motion director for Antoine de Paris. He 
will also direct special events for Lanvin 
and develop new promotion ideas— 


—IiIn a local display contest sponsored by 
the Retail Merchants Association of Lo- 
Grande, Ore., first place went to Bernie's 
Jewelry. Here Barbara Stone, who did the 
display, watches as Loren Hughes, owner of 
the store, places the winner's ribbon on an 
Easter rabbit within the window— 


—John Houswood, display di- 
rector of Adam, Meldrum & 
Anderson, Buffalo, recently re- 
turned from a month's vaca- 
tion in Acapulco. He took 
this 50-pound shark while 
alone in a 12-foot sailboat 
three miles off-shore— 


—Gardner Displays, Pittsburgh, 
announces that Carl Brome! has 
been appointed account execu- 
tive, working out of the Detroit 
office. He has more than 20 
years experience in the exhibit 
and industrial show business. 
Formerly he was vice-president 
and part owner of the exhibit 
company, Brome! Associates, De- 
troit— 





Photographs for this page are always 
welcome. Simply send them to DISPLAY 
WORLD, Cincinnati |. 











—Part of the agenda for a recent meet- 
ing of Distributive Education Clubs of 
America, held in Columbus, Ohio, was 
a window display judging contest. Here 
the winner is presented with the award; 
she is Carol Thelan, Hot Springs, Ark. 
Second went to Wayne Sims, Florence, 
S. C., and third to Harold Dale, North 
Platt, Neb.— 


—C. van Wanrooy, of Dubbo, 

N.S.W., Australia, is seen with 

his assistant, Miss Mary 

Wheeler, completing a prop 

wolf for a recent promotion. 

They ore with Marcus Clark 
Co.— 
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Two Unusual Displays 


LLUSTRATED are two displays which 

attracted much attention. One depended 

on Nature and the season for its effect, 
the other on a piece of equipment used by 
magicians 

In Harttord, Conn., Judd S. Landon, dis- 
play director ot Sage-Allen, did a very un- 
usual spring display, both in the windows 
and on the very old-fashioned 
(Consisting essentially of pink 
and white park 


lace ot a 
store tront 
benches, 


“Spring 


blossoming trees 
feeling of 
with a continental flavor.” 

Che trees, 
planted at the 
with plastic 
teet in 


the display created a 
“Celastic,” 
box, 
were 


made of were 
surrounded 
about 15 


grow mm an 


curb in a 
tulips. They 
and 


height seemed to 


arbor-like fashion over the sidewalk and 
then fasten themselves to the facade of the 
building. This effect was carried out over 
the two front entrances. At the side of each 
tree was a white park bench. 

In each display window there was a large 
tree made of the same material. Each of 
these trees, likewise in full bloom, grew 
up from the floor and out through the top 
of the window. Small growing flowers and 
a circular bench, high enough for a manne- 
quin to sit on, surrounded the base of the 
tree. The bench was also used to display 
accessories, and still more items were pinned 
to the branches. 

To help modernize the 
make a background 


front and 
which to 


store 
surface on 


_ 


¥ 
x? 
_ 


fasten the branches as they seemed to come 
out of the building, panels of chalk-white 
plywood were installed over the transom 
area, which is made of plate glass. This 
surface, high over the show windows, was 
covered with pink blossoming branches. 
This 
March 


display, which was installed on 
17, remained up through Mother's 
Day. It touched off a really excellent public 
reaction. Edward N. Allen, the store presi- 
dent, was bombarded with letters of praise 
from well-wishers throughout central Con- 
necticut. The office manager tells of re- 
mittances accompanied by notes of praise 
from customers. One stated: “Congratu- 
lations for the most refreshing thing to 
happen on Main street.” The Hartford Ad- 
vertising Club, the Chamber of Commerce, 
and other organizations also praised Sage- 
Allen for the store’s effort to give winter- 
weary shoppers a lift in their spirits. 

A principle of magic worked out by the 
great Kellar is involved in the display for 
shirts. The unit was developed by T. G. 
H. Wiley, TGH Organization, Ltd., Hali- 
fax, England. 

This display was designed to show a new 
patent reversible shirt which has been put 
on the market by an English manufacturer. 
The method adopted in this display to put 
over the name “Reversit” was as follows: 

The large picture frame shown on the 
main unit is based on the principle used 
in an old piece of magic apparatus —a sand 
frame. This frame is built like a shadow- 
box which holds the shirt. In front of the 
shirt, however, is the picture glass, but 
this is double and has a space of about %- 
inch between the two glasses. This space 
is then completely filled with silver sand. 
When the frame is upright the sand gives 
the impression that the frame is empty. But 
when turned in the other direction the sand 
empties into the frame itself, thus revealing 
whatever is behind the glass. 

In the display a geared motor is placed 
behind the main panel and revolves the 
frame very slowly. At a certain position 
the shirt is completely revealed. The move- 
ment is continuous and the manufacturer of 
the shirt for whom the display was made 
has reported that the unit has great drawing 
power when used in a show window. 
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presenting our new... 


COROMANDEL 
SCREENS 


Just one of a series of beautiful adaptations 
of museum pieces of the eighteenth century . . . 
pine trees and bird motif in rich, lustrous 
hand-applied metallic leaf in tones on gold and 
silver . . . all in striking contrast to the glossy 
black plastic finished background . . . solid brass 
moulding . . . a magnificent decorative screen 
for your most important fashion events of the 
coming season . . . size each panel, 96” high by 
16” wide . . . delivery July Ist. 
Complete 3 panel screen SIZOQOO 


You are cordially invited to see the complete COROMANDEL 
Series and our all new Christmas Decorator's Line at June 


Market Week ... Room 309. 


NAS 2nd easociate— INC. 


DISPLAY DESIGNERS AND MANUFACTURERS ¢ Portsmouth, Ohio 





The Elements Of Goo 


pleasant duty today to discuss 
with you “How planning, layout, the use 
of fixtures, and lighting obtain the de- 
sired results.” 

Don’t you think that we should first agree 
on a suitable interpretation of that part of 
the title which says “Obtain the desired 
results’? Does it mean the same to each 


T is my 


of us? 

There is no question that basically when 
“obtain the desired results’ we 
“sell our merchandise at a profit.” 


we Say 
meat 


a 


Tony Comorat is a well known display free-lance displayman. 


By TONY COMORAT,* 
Bayside, N. Y. 


[Is that all it means? I'd say no, because 
[ believe it has a much broader meaning. 
Isn't it a fact that in presenting our mer- 
chandise to our customers through display, 
for their approval and acceptance by pur- 
chasing it, that each of us faces many dif- 
ferent problems? It is in the solution of 
these varied problems that we also en- 
deavor to “obtain the desired results.” 
Regardless of how similar our lines may 
be, how closely related our merchandising 
plans are, each of us is faced with different 


This is an address which he delivered 


before the Smaller Stores session at the annual convention of the National Retail Merchants Association. 


—The reverse situation in which Dad is seen in 
the play pen with the babies on the outside 
aroused much interest in this display by Joe S. 
Brock, Ivers Department Store, Inc., Los Angeles 
. . « Directly below, how J. T. Chord, Stix, Baer 
& Fuller, St. Louis, focused attention on cos- 
metics . . . At the lower left, featuring men's 
footwear, but also showing the variety of sum- 
mer hats and caps available; the display was 
by Paul E. Stephan, Burdine's, West Palm 
Beach, Fla.— 


problems when we attempt to sell through 
display. These problems result from many 
factors —our location, the area served by 
the store, the type of people in the com- 
munity, their living habits, what they do for 
a living, how often they get paid and the 
amount of income, the type store front we 
have, and the extent of our stocks. 

An understanding and appreciation of the 
answers to these questions is a very im- 


d Display 


portant prerequisite to our attempt to con- 
sider any of the phases of display which 
we are expected to cover today. 

Before we can drive a staple, we must 
first consider these fundamental questions : 

What merchandise does our customer 
want? How much is she prepared to pay 
for it? 

After the merchandise is brought into the 
store, yes and even before, we must prepare 
to present it to her in or through display 
in such a manner that she will be impelled 
to purchase it. There has been quite a 
change in recent years—no longer can we 
be content with the hope that she will buy 
because she needs it. Today, satisfying the 
needs of our customers is not enough. We 
must constantly be striving to sell her re- 
placements for the things she has not be- 
cause they are worn out and obsolete, but 


[Please turn to page 62] 
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IF YOU 
DISPLAY IT— 
PROPERLY 


YOU'LL 
SELL 








t neglect your 
fashion am bassndaae 


WATCH THE TRAFFIC 
AND SALES RESPONSE 
WHEN YOU TREAT YOUR 
MANNEQUINS TO 
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wig at any price! That’s why 
Corsillo Wigs are used by 

elim -telollale Maatelalar-teleia 
atelalehiclaitia-14-ae.<-hilal tala mee lale 


Otello melelelel-ta: 


Let your Jobber show you 


Originator of the Munneguin w LIF the difference. Complete stock 


United States Patent No. 2,661,749 of ALL styles available 
1343 NORTH LA BREA, HOLLYWOOD, CALIF. sninediately 2. Welle tel 
the name of your local Jobber 
Contact our Representative at the 


N.A.D.1. Market Week — 
Room 405-6, New York Trade Show Bidg. 


YOUR MANNEQUIN IS YOUR FASHION AMBASSADOR 


JUNE, 1958 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET e LONG ISLAND CITY 1, NEW YORK 
EXeter 2-3890 














New Showrooms Opened 
By California Art 


California Artificial Flower Company, 
Providence, R. I., makes known the opening 
of new showrooms in Minneapolis, Seattle, 
and New York City, and the complete 
renovation of its Chicago showrooms. 

The Minneapolis showroom is located in 
rooms 504-505 of the Merchandise building 
and is under the direction of J. Gordon 
O’Brian. William Westall is in charge of 
the new Seattle showroom and office at 216 
Terminal Sales building, while Henry 
Miller directs operations in the Chicago 
showrooms at 1507 Merchandise Mart. On 
May 1 another new “Calart” showroom was 
opened in rooms 509-511 at 225 Fifth avenue, 
New York City. 


New Type Price Markers 
Introduced For Display 


Inco Industries Mfg. Corporation, 201 
East 34th street, New York City 16, has 
announced an entirely new type of price 
marker for window and store display. Made 
of plastic, the numerals or letters are linked 
together as quickly as writing by hand, ac- 
cording to Inco. The assembled marker will 
pin on material, adhere to glass, metal and 
wood, or stand at any angle as an easel. 

Background of numerals and letters is 
%-inch high with S%-inch high characters 
finished in attractive contrasting colors. The 
pieces are practically indestructible. The 
new markers are marketed under the trade 
name of “Vari-Link.” 


Colored Wigs Featured 
By Herzberg-Robbins 


In addition to the firm’s regular wigs, 
Herzberg-Robbins, Inc., 110 West 30th street, 
New York City 1, has announced a wig 
made of human hair mixture which comes 
in the natural colors plus blue, Kelly green, 
purple, and pink. Bernard Robbins of the 
firm points out that the colored wigs can 
be used to complement the background or 
the apparel worn by the mannequins. The 
wigs are re-dressable. Information will be 
sent on request. 


Archbold Elected President 
Of L. A. Darling Company 


At a special meeting of the board of di- 
rectors of the L. A. Darling Company, Bron- 


| son, Mich., held on April 21, Richard T. 
| Archbold was elected president of the cor- 
| poration. He was previously executive vice- 


president and has been with the firm for 
approximately 24 years. 

Other officers of the corporation are: C. 
J. Devere, vice-president, New York City; 
E. C. Matthews, vice-president, Coldwater, 
Mich., and Robert W. Stocker, secretary- 
treasurer, Bronson. 


Staines Succeeds Gill 
At El Paso Store 


Richard A. Staines, who resigned recently 
after many years as display manager of 
Vandever’s, Tulsa, has joined The White 
House, El Paso, in the same capacity. He 
succeeds Miss Marian Gill, who left in 
order to join the display staff of Neiman- 
Marcus, Dallas. 
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JUNE, 


INVITES YOU TO SEE THE... 


NEWEST IN DISPLAY FABRICS 


NEWEST IN DISPLAY PAPERS 


NEWEST IN DISPLAY ACCESSORIES AND IMPORTS 


at the 


N.A.D.1. JUNE MARKET WEEK 
_ New York Trade Show Building 
500 8th Ave., — foomeg City 
JUNE 20 to JUNE 27 


PRA/WA FABRIC CORPORATION 


NEW YORK: 130 WEST 46th STREET 
CHICAGO: 115 SO. WABASH (WURLITZER BLDG.) 


1958 
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AUTOMATIC 


TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 








GUN TACKER 


Use where lighter, shorter staples are needed. 
ideal for mounting crepe paper, cloth window 
dressings and wall posters. 


Italy At Gimbels 


By A. VAN HOLLANDER 
Gimbels, Philadelphia 


ioe T-50 
GUN TACKER 


HOUSANDS ot Philadelphians viewed 
6 be pleasure and surprise the many 
Italian Fair at Gimbels 
—an event which brought them in a setting 
replete with Old World charm some of the 
great arts, wondrous skilis, and the soaring 
imagination of Italy past and present. 
Many of our Gimbel buyers and stylists 
spent many months in Italy coordinating 


facets of the 


our desires and color schemes to represent, 
more or less, the Renaissance influence. 

It was my assignment to capture with 
sincerity the Old World charm needed to 
make the scope of the Italian Fair such that 
it could be said without contradiction that 
nothing like it had ever been attempted by 
a retail store anywhere in the world. 

To give the Fair the prestige, integrity, 


merchandise for this event— going every- and overall authenticity it both required 
where in Italy that a donkey cart, plane, and deserved, it was decided that the 
or train could take them. Florence was the’ central and most imposing feature be a 
central point for pilot buying, where I had 
the opportunity to look at the merchandise 
and form preliminary ideas for what was 
coming. Merchandise was hand-picked and 
many of the Italian manufacturers agreed 
to slight changes in styling to conform with 


Use where heavier, longer staples are needed. 
® ideal for assembling floats, store exhibits and 
%, show exhibits. 

= —The entrance to the men's wear department 
—Bottega per Signori—is seen at the upper 
left .. . Upper right, a typical men's wear dis- 


play in the series . Below, part of the 
Cultural Exhibit— 


HAMMER TACKER 


Quickly and securely staples with each blow. 
ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


| ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16” from any right angle. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
3/16" to 9/16” leg lengths, for every purpose. 


Sold through jobbers 
Write for catalog 
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david hamberger in. 
PRESENTS 
AN EXCLUSIVE NEW DISPLAY MATERIAL 


GRANADA GRILLS 


Inspired by the grill work of the world-famous palace of 
the Moorish Kings of Granada, the Alhambra. These 
versatile do-it-yourself units are an easy and inexpensive 
way for you to achieve the new fashion in decorative 
textures, the "FILIGREE" effect. Use them alone, or in 
combination with light, floral trims, ornaments or fabrics 
to obtain dramatic, modern effects, both in windows 
and in interiors. 





We'll be glad to mail you a brochure covering the use 
and applications of this newest ‘DO-IT-YOURSELF 
display material —- GRANADA GRILLS. 


The actual size of a GRANADA GRILL is 8''x8''x7/16" 
thick. 


Ct 


JUNE MARKET WEEK 


JUNE 22nd through the 26th 


david hamberger in. 2.202" 


cultural exhibit of great masterpieces of 
Italian art. Works of the period of Michel- 
angelo, the Medicis, and Da Vinci were the 
prime objects of our search. 

In gathering these, language proved no 
barrier. Friendships over the dining table, 
the help of the Italian Ministry of Foreign 
Trade — which also assisted in the obtaining 
of our merchandise —and a psychological 
approach which pictured Americans as 
seekers after greater understanding of Italian 
culture proved the key to success. More 
than $2,000,000 in art treasures, including a 
fabulous Della Robbia, old maps by Americo 
Vespucci, and other items of great historic 
interest and value were made available. 
Included also was a fascinating group of 
working replicas of original Da Vinci in- 
ventions. 

Five shops consisting of the Florentine 
Shop, the Italian Food Shop, the Bottega 
Moderna, the Bottego Pinocchio, the Bottega 
Per Signori, and the cultural exhibit con- 
stituted the Fair. 

A modified arch form was created to 
obtain continuity with these shops in widely 
separated areas of the store. Further con- 
tinuity was achieved through a color scheme 
which set off both shops and merchandise, 
and the central motif in all shops was the 
golden Florentine lily. 

In the Florentine Shop red, white, and 
gold, with a touch of turquoise, was the 
predominant color theme. Spicing was 
achieved through use of engraved prints of 
streets and scenes and 14th century maps. 

In the Bottega Pinocchio—a delightful 
toy shop named after that most appealing 
of all characters—the color theme was 
white and gold, with red for accent. 

In the Bottega Moderna glass and gift- 
wares were shown in light boxes created 
with a mosiac background. Wooden frames 
and a color scheme of slate grey and white 
offered an unusual, simple and inexpensive 
display vehicle. 

Sixteen demi-boutiques were set up in 
various departments of the store for the dis- 
play of merchandise and other items as- 
sociated with the Fair. Twenty windows 
were used for the display of men and 
women’s accessories. 

In transforming the modern store area 
used for the Cultural Exhibit, great in- 
genuity was employed to obtain the optimum 
of authentic Old World charm. A fountain 
was the central motif, with a reproduction 
of a Florentine doorway, early guild flags, 
and the heavy armor and examples of early 
heraldry all added to the appealing atmos- 
phere and setting for the pieces of art. 

A total of 150,000 people — including the 
mayor of Philadeiphia, patrons of art from 
Philadelphia, New York City, and Boston, 
school children and cultural groups — were 
visitors to the Italian Fair during the weeks 
it continued on view. 


30th Anniversary 


For Barrango 

Mrs. Carmen Barrango makes known that 
the firm of C. Barrango Company, 579 Mar- 
ket street, San Francisco 5, is now cele- 
brating its 30th year in business. The firm 
is well known for its distinctive line of 
men’s mannequins and other display requi- 
sites. 
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Your New York BUYING GUIDE 


Allied Display Materials, inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 


DISPLAY MATERIALS 
For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion. Ask for information. Recommended by 
N. RR. 0. GL. A 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Christmas Balls, all colors and finishes made 


to order. Finials, Glass and Plastic Prisms, 
Apothecary and Lab. Glassware, Wire Goods. 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 

130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 


Imports from all over the world 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
Display Settings, Novelties, Foliage 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


WI 7-7618 








The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 











Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 





Decorative Plant Corp. 


136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. ‘f. TR 5-1268 
FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





RIP Studio, Inc. 
15 Eost z2nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





Louis Schneider Corp. 
& East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 








Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 








SAVE TIME — 


DO YOUR DISPLAY BUYING 


IN NEW YORK CITY 


‘It’s Always MARKET WEEK in New York | 
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ELEMENTS OF GOOD DISPLAY 
[Continued from page 54] 
because they are out of fashion; they are 
not fashionable colors, the design 1s old, 
or some other reason than an absolute need. 
Bearing these thoughts in mind, we must 
realize that the selling job that must be 
done by display grows more important and 
necessary every day. There is no question 
about the power of display. Therefore, our 
task is to take every necessary step care- 
fully and deliberately to realize the utmost 
from appealing, effective display. 
What are these steps? Let’s consider them 
in their proper sequence. The first, most 


important, and necessary step when we begin 
to consider any display is a plan. 


There must be a plan, even if it is only 
made several hours before the merchandise 
is to go on display. (Of course, this should 
only happen in extreme or emergency cases). 
Generally, the more time spent on the plan 
the better the results are bound to be. We 
know that in many cases planning very far 
ahead becomes quite difficult. Nevertheless, 
I believe if you try making some careful 
plans before you actually install a display, 
you will find the results much more attrac- 
tive, appealing, and productive. 

Many of you have found that when you 
don’t plan, you improvise—and you must 
admit that in the majority of cases the re- 
sults miss the mark by quite a bit. Oh, 
occasionally by some freak of circumstances, 





LUSVULY CARAR No. 228... by 44 Pouch 











Receiveo His TRAINING FOR DISPLAY IN 

THE LOS ANGELES ART SCHOOL AND IN THE 

MOVIE STUPIOS OF HOLLYWOOD, WHERE HE 

WORKED Il YEARS AS ARTIST & SCENERY TECH- 

PURING WORLO WAR II HE WAS 
INJURED IN A B-!7, SHOT DOWN iN THE PACIFIC 

AND RECEIVED HIS MEDICAL DISCHARGE FROM THE SERVICE . 


WENT TO FLORIDA AND HAS BEEN WITH HIS 
PRESENT FIRM ll YEARS, 9 AS DISPLAY DIRECTOR. 


-NICIAN. 


dis ay Daiihceat dicksons Ives Inc., Orlando, Fla. 


RUSS LIKES FISHING 
ANS GOLF, BUT 
WRITING 1S HIS 

FIRST LOVE. 


HE WAS PRESIDENT 
OF THE CENTRAL 
FLORIDA WRITERS 

CLus FOR 3 YEARS 
AND NOW 1s PRESI- 
-DENT OF THE 
NATIONAL FREE— 

LANCE WRITERS, INC. 


RECENTLY COMPLETED 
A NOVEL ENTITLED 
“THE SEA WIND “ 


HE HAS WON A NUMBER 
OF NATIONAL DISPLAY AWARDS. 


~ 








something you did without planning came 
out well, and really sold merchandise for 
the store. But isn’t it usually the case that 
you waste a lot of time, and frequently a 
good idea falls flat, because you haven't the 
necessary materials to do it justice! Your 
merchandise hasn’t been coordinated prop- 
erly, and you weren't able to give sufficient 
thought or emphasis to the story you wanted 
to get across. And [ can tell you from ex- 
perience it usually costs a lot more in 
time, material, and money. 

So, plan. It’s a little more difficult, yes, 
but if you go at its systematically you will 
find it worthwhile. 

Look first for the sales message. 

Why do you think your customer will part 
with her hardearned money to buy what 
you are offering? 

What is there about 
that can be dramatized? 

What will it, or can it, be used for? 

Does it have any particular advantages? 

[s it new in style, color? 

How about its quality? 

Is price its best feature? 

Pick its strongest feature, and note I say 
feature, not features, and use it for your 
sales appeal. It may possess several of the 
other factors, but these should be considered 
as only incidental. Take that all-important 
feature and play it up, dramatize it, and 
stick to it. Don't clutter it up by trying 
to work in another conflicting angle about 
another feature, stick to the one idea. And 
in working it out, keep it simple, easy to 
understand, to the point. Don’t try to be 
cute or too subtle. Your customer is as 
clever as you are, but she’s always in a 
hurry and subject to the distractions of traf- 
fic, preoccupation, and other competing fac- 
tors. You can’t expect her to stop and 
figure out your story. She must be stopped 
by the immediate impact of your sales pitch. 


your merchandise 


Use ideas and be original with them. Your 
own, simple as they may be and sometimes 
maybe even considered by some as corny, 
are much more effective, if properly devel- 
oped within your own means, capabilities, 
and budget, than any attempt to copy or imi- 
tate the larger stores. The larger store 
enjoys advantages which are very seldom 
realized by people who are impressed with 
their displays. You will find that with a 
little thought you can come up with many 
different ideas that can be developed in an 
interesting, appealing, attractive manner to 
help you tell your merchandise story. Try 
to be a little different from the fellow next 
door, down the street, or in the next town. 
You will find this difference will cost very 
little more and your windows will begin to 
assume a character that the others do not 
possess. And this character should be yours 
and yours alone. In every plan you make 
concentrate on developing this character so 
that customers begin to identify you with 
that specific character. 

Plan your displays always with your 
customer in mind, she must be attracted by 
the display; it must appeal to her. Your 
window displays are not the proper exhibit 
areas for the artistic efforts of display 
people, as clever as they may be. The win- 
dows should never contain any prop, decor, 
decorative piece or any device that attracts 
attention to itself only, and does not con- 
tribute to the attractiveness of the mer- 
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Pumpkin Vine 


Cattails 


Cornucopia 










See these and many other original 
treatments. Samples now available 
from your jobber or distributor. 
...and Don't Miss our All-New 
Christmas Line to be shown at 
NADI Show—Room 446—N. Y. 
Trade Show Building. 


DISPLAY PAPERS by 


Division of Cellu-Craft Products Corp. 
New Hyde Park, N. Y. 





There’s always something new 


WI Ez 
BNER —... 


5925 Broadway, New York 63, N.Y. 
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Attention Display Directors 


Attention Display Dealers 


See “CHRISTMAS in JUNE” 
in the Bulkton exhibit 


ROOM 447 
New York Trade Show Building 


JUNE 22-26 — DISPLAY MARKET WEEK 


833 Jur ee 


iS KNOWN FOR... 


e QUALITY 
e SERVICE 
e DEPENDABILITY 


Bullston ... the ONE and ONLY SOURCE 
for a complete selection of 


DISPLAY PAPERS... 


It's Economical to buy all of your 
Display Papers from one source... 


Bullstton... The Quality Line 


BULKLEY DUNTON & CO., INC. 


Bulkton Display Division 


CORRY 2-8257 CORRY, PENNSYLVANIA 





chandise or the good reputation of the store. 
As soon as the decor in your windows over- 
powers the merchandise on display, be smart 
— put a price ticket on it and sell it, because 
that’s what the window display is helping 
you to do. Any decor or prop that you use 
in your window should contribute to the 
appeal and enhance the appearance of any 
merchandise on display in that window. 

From the time we have spent talking about 
planning, you have probably assumed that 
planning is very important. It is, because 
in good and thorough planning you will also 
include solutions to the other problems, 
layout, use of fixtures, and lighting. 

For instance when we think about layout 
one of our first considerations will be what 
windows to use or what sections, portions, 
or specific areas in any particular window 
should be used, and we plan accordingly. 

The layout, or location of the merchandise, 
as related to sidewalk traffic and store en- 
trance precedes the other problem of placing 
the merchandise in a window. 

When planning, if possible, see that items 
related in feeling, style, use, or appearance 
are shown in windows alongside each other. 
It is much easier to maintain an attractive 
appearance, and merchandise is much more 
appealing if it is shown against the proper 
background, or in a proper setting. We can 
assume that adjacent windows are part of 
the setting. Our viewer will so relate them 
when she hurries by our store front. It is 
much easier to make merchandise look its 
best if we can keep it in a compatible 
environment. 

To be specific about window layout, that 
is the placing of merchandise in the win- 
dow, it is always good to remember that: 

Merchandise should be grouped carefully 
according to style, type and character. 

Colors should be selected and arranged 
carefully so that the window does not be- 
come unbalanced by using too much of one 
color in one area. Arrange the colors so 
that the eye is attracted to a pre-selected 
focal point — not necessarily the optical 
center of the window. This permits you to 
use an informal arrangement which is inter- 
esting and more adaptable to change than 
the formal arrangement of color. 

And don’t forget the price levels. It is 
always safer to keep the price range narrow 
in a particular group. This eliminates the 
dangerous possibility of having an inexpen- 
sive item adversely affect the appearance of 
a higher priced one. 

Merchandise should be so placed in a lay- 
out that its best side is to the customer. 
How often we see merchandise on display 
and the style features are not placed so 
that they can be seen easily! When making 
your window layout keep this point in mind 
and spot each piece of merchandise so that 
it is shown off to best advantage — always 
remembering, of course, that it must fit into 
the overall picture or composition. 

This leads us into the use of fixtures. 
There are fixtures made to do a correct 
job for every piece of merchandise that 
you have to sell. 

Of course you can’t have every one of 
them, but you can have those that you will 
use most often. The selection for your store 
will depend upon the kind of job you want 
to do. 

The few guiding principles that I believe 
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MEMORANDUM TO ALL DISPLAYMEN 





YOU ARE INVITED to see our largest 


and most exciting presentation of 


FALL, Back-to-School 


and 


CHRISTMAS DISPLAYS 


in all our thirty-eight years of serving 
the stores of America 


NEW YORK MARKET WEEK 
JUNE 22nd thru JUNE 26th 


.. Showing ONLY in our SHOWROOMS 


36 West 37th Street 


... well be there to welcome you! 





@ Lawrence J. Charrot @ Fred E. Schmehl 
@ Lawrence F. Charrot @ C. B. Hooton, Jr. 
@ Clarence R. Miller @ Clifford Miller 







he ay 
ra 
— “ 
Is 
tif, 
1 


(tt ) 


2 


tHe L.J. CHARROT COMPANY, INC. 
Designers» Mamufacliiners— SITIPICiAL FLOWERS 


36-38 WEST 37TH STREET 
NEW YORK 18, N. Y. ART DISPLAY STUDIOS 
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CAN 
MAKE 


our Displays 
SELL MORE 


Color attracts customer attention .. . 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Do lt BEST with 
BEST accomeric GOLOR WHEELS 


Automatic 
Unit consists of a 13°" diameter plastic filter 
wheel having longer lasting, richer looking, 
plastic colors of red, bive, green, amber and 
straw Revolving wheel is powered by 110 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and biack 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
@s: store windows, night clubs, interior dis- 


= sausnetens theatres, seed $22.50 


Prices Do Not Include 8Sulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo.., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 








; GY 


STUDY 


WINDOW oN 
AT HOME 


Easy Home Study course showing 

how to do every phase ef window 

display work. Merchants, display 

men, women and beginners will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 


/ 
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should be followed when selecting fixtures 
are these: 

Select good quality fixtures. They'll look 
better and last longer. Exercise good taste 
when making your selection — after all, you 
are not selling fixtures and again you should 
use only those that will help you to show 
your merchandise attractively. 

Take care when selecting — if necessary, 
take in your merchandise to fit on manne- 
quins, etc. You don’t buy fixtures every 
day — be sure that they are correct for 
you. You will be surprised how much bet- 
ter your merchandise will look if you take 
care in selecting the proper fixtures. 

If you do not have a displayman, and you 
expect to re-fixture your windows, take the 
trouble to seek the assistance of a display- 
man who knows what's new and best for 
you—he will be sure to save you many 
costly errors and help you do a much bet- 
ter job. 

Take as much time and pains about se- 
lecting your fixtures as you do your mer- 
chandise — otherwise, you are negligently 
inconsistent. 

Try, whenever possible, to get fixtures that 
will serve several functions—this eliminates 
storing when not in use. 

Now, let’s get a little light on the subject: 

The first consideration in lighting should 
be quality, and not quantity. In recent 
years, in the smaller stores, there has been 
an inordinate desire for more and more light 
in window displays, with never a thought to 
quality. 

Too many store planners, architects, and 
builders have been promiscuous in their use 
of fluorescent light in windows in new 
stores, and in replacing old lighting set-ups. 
We can’t question the efficiency of fluo- 
rescent lighting or its high lumen output 
per watt consumed, but we certainly can 
question the wisdom of using such uncon- 
trollable, unflattering light where we need 
the utmost in control and the most flattering 
light obtainable. 

With the possibility of being a little more 


expensive for installation and possibly a lit- 
tle more for consumption (and I say possi- 
bly, because there is a question in my mind 
as to the relative costs, all things consid- 
ered) I would suggest that you go to the 
greatest effort to see that your window dis- 
plays are lighted with the best possible in- 
candescent lights you can afford to buy. 
The range is wide — all the way from the 
150-watt PAR-38 through the most expen- 
sive theatrical spot and flood lights. You 
are bound to find something that will be best 
suited to you. 

There are several systems being used 
today by our best store designers, and I 
suggest that you look into them. Your 
search, though, should be for quality, not 
quantity. And stop trying to fight the sun 
with your lighting system alone. If you 
must overcome reflections, look into several 
other possible avenues of relief — awnings 
or extended or projecting eaves, to mention 
a few. 

As to the use of color lighting in your 
window displays, be careful about directing 
colored light on merchandise of a particular 
color — any colored light is bound to change 
the appearance of the merchandise’s color, 
and your customer does not get an honest 
impression. If you like to use color, fine — 
go ahead, but be sure that you wash it out 
of the merchandise with white light. 

Now, heaven knows I've talked a lot, and 
probably not covered nearly as adequately 
as you hoped some particular problem that 
is bothering you. For that, I’m sorry, but 
[ will be glad to take your questions now or 
later, after the meeting is over, and make 
every effort to make your kind considera- 
tion of me this afternoon worth your while. 
Stewart Vacations 
In Europe 

Jim Stewart, display director for Macy's, 
San Francisco, left on May 14 for a vacation 
trip to Europe. He is visiting London, 
Brussels, Paris, Venice, Florence, Rome, and 
Naples. 








—Winner of first prize in a nation-wide display contest was this window for Italian-inspired sport 


coats. 


lt is the work of Lew Simper, Gilbert's, South Bend— 
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Pay Unoklin , Kirvene Cobumbut, Georgia 





Upson board features interior shoe display. 


a 
“‘I have found Upson board to be an Upson D isploy Boas 


inexpensive and versatile material, 

applicable to many display and 

fixture jobs throughout the store.” 1/10” Easy Curve; 3/16” and 1/4” Upson and 5/16” Upson Striated Panels, 
RAY MARTIN all in conventional fiber board sizes. 


Display Director, Kirven’s, Columbus, Ga. Also 3/8” for interior and exterior use—sizes up to 8’ x 20’. 


126 VPSON POINT, LOCKPORT, NEW YORK 


THE VUPSON COMPANY, 








Trade Show Bidg. 


New York 


New York 


Trade Show Bidg. 


Zaria DISPLAYS, 436 Sixth Avenue, New York 11, N. Y. 














LTHALL Introduces... 
NEW DEPARTMENT STORE FIXTURES 


for CHEMISE Accessories 


e PORCELAIN WHITE COMBINED WITH BRASS 
e PORCELAIN WHITE COMBINED WITH CHROME 
e POLISHED BRASS e SATIN BRASS e SATIN CHROME 


FSCS SSSSSSSSSSSS888828888882825 


Feeseaeaee 


N.A.D.I. SHOWING 
ROOMS 322-323-324 


N. Y. TRADE SHOW BUILDING 


VEILS! 
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VEILS! 


“HOW DO WE DISPLAY THEM?" 


THALL has the Answer — 
just off the designing board! 


THALL PLASTICS & METALS, INC- 


139 DUANE STREET * 


NEW YORK 13, N. Y. 

















Motorless 


RO FLASHERS 
® Since 1900 


Force Attention, Increase Advertising Value 


3055 RIVER ROAD 


Motor 


RIVER GROVE, ILL. Driven 











Expansion Is Made 
By Chicago Firm 

With a new partner in the person of 
Hank Boldt as vice-president, the Display 
Equipment Corporation, Chicago, is also 


— Hank Boldt — 


adding to its successful mannequin and fix- 
ture operation a new line of decorations, 
foliage, papers, fabrics, etc. The expansion 
will enable the firm to handle all store dis- 
play needs. 

Boldt has had 30 years of experience in 
display. After studying at the University of 
Illinois and the Chicago Academy of Fine 
Arts he entered his present field by making 
store displays with Swift & Co., did fixture 
designing for Scott Stores, interiors and 
industrial booths with Modern Display, store 
planning for Montgomery Ward & Co., and 
architectural designing for the Navy. For 
the past 13 years he has done designing and 
selling for two leading display firms. 


Simple Kit Announced 
For Color Floodlighting 


A new color lighting kit for decorative 
lighting has been developed by Stonco Elec- 
tric Products Company, 333 Monroe avenue, 
Kenilworth, N. J., and is said to be the 
smallest and simplest color unit yet devised 
for use with the standard 75-watt and 150- 
watt PAR-38 reflector lamp. Less than an 
inch in overall height, the unit provides full 
color lighting outdoors or indoors, without 
interfering with lamp cooling or life, and 
without the need of clips or other commonly 
used securing devices. 

The kit consists of interchangeable color 
lenses and a simplified new lens-holder 
which snaps directly to the lamp. The con- 
vex lenses are weatherproof and are of 
glass in color-fast red, blue, green, and 
amber. 

Reynolds Returns 
From Europe 


Fred Reynolds, Reynolds Printasign Com- 
pany, Pacoima, Calif., returned recently from 
a flying trip to England, Holland, Belgium, 
Germany, France, and Switzerland. 
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FEATHERS 


FOR 


DISPLAY 


OSTRICH FEATHERS 


all colors and sizes 


MARIBOU 


in 2 yard strings — all colors 


Special attention given to all mail 
orders. Excellent color matching, and 
feathers selected for best quality. 


EXCELLENT DELIVERY 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7, Pa. WAinut 5-5219 














DESIGNED AROUND YOUR NEEDS! 
For the bold and dramatic or the small scale and precious qualities, 
tor wnmediote delivery o complete line of decorative surface treat- 
ments, paper of fabric. Write tor sample books. 


LAVERNE ORIGINALS 


160 EAST 57th STREET - NEW YORK 22 + Pleze 9-5455 
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Medal To Van Hollander 


the best entry received in DISPLAY 

WORLD’s International Display Con- 
test for 1958 is this display by A. Van 
Hollander, Gimbels, Philadelphia. This was 
for Betty Barclay fashions in soft pastels. 
It was particularly noteworthy for the back- 
ground treatment — entirely of blossoms of 
soft pastel tissue papers, with rear lighting 
which made the background softly trans- 
lucent. The plant shown in the urn at the 
right was a live specimen azalea in pale 
pink. 


G tte best for the April gold medal for 


The 1958 contest, as in previous years, will 
continue throughout the entire 12-month 
period and is open to any displayman any- 
where in the world. It is not necessary to 
be a subscriber to DISPLAY WORLD ia 
order to compete. The contest has 99 dif- 
ferent classifications, making it possible for 
display people in practically any kind of 
enterprise to enter. 

At the conclusion of the contest on Decem- 
ber 3lst of this year, entries in each classifi- 
cation will be judged; gold, silver and 
bronze medals will be awarded for first, 
second and third places, respectively, in each 
classification. First place in each division 
will carry with it three points, second two, 
and third one. The person who scores the 
highest number of points in the entire con- 
test will receive a beautiful gold plaque as 
sweepstakes prize, and the next three high- 
est will receive, respectively, gold, silver, 
and bronze plaques. 


—This entry received from A. Van Hollander, 

Gimbels, Philadelphia, was judged the best 

received during the month of April in DISPLAY 

WORLD's International Display Contest for 

1958. The background was made up of soft 
pastel tissue paper blossoms— 


As in past years, each month a gold medal 
will be presented for the best entry received 
during that period of time. These monthly 
awards have no bearing on the final results. 


Entry in the affair is made by means of 
black and white photographs, preferably 8 
by 10 inches in size, although smaller ones 
will be accepted. Pictures must be un- 
mounted. On the back of the photograph 
should be listed the displayman’s name, his 
store, city, address, and the classification 
under which it is to entered. No photo- 
graphs will be returned. 


Winner of the gold medal for January 
was Frederick Asmussen, The Myer Empor- 
ium, Melbourne, Australia; for February, 
J). T. Chord, Stix, Baer & Fuller, St. Louis, 
and for March Joseph T. Sjursen, Frederick 
& Nelson, Seattle. 


The contest which was conducted in 1957 
had a total number of entries amounting to 
4,626 coming from all parts of the world 
and establishing a new record. The top 
award, the sweepstakes prize, went to 
Joseph T. Sjursen, Frederick & Nelson, 
Seattle. First place was won by Harold 
McLaren, The Bon Marche, also of Seattle, 
while second went to Frederick Asmussen, 
The Myer Emporium, Melbourne, Australia. 
Third place was won by Virginia Paxson, 
Marshall Field & Co., Chicago. 





Ratcliffe Now Heads Display 
For Ayres, Indianapolis 

Succeeding Joseph Michaelis, who was 
display manager for the past six years, 
William Ratcliffe is now in charge of dis- 
play for L. S. Ayres & Co., Indianapolis. 


He was formerly art director. Michaelis 
is now operating manager of Ayres’ new 
Glendale store. 
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Our Pleasure N. A. D. I. 


to welcome you again to the 


NEW YORK TRADE SHOW BUILDING 


during June Market Week... JUNE 22-26, 1958 


We know that alert buyers will find here an ideal environment to inspect the 
latest, newest Fall and Christmas displays and exhibits. And, because this 
year it covers five full floors of the New York Trade Show Building and 

the second floor of the Hotel New Yorker, NADI Market Week will be more 


comprehensive, more all-inclusive than ever. 


Complete air conditioning, special equipment and 
furnishings for your viewing comfort and the 
central location are just a few of the many 
outstanding features that make the New York 
Trade Show Building the “absolute best” for buyers 


and exhibitors alike. 


Be sure you attend! 


hk 
TRADE SHOW BUILDING 


Duane W. Carlton, President 


500 Eighth Avenue at 35th Street 
New York 18, N. Y. 
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VARI-LINK...A Brand New Sensation 


IN INTERCHANGEABLE PRICE & LETTER SIGNS FOR ALL TRADES 
IT SAVES TIME, WORK, MONEY 


REGISTERED 
*Pat. App. For 


This outstanding unit will give you your best sales-aid for little money plus 
continuous service for years — its versatility is unsurpassed 

*Vari-Link* stands, hangs, leans, pins, sticks. I+ will do all jobs you need. *Vari-Link* has the 

rare quality to combine distinct pricing and lettering with elegance and modern design. 
PRICES F.O.B. NEW YORK 

Set No. 142 for pricing, contains 142 parts %4"" high 
Set No. 284 for pricing, contains 284 parts 34" high. . 
Set No. 153 for lettering, contains 153 parts 34" high 


All sets packed in beautiful and partitioned plastic boxes. 
* Distributors & Jobbers Invited * 


INCO DISTRIBUTORS CORP. geo riety ave.. NEw York 22.N.Y. 


....$ 6.00 
_... $10.95 




















A New Line Is Born... 


Youll Want to See It! 


After a long experience in serving the display requirements of retail stores we 
are showing a new and diversified line of decoratives and novelties at June 
Market Week for the first time. 


We will feature the following items, all of them new, original and exclusive: 


@Hand Painted Murals and Panels 
e Metal Wreaths and Garlands 


eBrass Screens and Novelty Props 
BE SURE TO SEE US DURING 
NADI MARKET WEEK 
MEZZANINE, HOTEL NEW YORKER 
JUNE 22 to 26 


DECORATIVE DISPLAYS 


57-57 63rd STREET MASPETH, L. I., N. Y. 

















NEW LOOK RUNS WILD 
IN LOS ANGELES 
[Continued from page 45] 


a humorous touch to the mannequins, and the 
whole composition proved a shopper-stopper. 

Humor was the note at Helft’s shop at the 
Beverly Hilton, too. Vid Rosner, sales pro- 
motion and advertising director, highlighted 
the chemise fashions with illustrations in a 
caricature flavor. These were on white card- 
board in black outline. The majority of them 
were suspended for a background, with others 
on easels. 

The actual fashions were chicly displayed 
on mannequins and wrought iron costumers 
that were trimmed with brass. The actual 
fashions belied the illustrations, but did much 
as food for comment by the shoppers. 

A window and the extensive use on the 
interior of flowers and foliage created a 
garden atmosphere at Hinshaw’s-Arcadia. In 
the windows, Russell Dohoo, display director, 
concentrated merchandise ranging from pink to 
turquoise or a combination of both. These 
were worn by mannequins against a draped 
pink chiffon background. 

This was changed to green at the entrances 
by decorating them with enormous planters 
filled with live ferns. More green with a yel- 
low daffodil accent surrounded white figures 
on pedestals on the ledges, holding a five- 
arm candelabrum with yellow candles. 

This continued in the different departments, 
where islands of maiden hair fern and yellow 
daffodils in huge baskets were placed. The 
focal point of the garden included a large 
kiosk-type bird cage. 





DECORATOR 
WALL PAPERS 


designed for display use. 
Decorator motifs. 
Coordinated display props 
and papers. 
See Rooms 433 and 436 
Trade Show Building 











etcetera 
wall, piper compuny. Wl. 


AN AFFILIATE OF RESIDENT DISPLAY, INC. 


155 Waverly Place, New York 14,N. Y. 
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PREMIER SHOWING 
\ b 
om Stynge 
BACKGROUNDS 


NADI MARKET WEEK 
ROOMS 631-632 
TRADE SHOW BLDG. 


COMMERCIAL ART SHOP 
225 WEST FOURTH STREET 
CHARLOTTE, NORTH CAROLINA 











BURLAP —16 Colors 
METALLIC MESHES 
TINSEL FABRICS 
VELOUR FABRICS 


Jobbers Prices 
Linen Theatrical Gauze — Fishnets 
VAN ARDEN FABRICS MNFRS. 


Division N. Y. TWINE CORPORATION 
110 MURRAY STREET NEW YORK 7, N. Y. 





Every Twine or Rope. Every Need. Buy Direct. 























RUSTIC & 
WESTERN (= 
DISPLAYS Fiance 


% Rustic Frames 

% Rustic Boxes 

% Bird Howses 
& Feeders 

BIRCH 

Poles & Branches 

CEDAR 

Poles & Slabs 











(Continued from page 28) 


factors within a week's time last month -- Art R. 
Cohen, of the Pittsburgh firm of that name, and 
Trowbridge H. Stanley, president of the L. A. 
Darling Company, Bronson, Mich. It is always a 
shock when someone passes on when one knows and 
likes them personally, but the death of these two 
men is a real loss to display. Both were greatly 
admired and respected... 

The following was clipped from the Christian 
science Monitor by Ted Lees, display director of 
Gilmore's, Oak Park, Ill. I1 think you'll like it. 

"Without the potent charms of the shop win- 
dows...the rigors of many a city promenade might 
be a dreary test. The window is a kind of 
softener for stony pavements and walls with its 
gay and colorful tale of invention and progress. 
In short, it virtually lifts thought out of the 
ordinary run of everyday things into worlds of 
fresh fancy and ardent adventure. From the chaos 
of the old order of window display, with nearly 
everything crowded against the plate glass front, 
has come a highly specialized and altogether 
accredited form of craftsmanship known as 
window dressing. (Editor's note: Apparently the 
lay person will always so think of display, 
although it has passed far beyond that point in 
its scope!) No self-respecting shop or establish- 
ment of any size today would fail to employ 
this skill. 

"Perhaps the art of window dressing has 
reached a higher watermark on New York's fashion- 
able Fifth avenue than anywhere else, but even 
the rural shopkeeper spends more time on his 
window these days. Window shopping is today 
one of the free shows still left for the strolling 
pedestrian -- that is, if one can keep from 
going inside and spending money. At any rate, 
the shop window of today has indeed become a 
thing of beauty as well as a strategic gesture 
of commercial importance."... 

Elsewhere in this issue you will read the 
detailed plans for the NADI Display Market Week 
coming up in New York City, June 22-26 -- includ- 
ing the expense-paid trip for two to Nassau. 

You can't afford not to attend, this year 
especially. See you there... 


Cordially yours, 
f- 1 Ei RT af 
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OVER 100 TYPES 


NATURAL BEAUTY 


SOFT TRANSLUCENCY oe 


*Registered 


THE FINEST YPaecoralive Shue an Foliage 



















* 
in CORALIN-—A NEW PLASTIC 


’ created by Lino Bosco and John Corelli 





Display plant life of nearly every known specie is avaiiable . . . so 
authentic and realistic, they “fool the eye” in even counter top dis- 
play inspection .. . single stemmed-blossoms, branches and sprays 
or complete plant units if desired . . . they withstand repeated 
handling, can be manipulated to many positions and are ideal for 
all-weather outdoor displays. In order to supply our clientele of 
motion picture and television studios, we maintain a large inventory 
and can service you with prompt delivery of either large or minimum 
quantities without delay. 


e DURABLE eo LIFELIKE oe 
e FADE RESISTANT oe 


WASHABLE 
DELICATE VEINING 
SCULPTURED SHAPING 


PIONEER ¢ ORIGINATOR ¢« WORLD LEADER IN PLASTIC FLOWERS 


CQRHAM. AR]: :F LO W EC ee eee fe ee 
216 Central Avenue, White Plains, N.Y. 


















N |\ |, JUNE 
LJ 22n0 to 261 


NEW YORK 
TRADE SHOW BUILDING 


500 8™ AVE., NEW YORK, N.Y. 
EXHIBIT ROOMS 
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CHRISTMAS ORNAMENTS 


LOW-COST, ATTRACTIVE PRINTS DESIGNED TO GIVE YOUR YULE- 
TIDE DISPLAYS REAL EYE-APPEAL. IF YOU WANT EFFECTIVE 
DISPLAYS, PLUS ECONOMY, PLUS EASE OF HANDLING AND 
INSTALLATION—USE REYBURN’S DISPLAY MATERIALS. 


THE REYBURN MFG. COMPANY, 


PHILADELPHIA, PA. * ROYERSFORD, 


INC. 
PA. 
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GOLDWATER'S, PHOENIX 


y [Continued from page 48] 
4 LIN DISPLA S Inc The second level has 24,630 square feet of 
J * merchandising area, which includes furs, 


bridal, better sports wear, women’s and 

Bos Mass. misses’ dresses, coats and dresses, lingerie, 
NOW AT 119 LINCOLN ST... ton, millinery, desert fashions and Young Arizona 
shop. This level also contains the store's 
Don’t Commit yourself for Christmas until you ave seen our administrative offices and a beauty shop. 


. . NI . <4 . Both of these merchandising levels were 
TERRIFIC line of sparkling New and Different cu:::sm-designed, cieaiieal te wate: ciel dale 


Animated Displays, Novelties and Decorations. and circulation for the public. All of the 


: required shipping, receiving, and stocking 
it S$ always OPEN HOUSE at our New Modern Showrooms. facilities, as well as the general offices and 


Easy to get to... Parking Overhead... service shops, were placed in the 22,602 
square foot basement of the structure, out 


TI MG ddddd | da éz a fl INE £ Py Pils [> Pu fe i rY as The firs priecnscarng WE how distinc- 








tive appointments, designed to complement 
the nature of the merchandise, enhance the 
Desert Fashions Salon on the second level. 
The graceful chandelier, adjacent to the 
slate patio, is a design feature of this level. 
Period furnishings, cast ceramic screens, and 
grey carpetings add further refinement to the 
level’s design character. 

At the upper right on the same page is 
seen the women’s footwear department. This 
has olive green carpeting, while a warm 
beige tile is used as an aisle surfacing 
to accent the accessory display fixtures of 
bleached walnut with white metallic trim 


New! Colt aes Ni toMy Nhl Y\Me Wht bile) \ ME) The third photograph shows the largest 


; ; : collection of Kochina dolls in existence, 
with This Sensational used as a design highlight on the north 


aa £era' si, ic wall of the first level. 


The final photograph illustrates part of 


E L | (= { T the fabrics and notions departments on the 


first level. 
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COLOR CHANGES 
60 EVERY MINUTE 


OurmcT FOR PeTERIOR, 





WINDow, 


Paul Hamlin, formerly in charge of display 
This lantern is for Oransky’s, Des Moines, took a similar 
ee to watch ee position with Seidenbach’s, Tulsa. 

= vORORENES SONG W. W. Rowley, display director of The 
A rainbow of beacons continuously revolves flash- Emporium, San Francisco, and Miss Anna- 
ing its attractive aura. The only limit to its uses is ep ey Say ea 
your own imagination! Lantern mounts easily by ruthe Cooper, a buyer for the same store, were 
a ing bracket. 10” high, 6” dia. Built like e fine married in New York City and sailed at 

or years of fool-proof operation. Weather- once for a four months’ visit to Europe 


Don't Wait! Get the FACTS! proat! The Southern California isaiidhaniien of 


Display Equipment was the title chosen for a 
TRIPPE MFG. Cc . , Dept. D-8, 133 North Jefferson, Chicago 6, Illinois new organization formed by firms engaged in 
the display field in that area. Harry Silvers, 
of Stern, Grossman & Silvers, Inc., Los 


| Angeles, was named chairman, and Bert A. 
MW, | Landers, of the Los Angeles firm of that name, 

FO i q p A D a a x on | was elected secretary. 
H | The Boston Display Club announced its new 
woo e er co. officers. They were: president, “Hy” Blue- 
Re ASSP ease stein, Wilbar’s Shoe Store; vice-president 


BASE METAL — PUFFING FOIL 151 WEST 18th — NEW YORK II. N.Y. John J. W aite, James W. Brine Company ; 
ictheniatein treasurer, Walter J. Kelly, F. W. Delano 


ALL COLORS DISPLAY TURNTABLES | (°™pany; secretary, Samuel Branz, Filene’s. 
ee © Heavy Duty _—_e All Stee! Trustees were Edward J. Sherman, Kennedy 
Clothing Company; Arthur Hannigan, A. B. 

SIZES FROM 34” UP 


Sutherland Company, and Frank J. McCann, 
ALUFOIL PRODUCTS CO., INC. Sears, Roebuck & Co. 


15 FERRY ST., N. Y. 38, N. Y. Poroodieelien chaps eadiomceh Leading members of the display installation 


805 £.134 S¢., Bronx 54,N. Y. field met in Detroit to form the National 
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Display Installation Association for the regula- 
tion of trade practices, wages, etc. in this 
branch of display. Arrangements were made 
for a national convention to be held in Chi- 
cago in August. Nathan Silverblatt, DIS- 
PLAY WORLD, was elected executive secre- 
tary to carry out the organization plans prior 
to the Chicago meeting. 

At a meeting of the Seattle Display Club 
the members elected Charles Boyd to the presi- 
dency. He had been named to the same office 
in 1915, the year the group was organized. 
Other officers were Gordon Clare, vice-presi- 
dent, S. P. Thompson, treasurer, and Floyd 
Tucker, secretary. 


JUNE, 1948 


At the National Asociation of Display 
Industries Market Week in New York City 
the group voted to turn over to the School of 
Retailing, New York university, between four 
and five thousand dollars to be used in a 
pilot study of display as a selling medium. 
Sylvan Freund was reelected president of the 
NADI, assisted by Earl Gasthoff, of the 
Danville, Ill, firm of that name as first 
vice-president; I. T. Vierheller, Garrison- 
Wagner Company, St. Louis, second vice- 
president; Richard Adler, Adler-Jones Com- 
pany, Chicago, treasurer, and Warren Gal- 
lagher, Coy, Disbrow & Co., New York City, 
secretary. The total membership of the 
organization at that time numbered 141. 

W. M. Zeppen-Field, head of the Hollywood 
mannequin firm of that name, returned from 
three months in Europe. 

Thirty free-lance displaymen of the Boston 
area met for the purpose of forming the Free 
Lance Display Guild of New England. Head- 
ing the Guild was George Tanzer, president. 
Samuel Sofnis was vice-president, George 
Robinson was secretary, and the post of treas- 
urer was filled by Louis Zimmerman. 

The St. Louis Display Guild elected Paul 
Kloeris as president; he was in charge of 
display for Union Electric Company. Otto 
Lasche, Kline’s, became chairman of the 
board. Other officers elected were: vice- 
president, Joe Mercurio, Garrison-Wagner 
Company; secretary, Mrs. Rosemary Mc- 
Mahon; treasurer, John Stoppenbrink, C. E. 
Williams Shoe Company. Arthur McMahon, 
Glaser Drug Company, was appointed publicity 
director. 

Natalie Donlon was made display manager 
for the Westchester store of Lord & Taylor, 
New York City. She had been first assistant. 

Gwen Epting, formerly first assistant at 
J. A. Kirven Company, Columbus, Ga., was 
promoted to display director of the store. 

E. W. Nunan was named display director 
for Jas. K. Wilson Company, Dallas, follow- 
ing the resignation of Virgil R. Andrews, 
who returned to the West Coast. 

Craig Embree resigned as display director 
of Geuting’s, Philadelphia, in order to join the 
staff of Arow Decorating & Fixture Company, 
of the same city. 

John C. Taylor became display manager 
for Robert’s Brothers, Springfield, Ill. He had 
been with S. A. Barker Company of the same 
city for the past five years. 

Leo Weyman, of the Carrata Company, Los 
Angeles, was elected president of Southern 
California Display Industries. 

Arnold Janowitz, Allied Display Materials, 
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MAKE YOUR OWN 
DECORATIVE GLASS PANELS 


It’s easy to embed natural 


leaves, 


flowers, 


butterflies, 


fabrics and similar objects 
between Castoglas-impregnated 


fiberglass. 


Make panels any 


size, any shape, any color. 
Laminating kits contain 
everything needed, including 
complete instructions. Experi- 
mental kit CL-7 makes 

4 sq. ft., costs $10.00. 

Kit CL-8 makes 18 sq. ft., 


costs only $18.00. 
Postpaid if remit- 


shipment. 


Immediate 


tance is sent with order. 


Display 


Department G-59 


The Castolite Company 
Woodstock, Illinois 








Inc., New York City, was given a bon voyage 
dinner by the firm’s sales staff prior to his 
departure for Europe. 





Ad Club Has Program 
On Visual Merchandising 

More than 200 people attended a luncheon 
meeting of the Hollywood Advertising Club 
and the Southern California Display Asso- 
ciation recently at the Hollywood Roosevelt 
hotel. 

“Visual merchandising the missing 
department in the advertising agency plan- 
ning level” was discussed by Stanley Thomp- 
son, display director, The May Company; 
Damar Myers, art director of J. W. Robin- 
son & Co., and Harold Keily, display di- 
rector of Desmond's. 


Dick Franklin, art director ot Abbey 
Rents, is president of the display group, 
while the advertising club is headed by Vic 
Rowland, press manager tor Capitol 
Records. Vid Rosner, director of sales pro- 
motion, Helft’s, served as chairman of the 
meeting. 


New Line Of Papors 
Added By Zaria 


Ted Colombo, president of Zaria Displays, 
434 Sixth New York City 11, 
nounces the formation with Joseph A. Meo 
of Meo-Colombo, Inc., manufacturing a line 
of original wallpapers. These dis- 
tributed in the display field exclusively by 
Zaria Displays. 


avenue, aflli- 


will be 
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APOTHECARY 
DISPLAYER 


36" wide x 38" high 
Left Shelf 6" x 11%" 
Middle Shelf 6"x 6" 
Right Shelf 6" x 11%" 


$37.50 


CHIC Display Ca 


293 SEVENTH AVE., NEW YORK CITY 1 








for maximium illumination .. . 


POSTOSCOPE Opaque 


; 


Projector 
ay _ Proj 


 — xs ante 5 
ot . 


Imagine the convenience of this Opaque 
Projector in your sign or display depart- 
ment! Need a large sketch —- but fast? 
Just place this projector over a photo- 
graph, magazine page, coin, jewelry or 
any flat opaque object — and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6” x 6” at one 
time or larger area, a section at a time. 


$35.00 


F.O.B., N.Y. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opoqvue projectors. 


i 200 PAGE CATALOGUE 
FREE: 10,000 art and drow- 


ing supply items available through 
Arthur Brown. Write today on firm 
letterhead! 


Arthur Brown & Bro. Inc™ 


West 46th St.. New York 36, N. Y 








Marine 


Fashion 


3 SECM, 
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Show 


By CHARLES J. CONNIRY, 
Marine Corps Exchange, San Diego 


T has been my privilege for the past six 

years to be the display manager of the 

Marine Corps Recruit Depot here in San 
Diego. This Exchange has been proclaimed 
the most outstanding in the nation. 

For the past four years I have coordi- 
nated a fashion show with Exchange mer- 
chandise for the Commissioned Officers 
Wives Club. It has proven to be tre- 
mendously popular. Each year I[ have de- 
signed a completely new setting. This year 
the show took place April 2nd, with every- 
one particularly pleased with the outcome. 
The construction details are given in the 
following. 

The frontage, extending 10 by 30 feet, was 
that of an exclusive type ladies’ apparel 
shop. Three display windows and a wide 
double door were featured. 

During the luncheon preceding the fashion 
show the three windows were arranged with 
props and backgrounds complementing cer- 
tain fashions worn by mannequins. These 
windows, toward the end of the luncheon, 
were covered with Austrian drapes without 
attracting the attention of the audience. 
When the show started and the drapes 
were raised, live models attired in the same 
garments as worn by the mannequins were 
seen in the same poses. This proved to be 
a very popular beginning to a well-received 
show. 

Each of the windows had a 6- by 6-foot 
opening, and a 4-foot depth. The casings 
were made by halving two cardboard lino- 
leum tubes and spraying them gold. The 
corners were made by cutting extra tubing 


—Two of the numerous display settings for the 
Marine Exchange Fashion Show are shown 
above. Settings were changed in approxi- 
rately one minute, as described in the article, 
which also gives details of the construction— 


at 45-degree angles and fitting them to- 
gether; thus a rich picture frame effect was 
obtained at nominal cost. The window back- 
grounds were of pearl-grey crystal-glow 
fabric. This material also served as divi- 
ders between the windows. 

The double entry doors were made of 
wallboard painted with flat black enamel. 
A panel effect was achieved with half-round 
moulding painted white. Brass door pulls 
added a very majestic touch. Over the 
doors was a black-and-white striped awning 
with white fringe. 

The entire setting was pre-constructed in 
another building. It consisted of four the- 
atrical type flats which were made to be 
lashed together with roping. They were 
covered with grey seamless paper. By using 
a “Flo-Master” pen and a dry brush my 
assistant, Ben Benson, and I managed to 
achieve a casual brick texture look. 

Simulated white plastic wrought iron was 
used along the top edge of the building and 
alongside the entry. 

The name of the shop, Van Alstyne’s, 
was chosen in honor of the manager-buyer 
of the women’s department. The gold script 
sign in relief was made of wallboard. 

The overhead of each window consisted 
of an egg-crating which was hinged to its 
own flat. The fabric backgrounds were 
pleated in advance to boards which were 
attached to the egg-crating with wood 
clamps. Spotlights used to illum.nate the 
windows were placed in the egg-crating. 
From this crating my assistant and I sus- 
pended our various window props. By 
thoughtful planning beforehand an entirely 
different window treatment was quickly ex- 
ecuted for each fashion change. We were 
able to do this by identifying with grease 
pencil each screw-eye and nail used in the 
egg-crating with the props to be suspended 
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amily Three 


IS GROWING 


By 
Whatever 
Name 
You 

Call 

It 


“IVY LEAGUE" 
“TRADITIONAL” 
“NATURAL LOOK" 


Our 

New 
Mannequins 
Are 

Made 

To 

Fit 





} our 3()'" year Ny 
See at DISPLAY MARKET WEEK ff 
In New York — June 22 to 26 
New York Trade Show Building e * * 


579 MARKET STREET ¢ SAN FRANCISCO 5, CALIFORNIA 


MANNEQUINS 














And Tow... MANNEQUIN WIGS 


Made of HUMAN HAIR Mixture 


Fine, more natural looking wigs that are as soft as human hair... and as redressable. !f you have old 
straggly wigs on your mannequins .. . replace them easily with these beautiful new type wigs. They'll 
pep up your displays and help sell more for you. 
NO MEASURING NECESSARY! A special construction makes these wigs fit most any head. 
Colors: Blonde, Chestnut, Silver Blonde, Brown, Dark Brown, Titian. 


For styles 
other than 
shown above, 

send clippings. 





No. 42! No. 422 No. 423 


$29.50 ea. 
COLORED WIGS in human hair mixture. A real attention getter when displaying your 


chemise and trapeze dresses. You can pian your wigs with backgrounds or clothes. No measuring 
necessary. Colors: Blue, Green, Amber, Pink, Deep Red, Black............. | 6 ae $29.50 ea. 


SRS BESS SSS 
Se 





Above wigs in horsehair—standard colors only $18.50 ea. 






Above wigs in nyion—standard colors only $21.50 ea. 


Mail orders filied immediately. Satisfaction guaranteed ; SE 
or returnable under no obligation. 110 W. 30th alge York 1, N. Y. 











XK MIAS ITN 
JUNIE.... 
in Hooms 428 & 430 


NEW YORK THADE SHUW BUILDING 
S00 Eighth Avenue, New York Lity 


June 2end to ecbth, 1956 
N. A. U. 1. MABBRET WEEA 


DECORATIVE CREATION 
ART FLOWER CO., INC. 


13 WEST 27th STREET, NEW YORK 1, WN. Y. 


















AUTHENTIC FROM 


Rotaseller and Husky 
TURN 
TABLES 


The finest quality 


Kawa 
POLYNESIAN 


TAPA DEIc% 


















=} [-l- > < 
ROLLS e SHEETS 
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for each particular window change. A simi- 
lar system was used on the raised plywood 
window floors for placement of non-sus- 
pended props. 

Approximately one minute was allotted 
to dismantle and rearrange each window. 
There were 70 such changes, affording us a 
large variety of background possibilities. 
All was accomplished smoothly by advance 
planning. The new and old props for each 
window were exchanged by parting the grey 
backdrops. When each window was ready 
the model entered and struck a rehearsed 
pose imitative of a mannequin. The Aus- 
trian drapes would rise and she would re- 
main thus for a few moments before she 
stepped from the window onto the ramp. 
The audience was extremely receptive to 
this constantly changing window treatment, 
which created a sort of feeling of expectancy 
among them. Each type of clothing from 
bathing suits to lingerie could be shown ap- 
propriately in its proper setting. Merchandise 
from other departments, e.g., luggage, sport- 
ing equipment, lamps, and the like were 
used as props. These items were, there- 
fore, brought to the attention of potential 
buyers. 

Periodically, fashionably attired models 
made their entrance through the doubie 
entry doors. This served to relieve any 
possible monotony of the window presen- 
tations and as a time-saver for our window 
changing efforts. 

Now for a word about the Austrian 
drapes. These proved to be quite an in- 
teresting challenge! I had decided on using 
them as in keeping with the elegant decor 
planned. A great deal of time was spent 
in research at the library and sewing centers, 
trving to locate some source which could 
give us the method of making them. We 
finally found one book on this subject. 
Equipped with this information we set out 
on our own. We used eight pink percale 
bed sheets, which had to be cut into nine 
strips 12 inches wide. The strips had to 
be sewed together to make a leneth two and 
one-half times the window leneth. Thev 
were then sewed with rufflette tape. To each 
of the three draperies 250 plastic rines had 
to be sewed through which the drapery 
cord was threaded. By making these our- 
selves we were able to save two-thirds of 
the price cuoted us for having them custom- 
made. Thus we were able to have elegance 
on a budget! 

Our cosmopolitan theme was carried into 
the foreground by the use of three ruscus 
trees in ball form. placed in black kegs 
with gold bands. These trees were trimmed 
with pink rose buds and placed between each 
window. A _ sign post was placed at the 
imaginary intersection, declaring that it was 
Fashion avenue (the title of the show) at 
Fun street. A small black rattan dachshund, 
secured to the sign post with a pink velvet 
leash attached to a rhinestone collar, seemed 
to be trvine to reach a pink-and-black fire- 
plug. Three similar fireplugs were placed 
at random along the 70-foot ramp. The 
surface of the ramp was covered with grav 
seamless paper marked bv a “Flo-Master” 
pen to simulate the cracks in a sidewalk. 
This is not apparent in the photographs, 
which were taken before the surface was 
covered. The sides of the ramp were covered 
with pink corrugated paper. 
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Only an hour and a half could be devoted 
each day to the building of the setting, and 
accordingly it required a three-month period 
to construct. At its conclusion we were 
able to transport it by sections to the Of- 
ficers’ Club ball room and reassemble it in 
an hour’s time. 

Because of the success and response to 
this show we have had several offers to 
buy or rent the setting. However, I have 
plans to use it next year for the fifth an- 
niversary fashion show. I intend to cut 
it in half, hinge it, and by means of pulleys 
have it fold and be drawn up to the ceiling. 
The interior of the shop thus revealed will 
be the setting for next year’s show. 

This was a very rewarding experience, 
and well worth the effort. It has proven 
to me that a great deal can be accomplished 
on a rather slim budget. 





Surprise Party Celebrates 
Zemitzsch's 25th Year 

The staff of Walter E. Zemitzsch Dis- 
plays, Inc., St. Louis, held a surprise open 
house celebration on May 16th to honor 
Walter P. Zemitzsch’s 25th anniversary with 
the firm. The entire first floor of the build- 
ing was converted into a party setting, and 
approximately 300 suppliers, customers, and 
friends joined the staff to honor his quarter- 
century of contribution to the display field. 

The company was established by Walter’s 
father, who came to St. Louis from Ger- 
many. Walter worked for his father after 
school and during vacations, and on the 
death of his mother he gave up plans for the 
study of engineering and joined the firm in 
the spring of 1933. During World War II 
he served as a Field Director with the Red 
Cross and was in service at the time of his 
father’s death on May 29, 1945. After his 
release from service on July 1 of that year 
he returned to St. Louis to continue opera- 
tion of the company. 

Walter is a member of the board of di- 
rectors of the St. Louis Display Guild, a 
member of the Advertising Club of St. 
Louis, and the Chamber of Commerce. He 
is active in the Episcopal church, having 
served as vestryman, senior warden, and is 
a key layman in the Diocese of Missouri. 
He was the leader of a group of six who 
established a new Episcopal mission church 
three years ago, and which is now housed 
in a beautiful modern building on five acres 
of ground. He has taken an active part 
in the formation of several youth groups, 
PTA, and Ladue High School Dad’s Club. 

He has always been interested in Little 
Theatre productions and for ten years taught 
a night course in stage design and production 
at Webster Groves High School. Here he 
met and later married one of his pupils, 
Betty L. Riley, in 1938. His charming wife 
is also active in the firm. They have three 
children, Sandra Lee, 16; Paule Gaye, 10, 
and Walter P. Zemitzsch, Jr., 2. Walter’s 
family and home are the focal point of his 
many interests. Aside from them, he is an 
ardent fisherman and likes to get away to 
his 142 acres and cottage on a stream in 
the Ozarks about 127 miles from St. Louis. 
He is a fan of the St. Louis Hawks, a pro- 
fessional basketball team, and was one of 
the group of businessmen who bought season 
boxes to guarantee the team being brought 
to St. Louis. 
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the best: 
ITALIAN HOLLY WREATHS 


LYCOPODIUM WREATHS and ROPING 
x Anniversary RUSCUS HEDGE ... RUSCUS TREES 


f he Quality is the word for Saat 
* 0 50 years in manufacturing and importing 


HOLLY ROPING ... HOLLY TREES 


SPECIAL DISPLAY ITEMS ON REQUEST 
K 1908 ig 1958 : FINISHED IN fea METALLIC. 
4 FLOCKED & FROSTED 


Write for FREE new Catalog 


“  QuEN Phick i... _— Jones, the Holly Wreath Man 
° FORGOTTEN.” MILTON, DELAWARE 
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lf you want to boost 
YOUR Christmas Trade... 


DON’T MISS OUR DISPLAY’ 


ROOM No. 634 
6th Floor, New York Trade Show Bldg. 


June 22-26 


*Latest Santa Claus (and Mrs. Santa) equipment and the famous 
Santa Claus School 


SANTA CLAUS SCHOOL, INC. 


CHRISTMAS PARK ALBION, N. Y. 
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BEAUTIFUL ? Your Price 


DISPLAY PORTABLE FOUNTAIN || | 1 FYN ta "tots, of three 


Indoor or outdoor, sensational for store-windows, nie a | | | FOR factory, 
hotels, restaurants, caterers, theatres, TV rentals, | | NA | a 
etc. No piping, no plumbing necessary. Com- || ~~ Oy Delivery 
pletely equipped with silent, hermetically sealed, 1 
totally submerged recirculating pump. 
115 volts, 60 cycles A.C. Ready to 
plug in. Fountain bowl of heavy 14 
gauge, | piece hand-spun aluminum. 
Diameter 36", depth 7" with 3" thick 
curved wall, figure 22" high, baked 
on enamel finish, 16 adjustable spray- 
jets, from |" to 48", only 38 Ibs. 
Come in white or green. 
MEMBERS OF N.A.D.I. and FRIENDS! 
When you are in N.Y.C. for Market 
Week, June 22-26, stop at our show- 
room to discuss your water fountain ee 
display and pump problems. We will meoE. caine 
be delighted to help you. 
so custom built c er rings, jets, nozzles, fittings, etc. 
ens ties Par at cae aft submit dh or CANAL ELECTRIC MOTOR, INC. 
blueprint. Call or write: 310 Canal Street, New York 13, N. Y. 
Pioneers in manufacturing of Pump & Water Display Fountains 
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Peramir (A)—dramatic multi-color mirrors 

Parafiex (B)—silver & colored faceted sheets ete 
Mirror Decor—loose pieces in all shapes Your source for materials, mirror balls, 
Mosaic Giass Tesserae—Plastic Mirrors and finished units to your specifications. 








Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 
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TWENTY-FIRST CENTURY 
STORE DESIGN 
[Continued from page 33] 


veyor system will whisk it to her in seconds. 
The retailer will also have color movies 
on hand of the newest fashion show, then 
order anything that meets her fancy, whether 
it is made in Italy or Australia. 

The salesperson (who may be called a 
consultant in the 21st century) will be able 
to give more individual attention to each 
customer because electronics will have re- 
moved much of the drudgery from retailing. 
For instance, inventories will be controlled 
automatically. After a sale is rung up, a 
desk size electronic computer will accord- 
ingly change its “memory” of the inventory 
of that item, calculate the rate at which it 
is being sold, anticipate future sales, and, 
if necessary, enter another order for the 
merchandise. Does this sound fantastic? 
The Army now has a device that does much 
the same job. 

TOMORROW'S APPLICATIONS 

One other aspect of retailing no doubt 
will continue to stay with us — competition. 
Although there will be plenty of customers 
—many population experts predict this 
country will have over 200 million people 
by the turn of the century —there will also 
be plenty of rival businesses. More and 
more retailers will use the same devices 
that you will incorporate into your store. 

All this and more, I believe, will be 
accomplished 43 years from now. But what 
about tomorrow? In the next decade or so, 
what sort of innovations may we expect? 
Here are a few predictions: 

1. Electronically-operated lighting  sys- 
tems for both store exterior and interior. 
The lighting automatically will adjust it- 
self according to the strength of daylight. 
At night, people passing by will see a con- 
stantly changing panorama of light playing 
over the store windows, bringing our dis- 
plays alive with vibrant color and texture. 

2. Electronically-controlled colorless awn- 
ings that will swing up out of the way when 
not needed. 

3. Resilient new materials for the interior 
of the store ceiling, floor, and walls that 
will largely free the retailer from the nag- 
ging, expensive chore of maintenance. 

4. Further development of electronic filters 
to make the store dust-free. 

5. Simplification in store fixture designs 
that will present merchandise to its best 
advantage. 

6. Greater flexibility in the size of depart- 
ments. More versatile wall areas to permit 
quick changes of merchandise as the seasons 
change. 

The retailer of 1958 has much to look 
forward to. But right now there is much 
he can do to anticipate the future. By 
modernizing his store, he can accomplish 
many of the basic improvements I have 
listed, such as simplified selling fixtures, a 
coordinated color scheme, and an open, free- 
flowing layout. An imaginative, planned 
program of store modernization will give 
today’s progressive retailer a store with 
the look of tomorrow. 

(The author will be glad to answer rea- 
sonable questions relative to store design, 
layout, fixturing, department layout and the 
like. Address him in care of DISPLAY 
WORLD, Cincinnati 1.) 
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The “KEY POLE" is purer sot up te ennaiie new wer oaks’ eye eniditin dictons for every type of ssadbaiilien. 
Firmly adapting to any location with its spring and telescope action and non marking vacuum cup grippers, this 
anodized aluminum beauty will pep up sales and cut costs every day of the year. 


DISTRIBUTED THROUGHOUT THE UNITED STATES AND CANADA BY 
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CHICAGO DALLAS LOS ANGELES OKLAHOMA CITY 
The Fixture Mart Marshal E. Moody Co. Syd Jackman Co. E. B. ‘Jack'’ Castle 
314 W. Jackson Bivd. 1106 Jackson St. 822 S. Los Angeles St. 21 W. Main St. 
Rhodes International Co. ee LOUISVILLE SAN FRANCISCO 
Park Ridge, Ill. ta a etiestiiaectas Myers-Thompson Display Serv. Syivan Cohen Displays, Inc. 
|g eee 319 West Main St. 254 Sutter St. 
CINCINNATI ISIS Arapahoe 
Di LONDON, ONTARIO MONTREAL, P. 9. SEATTLE 
' + ge saad ya Co. Madison Display Hollinger Displays Ross Display Material Co 
I Si . Wellington & York Sts. 1449 St. Alexander St. 1409 Seventh Ave. 
> CLEVELAND LOS ANGELES NEW YORK VANCOUVER, 8. C. 
Standard Displays Co. Decter Mannikin Co. Empire Display Mfg. Co., Inc. King Agencies, Ltd. 
1397-99 W. 9th St. 1000 S. Los Angeles St. 45 W. th St. 114 Water St. 
Manufactured only by Eastern Distributor 
CREATIVE PROMOTIONS OF CALIFORNIA EMPIRE DISPLAY MFG. CO., me. 
3820 GROVE STREET, OAKLAND #7, CALIF 45 West 34th St., New York 1, 
© Patent Pend. Trade Mark Reg. SEE US IN BOOTH NO. 500 AT THE N.A.D.!1. SHOW 











NOW AVAILABLE IN: Write for latest catalog— Dept. D-68 
Kiddies’ (K-66) size 2, Infants’ (1-66) size 7, Chil- % made only by— 
dren’s (C-66) size 10, Misses’ (J-66) size 13, Women’s 
(W-66) size 4, Boys’ (B-66) size 4, Men’s (M-66) size 8 SHOE FORM Co. INC. 
New York City Auburn, New York St. Louis, Mo. 
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No. 27-S GOTHIC GRILLE 
30” wide x 50” high Cardboard Cutout 
Avatlable Black on White or 
Black on Stone Grey. 
$4.50 each $39.95 per doz. $75.00 for 25 


DUPLEX DISPLAY & MFG. CO. 
916 ARCH ST. _——PHILA., 7, PENNA. 
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Ballou’s 


Glittering products will add 
sparkle to your displays. 


METAL FLAKES AND STARS 
Brilliant, scintillating, nen-tarnishing 
flakes and stars in geld, silver and 
colors. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black — five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 
Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


for outdoor and indoor displays. Spe- 
cial colors made to order [including 
gold and silver). 


GOLD AND ALUMINUM 
BRONZE POWDERS 
Greatest possible luster in the correct 
fineness for screen process or any pur- 
pose required. Send for color card. 

























Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 
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Ballin Makes Debut 
In Display Field 

A successful and established designer of 
jewelry, fashion accessories, women’s wear, 
and high style Christmas decorations, Jean 
Ballin has now expanded into the display 
feld with a new line of sculptured wire 
fixtures and is now in full-scale produc- 
tion. The company is known as Jean Ballin 
Designs and is located at Greenwich, Conn. 

An example of the line is seen in the 
illustration. This is called the “Hi-Wire 
Hanger,’ hand-sculptured in sturdy but 
lightweight metal. It offers an original 
solution for displaying basic merchandise 
such as dresses or sweaters in a free-hang- 
ing display, while the flowers and leaves can 
be manipulated to hold matching accessories 
in jewelry, scarves, gloves, and the like. The 
smooth construction protects delicate fabrics. 
This unit is available in six standard colors, 
or custom colors can be matched on special 
order. The firm’s complete line will be 


shown at Display Market Week, New York 
Trade Show building, New York City, June 
22-26. 





"Informal" Display Club 


In San Francisco 

San Francisco has a unique display organ- 
ization composed of a group of persons who 
meet regularly the second Tuesday of every 
month for lunch in one of the city’s down- 
town restaurants. There are no officers, 
dues, or any official business discussed at 
these meetings, although much useful in- 
formation is exchanged. Represented are 
display executives from Bay Area retail 
stores, free-lances, and creators and distri- 
butors of display materials. 

The only tangible record of the group, 
which calls itself the San Francisco Display 
Guild, is the roster of names, which is 
handed from the chairman of the current 
meeting to a volunteer chairman for the 
next. New names are added at the request 
of anyone interested. Notices are mailed 
to a complete list of members to remind 
them of the date and place of a meeting, 
and they come from a 50-mile radius for 
these get-togethers. 

Several parties have been enjoyed by the 
group, the most recent being a “Black and 
White Buffet” for which the hosts were 
Tracy Dawson, Jim Stewart, and Herb 
Raynaud; it was held at the hill-top home 
of the last-named. The guests dressed in 
black and white to match the decor, brought 
champagne, and enjoyed themselves heartily. 

Seen in the photograph, seated left to right: 
Mrs. Marvin Grant and Marvin Grant, 
Charles Condrotte, David Shields, Frank 
Southgate, Chuck Davis, Al Wiener, and 
Joan Pearsal. 

Standing, in the same order: Al Kahler, 
Herb Raynaud, Dick Houghton, Jerry Cich- 
on, Maree Stuber, Tracy Dawson, A. Potasz, 
Jim Stewart, Carol Torneroth, Clyde des 
Sain, Ken Carter, Lucille Luda, Stu Albert, 
George Affalter, and Guy Greenameyer. 





R-Tex Company 
Has “Heir Apparent" 

Walter Sturm, head of R-Tex Company, 
41 Morris street, Jersey City, N. J., and 
Mrs. Sturm are the parents of a boy born 
on April 18. He has been named Robert 
Jay. The Sturms also have two daughters, 


aged 5 and 3. 





DISPLAY WORLD 


















CHICAGO DISPLAYS 
[Continued from page 41] 


illuminated the headwear from behind. In- 
dividual spotlights were focused on the 
hats from the front. 

Between the shelf units stood a manne- 
quin dressed in navy and wearing a lovely 
white chrysanthemum-like hat. The hat and 
mannequin were sharply emphasized with 
spotlighting. 

At the mannequin’s feet was a flower print 
hat box. Another hat was displayed on a 
stand rising out of the box. The color 
scheme was in keeping with the theme, 
“Navy headlines: spring’s new fashion story 
when touched with color from our Easter 
bouquet.” 

Back wall, floor, shelf units, and lighted 
grids were white. Against this the navy 
dress contrasted sharply. Color accents 
were abundantly furnished by the flowered 
millinery and echoed in the flowerboxes. 

Joe Kries, director of display at Saks- 
Fifth Avenue, presented a sophisticated ap- 
proach to spring. With his use of simple 
designer dresses and two unusual props he 
achieved a display that was uniquely Saks’. 

As has been customary at Saks recently, 
the background was totally black. Across 
the back of the windows stood a four-panel 
screen. It was covered in patterned moire 
and set-in panels of baroque carving. The 
screen was French in character. It subtly 
underscored the chic fashions. At one side 
a carved marble urn on a pedestal held 
spring blossoms. The flowers served to 
soften the otherwise formal setting. Two 
mannequins standing before the screen wore 
black dresses with black and white acces- 
sories. The white panels of the screen sil- 
houetted the gowns’ graceful lines. 

Appropriate footwear was grouped at the 
base of the urn. A sign was fastened to a 
moire-covered panel with gilt baroque 
brackets. It stated the theme that was so 
effectively displayed in the window, 
“Sophie’s signature ...a simple elegance.” 





Mexican Designer 
Opens Showroom 

Matias Lozano, designer and president of 
Lozano-Fisher Studios, Inc., has opened a 
new decorative fabrics showroom at 64 East 
55th street, New York City. Lozano, who 
was a resident of Monterrey, Mexico, until 
his arrival in New York five years ago, 
designs hand-woven drapery textures and 
bamboo weaves. Of special interest are 
blinds created in two new media: casement 
cloth and “Plexiglas.” The showroom also 
features fur rugs and hand-wovens from 
Mexico. 
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Waldmann Killed 
In Auto Crash 

Bernard Waldmann, well-known in the 
display field, was killed on May 2 when his 
automobile collided head-on with another 
car six miles east of Des Moines. He was 
the operator of Waldmann Display Mate- 
rials Company, Wichita, and was making his 
northern route calls when the accident oc- 
curred. 

He was born in Rock Island, Il., in 1903 
but had resided most of his life in Wichita. 
Funeral services were held at Rock Island 
on May 3. 
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use lighting by Vlorthcraft 





Our lighting consultants—Martin Kent, Marvin Kline, Marvin Dworkin and staff 
— will be pleased to discuss your store's lighting plans with you during 


Market Week - New York + June 22-26 + Room 331 
DISPLAY LIGHTING DIVISION 


NORTHCRAFT LIGHTING CORP., 7 OLD MIDDLETOWN RD., NANUET, N. Y., LO 2-6565 











SEE e+e America's Largest and Best Selling Moderate Priced Line of 


Artificial Flowers, Foliage, Set Pieces and Novelties 
For Fall and Christmas 


FOR THE DISPLAY JOBBING TRADE 
Will Be Open Saturday at the New York NADI 1958 Showing 
Rooms 548, 549, 550, 551 
New York Trade Show Building, 35th St. & 8th Ave., New York, N. Y. 


ON JUNE 2! THRU JUNE 26 
Send your request for your FREE Catalog for Fall or Christmas 
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CHICAGO CARDBOARD COMPANY 






CRESCENT POSTER BOARD 





your best buy... 


- covered in green sawdust. 















LUMBER 


From a 1” x 2” furring strip 
toa 12” x 12” Timber. 





Masonite 
Celotex 
Mouldings 
Homasote 


Plywood 
U pson Board 


Cut to your specifications by one of New York's 
LARGEST and most DIVERSIFIED Lumber Companies. 


© FAST SERVICE e 


TULNOY. 


17 Ridgewood Piace 
Glenmore 5-414] 


LUMBER 
TRIM CO. INC. 


Brooklyn 27, N. Y. 





There are more Special Items in this MODERN Lumber Yard than in any other in New York 

















MOTION 


NEW EXCITING ANIMATION 
2 
NEW Free GIANT POST CARD 
« 
NEW Free 16 PAGE SUPPLY 
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DISPLAYS TICKET HOLDERS 


Molded of 


CLEAR PLASTIC 
Complete the picture of ultra-smartness created 


Pyramid Ticket Holder perfect 
for small point of sale pricing. 
with plastic displayers by using ticket holders of 


clear plastic. These beautifully molded ticket 

CATALOG holders are just the thing for soft line display. 
See your jobber or write to: ee Oe ne ies oo isd bas $ 9.00 
SD IN, nk bce ptiaiaaon ao Mad Vo eae 15.25 
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QUENSELL DISPLAYS INC. 








1623 MILWAUKEE AVE., CHICAGO 47, ILLINOIS 


6856 EXETER STREET FOREST HILLS, N. Y. 





























DISPLAYS FROM MANHATTAN 
[Continued from page 35] 


several major airlines, and the Brussels Worlds 
Fair. Props for the displays included the 
artist’s conception of Terminal City, a ren- 
dering of the “Fountain of Liberty” at Inter- 
national park — both on loan from the Port 
Authority of New York—and several scale 
models from the individual airlines of their 
new terminal buildings at the International 
Airport. Overall, it was a tremendous display. 

Edward Von Castelberg, display director 
for Bloomingdale, simulated the interior of an 
airplane for the big corner window at 60th 
street, then turned the center bank of windows 
along the store’s front on Lexington avenue 
into a Terminal City exhibit, furnished with 
a display promoting the Brussels’ Fair in the 
large corner window at 59th street. 

Copy for the center grouping read “Our 
grand tour cottons, smart, dark, sophisticated.” 
Six windows were in this group and the area 
was open all the way through, with the floor 
A large blue panel 
bore the words “See this planet first.” 

For the window which is pictured from this 
series (fourth photograph) a white scale model 
for Trans World Airline’s passenger terminal 
stood on a table with slender metal legs. 
Behind the table, red upright framing supported 
a framed drawing for the new TWA terminal 
building. Near one side of the window were 
two red suitcases trimmed in black. 

Two mannequins were posed in the window. 
One to the left wore a grey dress, white hat, 
white gloves, black shoes, and carried both a 
black handbag and a travel carry-all in red 
and beige. She wore gold bracelets and pearls. 
The second mannequin also wore a grey dress, 
hers trimmed with black piping and a white 
collar with a black bow. Her shoes were 
black, her gloves white, her hat red. She 
carried a striped handbag in red, orange, and 
purple, with black handles. 

John Liles at Franklin Simon, where he is 
display director, used geometric paper cutouts 
in pink, yellow, and orange applied to panels of 
white as background for one setting. Accord- 
ing to the legend — “What a wonderful view 
of the country—in Sportwhirl’s patchwork 
partners! From our designer sportwear col- 
lection.” Window floor and walls were cov- 
ered with white seamless paper. Near the 
window front was a low display table with a 
white frame and a glass top. A _ natural 
straw hat with yellow daisies, a straw bag 
with artificial fruit in” naturalistic hues, and 
two pair of black shoes were arranged on the 
table. Two other pair of black shoes stood 
on the window ledge nearby. 

Five mannequins were posed in this setting. 
The first wore trousers of the patchwork print, 
with a blue jacket, red beads, and blue shoes. 
The second wore a blue dress, blue shoes, 
white string gloves, pearl earrings, bracelets 
of pearls, and red and amber beads. She 
carried a white hat with a blue band. The 
third figure wore a blue outfit and beads in 
blue, white, and green. The white hat she 
carried had a sash of red and blue print on 
white. The fourth had a patchwork panel on 
her blue skirt. With the skirt she wore a 
blue bodice, blue shoes, blue, green, and white 
beads, and blue and green earrings. The last 
mannequin wore a blue short suit, blue shoes, 
a gold pin, and pearl earrings. 
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“Fall in all who champion the cause of Man! 
Parade route —a right turn at the door and on 
to the seventh and tenth floors” was the caption 
for a men’s wear window at Lord & Taylor. 
Paul Vogler carpeted the floor in black-flecked 
blue fabric. The walls were a grey-green, and 
the copy card was red, as were smaller copy 
cards and the parade sign carried on a pole 
by one of the mannequins. Copy on the sides 
of the sign read: “Your choice and mine — 
The Man’s Shop, tenth floor.” Letters were 
in golden yellow. 

Five mannequins marched in line through 
the window. The first, a man in a natural 
color raincoat, carried an American flag on an 
eagle-topped standard. Second in line was a 
boy in a plaid jacket and brown trousers; he 
was encircled by the huge gleaming brass tuba 
he carried. Third came a boy wearing a grey 
suit and playing a glockenspiel. After him 
came the man bearing the four-sided parade 
sign. He wore a brown suit. Last came a 
man in an olive tan suit with a snare drum 
strapped at his side. 

A long brass trumpet served as displayer 
for ties at the window ledge. Two shirts, on 
brass displayers, with appropriate ties were 
set on one side of the ledge, and other acces- 
sories were arranged along the ledge. A plaster 
dog faced the window near the head of the 
parade, while a blue fireplug stood at the 
opposite end of the window. 

A metal flower stand served as the key 
prop for a window at B. Altman, with pots 
of growing plants arranged among its shelves. 
The caption, which read, “The beauty of 
geraniums is the very feminine way their fresh, 
pretty colors accent the fashionable white 
costume — Altman coats and suits, third floor; 
accessories, Main,” was pointed up by Louis 
Villela, the display director, who arranged 
pink and red geraniums in prominent places in 
the flower groupings, as well as on the window 
floor. 

The floor was carpeted in beige and the 
wall was deep grey. Window boxes outside 
the glass were filled with growing plants, 
adding to the effect of the fresh flowers within 
it. 

Luke Maletich, display director for Gimbel’s, 
turned his big corner window into a gay 
Easter carnival complete with a carousel. The 
top of the carousel was green, decked in yellow 
flowers and green leaves. The center frame 
was covered with shirred green fabric and 
trimmed with yellow flowers. The platform 
of the carousel resembled a basket, covered 
with woven matting and also trimmed with 
flowers. Around the center pole was a second 
basket-like structure, this one holding large 
paper-and-metal Easter eggs and a large white 
rabbit. Rabbits served instead of horses for 
seats on the carousel. Shiny ropes of green 
and white balls hung from the roof of the 
carousel to the platform and a tiny girl man- 
nequin standing on the revolving merrry-go- 
round held to one of them. 

The window floor was covered in green 
grass chips. The back wall was painted black. 
Metallic eggs were suspended by pastel ribbons 
from the window ceiling in groups at either 
side of the carousel. 

The copy read “For the young maids lead- 
ing the Easter parade.” Four little girls rode 
the carousel and sixteen others were posed 
around it. All of the little girls wore pink and 
white frocks. 


SUNE, 1738 











or the season’s most superb and beautiful new line, 


inspect the Oltmanns display during N. A. D. I. Market 


Week. June 22-26. The unusual ideas and combinations 


that we have prepared will convert your store into a 


crowd-attracting Christmas Wonderland. 


ur Fall and Christmas lines will be on exhibit 


for your approval, and we are looking forward to 


greeting you at 


Space 208 


Second Floor 
New York Trade Show Building 





OLTMANNS CO. 


Designers and Manufacturers of Artificial 
Flowers and Decorations 


1405 DOUGLAS STREET e OMAHA 2, NEBR. 

















HE MAN WHO KNOWS-— 


BUYS FLAI R 















FLAIR prastic MANIKINS 


. 18th STREET NEW YORK CITY 



















THE IDEA IS RIGHT 


BUSINESS Can Be GOOD 
WE Can HELP YOU SELL! 


The right items 


The largest variety 


The right prices 
& 


Our customers do ALL RIGHT™ 


with our items. 


LOUIS SCHNEIDER CORP. 


6 East 2nd St. e New York City 3 











We 


Long-established hardware manufacturer has new openings 
for distributors to handle complete line of display equipment 


Display gondolas made of slotted, 
We steel tubing. [Not welded back-to-back.) 


specialize Display brackets and standards for 
P flexible shelving. 





All in a wide variety of finishes. 


WRITE TO 


wl ale exclusive fran- i < HARRY SALL & CO., Inc. 


chises to recognized distribu- 
tors. 


802-04 W. GIRARD AVENUE PHILA. 23, PA. 








Two Weeks On The Riviera 


ls Antoine Contest Prize 

.Harold C. Martins, promotion director of 
Antoine de Paris, 1 East 57th street, New 
York City 22, has announced a spectacular 
display contest for department stores and 
specialty shops on behalf of “Bain de Soleil” 
sun bronzing cream. The winner cf the 
contest will be flown to Paris and after a 
stopover there will be taken on to the 
Riviera for two full weeks. All expenses 
will be paid by Antoine. 

The contest begins on June 1 and ends 
at midnight on July 31st. It will be based 
on the interpretation of “Bain de Soleil... 
the bronzing miracle by Antoine” and en- 
tries will be judged on originality and in- 
genuity, and on the prominence given to the 
product and to its name. Windows must 
remain in for at least five days. As many 
entries may:be submitted as desired. 

Entry is by means of an 8 by 10 black and 
white glossy photograph of each window 
entered, the photograph becoming the 
property of Antoine de Paris. Each photo- 
graph should bear on its reverse side the 
printed name of the contestant and the 
name and address of the store. Entries 
should be addressed to Harold C. Martins 
at the address given above. 

A panel of judges composed of distin- 
guished display, art, fashion, and advertis- 
ing personalities will be announced soon. 


Formation Of New Companies 
Announced By Forer 

Edward Forer, president of Lidco, Inc., 
Freeport, L. I., N. Y., makes known the 
formation of two new companies to be 
known as Display Towne USA and Party 
Towne USA. The firm recently acquired 
a block-long building at 154 East Sunrise 
highway in Freeport, with approximately 
17,000 square feet of space. 

Each company will operate separately 
under the direction of Forer, who is presi- 
dent of all of them, and Louis Futterman, 
who is vice-president in charge of produc- 
tion and personnel. Lidco, Inc. will continue 
in the manufacture of vacuum-formed in- 
door and outdoor plastic Christmas decora- 
tions and other related display items. 

Christmas Towne USA, as in the past, 
will act as a retail and wholesale outlet 
for Christmas lines. Display Towne USA 
will cater to the display trade, commencing 
with the fall season. Party Towne USA 
will specialize in party catering, decorating, 
and will supply both the retail and whole- 
sale trade. 

Forer was formerly president of Long 
Island Display Products Corporation for 
five years and previous to that time was 
for seven years with Maharam Fabric Cor- 
poration, New York City. 


Oriental Items Available 
From San Francisco Firm 

Display items of Japanese influence are to 
be had from Takahashi Imports, 1661 Post 
street, San Francisco 15, it is announced. 
Included are hand parasols and beach para- 
sols in various colors, the latter being 72 
inches in diameter. Also to be had are 
various types of birds, including storks, 
varying in size from 6 inches up to 18% 
inches. 
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Angies FULL 90°—Rotates 350° 
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ADJUSTMENT 


Su MODERN a SHADE LINES 


HUNDREDS OF OTHER 
ADJUSTABLE SWIVELIER 


Each with over 20 different ee for outlet box 
or raceway attachment, portables, screw-ins, clamp-ons, efc. 
All completely wired and ready to install. 


~ + MIDGET" 
LIGHTING UNITS 


AND ACCESSORIES 
Send for Compiete 


FREE Catalog 





¢**TORPEDO" 


& ‘CATALINA’ 


+Up to 150-wR4o & 
or PAR-38 
+475-W R-30 or # 


up tc 100-W Aa 
Standard 





swivelier 
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SEE US AT ROOM No. 443, N.A.D.1. MARKET WEEK 








Special Attraction for Market Week! 


Be sure you see the fabulous 


NEW NEO CLASSIC SERIES OF 
NYMPHETTE MANNEQUINS 


@IN PLASTIC @IN PAPIER MACHE 
@ EXCLUSIVE MODELS @eNEWEST WIGS 


Designed to Wear Your Finest Fashions 












Plus the newest in 


FIXTURES, MERCHANDISERS 
and ACCESSORIES 
“Where Display Friends Meet” 


39 WEST 37TH STREET * NEW YORK CITY 18 
SERVING DISPLAY AMERICA SINCE 1922 
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ABRAHAM & STRAUS, BABYLON 
[Continued from page 39] 





THE PERFECT DIVE 
Makes a Champion 


Why not moke your displays champions by 
using one of our many-action-posed monne- 
quins in ladies’, men's or children's figures? 
Outstanding poses which attract the eye and 
set off merchandise to perfection. 


e High quality, light weight 
fibre glass 

e Plastic construction 

e Finest Pugdin Wigs 

e Reasonable cost 


Visit our showrooms or write for complete 
details. 


MANHATTAN MOTION 
MANIKIN MFGS. 


FACTORY AND SHOWROOM 


4 W. 16th St., New York City 11 


Have never been connected with any other 
mannequin manufacturer of similar name. 


featured items forming part of the decor 
along with the potted plants. 

Overhead, large round fixtures flush with 
the ceiling add to the design pattern, as 
well as providing ample illumination, mix- 
ing fluorescent with incandescent. 

Interesting special treatment sets the vari- 
ous individual shops apart, yet they always 
blend with the overall design. In the 
women’s sportswear department, for ex- 
ample, three sides of the shop are enclosed 
by a wood framework which reaches from 
floor to ceiling. The framework has vari- 
colored panel insets. Each letter of the 
shop’s sign is different, and is painted in ; 
a decorative style on a panel of the rear 
wall—as seen in the accompanying illus- 
tration. Merchandise is displayed on open 
channel racks topped with glass. A special 
display with mannequins wearing featured 
items is placed atop the counter case. 

A hallway leading to the Bridal Salon 
serves two purposes. For one thing it leads 
into the privacy of the salon. In the second 
place it contains the cases of evening 
gowns on both sides of the glass-enclosed 
wall. Display platforms are built into the 
front enc of the case structures. A manne- 
quin wearing a featured evening gown is 
posed in each of the end cases, while deep 


within the Bridal Salon is another special 
display platform on which is posed a third 
mannequin, wearing a bridal gown. The 


floor of the haliway is tiled in black and 


LEAF & FERN COMPANY fj ro aintea wiite, but the wall of the salon 












































Sanford. Florida is covered with gold-beige plastic. A brass 
: chandelier hangs from the ceiling, and above 
F 7" BLEACHERS and PROCESSORS # | ‘h: platiorm where the bride is posed is a 
) wi osaic - 
lia | sacers OF TRANSPARENT OAK = so 


In the men’s furnishings department the 
main feature is a long shirt counter where 


OAK a large selection of shirts is on display. 


in 
Above the counter hangs a “gaslight” style 
FOR THE S iP OR 


HIGH IMPACT PLASTIC DISPLAY SUPPLY HOUSE lighting fixture. The upper wall above the 


backcase consists of grey squares separated 
(practically indestructible) by the thin red strips. Facing the shirt 

Get our free samples counter is an island counter which is mostly 
faced with glass and is used for selling 
ties. 

The men’s clothing department is mas- 
culine in execution. Wood panels on the 
upper wall are decorated with old-fashioned 
flight pictures in grey and white. A hand- 
some modern brass chandelier hangs from 
the ceiling, almost over a display island. 
The floor of the island is inlaid with leather 
strips and a masculine grouping of three 





















@ All rust-resistant metal parts 








@ All-ways correctly styled 
and sturdily constructed 


Send for illustrated brochure 





is arranged on it. Two of the male 

BARNEY STEMPLER & SONS INC mannequins wearing featured _ costumes 
, . CREDIT AND COLLECTION are posed standing at each end of the rect- 

28 Norfolk St. New York 2, N. Y. SERVICE TO THE angular island, while the third is seated be- 





Telephone: ORegon 4-1780-1 


side a pair of potted plants. The floor of 
RELATED DISPLAY INDUSTRIES the department is carpeted. 


251 West 42nd Street New York City 36 Three different types of displayers are 
used in the gift shop, which is also located 


on the main level of the store. Frosted 



































glass table tops with lights under the glass 

FOIL PAPER, PUFFING FOIL, BASE Sie SHOULDER COVERS are one of the types. A unit reaching to 
TEER SERIO eee ee Cae! sh er eane. the ceiling and consisting of white channels 

METAL, METAL CHAIN LINKS wveee pie) Roo sponte oyaeeet. and glass racks is a second. Regular cir- 
s which are used inside the sho 

R. A. OHLHORST CORONET MFG. CO. tap Raagsa igoacscagmer P 

278-292 Johnston Ave. Jersey City, N. J. BOX 35 YARDVILLE, N. J. are the third type. Displays are arranged on 
all three kinds. In addition to the three 
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we HAND SCULPTURED WIRE ORIGINALS 


Introducing the ‘’Hi-Wire Hanger 


HIGH STYLE e FUNCTIONAL e VERSATILE 


mpletely new conception in display fixtures. Hand shaped 
in sturdy, ligntweignt wire—can be shaped flat for convenient 
Endless versatility offers use in high fashion window 
GispiayS Or nearly every department of the store 
LINGERIE +» BRIDAL TROUSSEAUX & ACCESSORIES - SPORTS 
COORDINATES - BEACH WEAR - SCARVES - COSTUME JEWELRY 
CHILDREN'S & INFANTS’ WEAR - TOWELS - YARD GOODS 
SHOWER CURTAINS - WINDOW CURTAINS. ETC 


5 


Designs 


Greenwich. Conn 


Welcome to 


NADI 
MARKET 
WEEK 
See the new 


1958 FALL AND 
CHRISTMAS 


ROOMS 651 AND 652, NEW YORK TRADE 
SHOW BUILDING, JUNE 22-26 


FRANK M. SAYFORD CO. 2.2220°°." 


IUNE; 1739 








“DERNIER CRI" 


in CHRISTMAS DECORATIONS AND DISPLAYS 


e New e Exclusive in U.S. A.: e@ Tinsel Garlands in New Color Combinations 


MADE IN ALL LENGTHS AND WIDTHS IN NEW YORK: 
Celene anes ALL ORDERS EXPEDITED IMMEDIATELY. 
ELECTRICALLY LIT @e UNBREAKABLE 


e Vinyl Plastic Garland, Fireproof 

e@ Real Flowers in Plastic Imported from Italy: 
UNBELIEVABLY REAL FLOWERS IN POLYETHELENE: 

IMPERISHABLE, PLIABLE, WASHABLE, SCENTED, COLORFAST e A Great Many Other New Display Novelties 


e Fireproof New Metallic Acetate Sheets 





MAKE A NOTE TO SEE US JUNE 22-26, NEW YORK TRADE SHOW BUILDING, ROOMS 338-342 


UNION NOVELTY COMPANY "Sco. c02""" 























ci ees pats RCN : {a | «types of displayers, wood-planked panels 
oe See Ee es A ae — [  .. = | placed on two sides of the column in the 
PRECISION CONSTRUCTION p> S Pont ~ department are used for displaying clocks. 
% . * | a The white channels with glass shelves 


LIGHTER WEIGHT... BALANCED >» a 3 from floor to ceiling for displaying merchan- 


dise are used in the silverware department. 


| JAM-FREE OPERATION D> , | The upper walls in this department 


are 
eae covered with wood and trimmed with silver- 
a , , colored medallions. 
_ Make better displays faster Ee ee The second level of the store houses the 
: 3 | Lt ) fier restaurant, and the departments for infants 
7 | Hansen | | hee dr 
pee aeways hahaig | Se toddlers, children, young people, and lay- 
_ Tackers. 36 different | | 


ettes, as well as the china, glassware, 
pre models of Tackers and - | housewares, and floor covering sections. 
< Interesting and unusual details are too 
Staplers to choose from. “| numerous to mention but one unusual idea 
| is the use of colorful park-bench type seats 
in the children’s shoe department. Candies 
form intriguing notes of decor, such as 
candy canes in the shadow-box displays 
in the shoe section and lollipops on the 
upper wall sections in the infants and 
toddlers’ departments. 

A clever display feature in the floor 
covering department uses panels of oak 
flooring placed to angle out from the per- 
manent wall. Rugs are placed on the panels. 
An off-white painted light trough conceals 
fluorescent tubes that give a daylight quality 
to the light on the merchandise. 

White wood bins are used for showing 
carpet samples. The samples are attached to 
tubes, with each row of samples containing 
its own fluorescent lighting. 

Dark, rough-weave grain plastic is used 
to cover upright wood-framed panels which 
back glassware displays in the glassware 
department. 

The details could go on and on. They all 
add up to the fact that Abraham & Straus, 
Babylon, is a beautiful and elegant new 
store. 
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FOR DISPLAY MANUFACTURERS & JOBBERS USE THE 


Products of Styrofoam Opportunity Exchange Chicago Store 
Manufacturing and Processing For any WANT AD purpose: Appoints Jupp 
Write for Cateleg POSITION WANTED POSITION VACANT Succeeding Charles Cornell, who resigned 


FOLIAGE CO. OF AMERICA USED DISPLAY EQUIPMENT FOR SALE several weeks ago, Harry M. Jupp, Jr. is 
LUDINGTON, MICH. $4.00 Pee Column Inch— CASH WITH ORDER g Jupp, J 

















now in charge of display for Chas. A. 
Stevens & Co., Chicago. He was previously 
e WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e with “Models for Industry.’ 
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Sty bs... FSe 


closed neck (las illustrated! 


STYLE F240 


detachable shoulders 


open neck. 


SEE this sensational 


ACTION FORM in New York 


during Market Week at 


Room 633-635, June 22-26. 


FEATURES 


@ ACTION WAIST 


provides variety of poses 


@ LIGHT WEIGHT 
3/2 lbs. — easily handled 


@ FULL ROUND MODELING 


shows well from any angle 


@ FLESH TONE FINISH 


compliments all merchandise 


@ NON TIP BASE 


holds form securely 


For further details, write for a 


bulletin or contact your avetel | \obber 


SIDNEY NEWHOFF ASSOCIATES 
1239 So. Olive St. Los Angeles 15, Calif. 
SALES OFFICE 

NEW YORK — 1133 Broadway 

CHICAGO — 235 So. Wabash 


CHelsea 3-3645 
WeEbster 9-563! 


MAGNETIC FITTINGS 
(Style 140) holds 


shoulders firmly in place 


SPRING TENSION 
holds top firmly in 
any position 


TRIM Hi or LOW 
concealed fitting attaches 


te any T stand 
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If you want the newest in 
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See + NOEL . at 


NADI MARKET WEEK 
New York Trade Show Building, Room 442, June 22-26 


The pioneer of Christmas display lighting has the latest and exclusive novel lights. 
Don't miss Noel's new Snowball, Satellite and extremely fast long life dancing lights 
plus many more brand new items. 

@ Boxed Christmas tree lights (for re-sale) 

@ Bulk packed decorative lights 

@ Point of purchase display lights 

@ Lights in motion 


Write for additional literature ...Jobbers inquiries invited 


e N{(o) au Manufacturing Ca, Int. 3 W. 18 Street, New York 11, N. Y., Algonquin 5-4550 





DISPLAY MARKET WEEK City. Grand Ballroom, Hotel New Yorker Duplex Display & Mfg. Company, 
TO BE OUTSTANDING Bonafide Display & Decorative Company, Philadelphia Rooms 527-528 
| New York City -Room 340 Elect Mfg. Company, 
[Continued from page 31] . oe eds : ae 
Brunn & Bertheim, New York Maspeth, L. I. Rooms 316-318-320 
promote your products, all these firms will City. Grand Ballroom, Hotel New Yorker Evergreen Specialty Company, 
be back for Market Week. Remember the Bulkley, Dunton & Co., Inc., Denver Mezzanine, Hotel New Yorker 
dates, June 22-26. See you in New York. Corry, Pa. Room 447 Ev-Ready Advertising, Inc., 
The Adler-Jones Company, sutler New York Paper Corp., New York New York City Room 344 
Chicago Room 206 City.. Grand Ballroom, Hotel New Yorker Favrex Designs, 
Kurt S. Adler, Inc., Chic Display Company, Hackensack, N. J. Rooms 337-339 
New York City Rooms 412-414 New York City Room 308 Ferro-Craft, Morganfield, Ky. Rooms 534-537 
American Fixture, Inc., James A. Cole Company, Inc., Frankel Associates, Inc., 
St. Louts Room 201 New York City Rooms 538-539 New York City Rooms 326-327-329 
Ankerum Mfg. Company, Columbia Display Material Company, Garrison-Wagner Company, 
Philadelphia Rooms 645-646 3rooklyn | Rooms 345-346-347 St. Louis Room 200 
Arrow Display Associates, Commercial Art Shop, Earl W. Gasthoff Company, 
Philadelphia Room 542 Charlotte, N. C. Rooms 631-632 Danville, [Il. Room 203 
Ar-Tee Creations, Inc., Cook & Meier, Goldsmith & Sons, New York City. Room 330 
Brooklyn Room 321 Chicago. .N. Ballroom, Hotel New Yorker David Hamberger, Inc., 
Artificial Plant Company, Emil Corsillo, Inc., New York City Room 419 
Chagrin Falls, Ohio Room 335 Hollywood, Calif. Rooms 405-406 Henry Hanger & Display Fixture Company 
Artistic Displays, Inc., Creative Displays, Inc., of America, Inc., New York City. Room 647 
Elizabeth, N. J. Room 640 Jersey City, N. J. Room 553 Imperial Display Corporation, 

Arts & Flowers Displays, Inc., Creative Promotions of California, New York City Rooms 526-531-532 
New York City Room 325 Oakland Room Jay Gee Studio, 

Arturo Productions, Inc., Decorative Creation & Art Flower Com- New York City Rooms 420-421 
Lakewood, N. J. Room 437 pany, Inc., New York City Rooms 428-430 Kalmo Textiles, Inc., 

Asty Import Corporation, Decorative Displays, Maspeth, L. I., New York City | ...Room 501 
New York City Rooms 545-547 Mezzanine, Hotel New Yorker Kaytee Imports, Inc., 

\tlantic Plastics Company, Inc., Decorative Novelty Company, Inc., New York City Rooms 529-530 
Boston Room 540 Brooklyn Rooms 402-403 Gordon Keith Originals, Columbus, 

William L. Baer Company, Inc., Decorative Utilities, Inc., Ohio. . North Ballroom, Hotel New Yorker 
Fort Lee, N. J. Rooms 305-306 New York City Room 422 Kenbury Glass Works, 

Jean Ballin, Greenwich, Conn. Room 336 Display Associates, Inc., Jersey City, New York City....... : Room 333 

C. Barrango Company, N. J. Rooms 426-427-429-431 Stuart M. Lerner, Inc., 
San Francisco Room 522 Display Marketers (Dismar), New York City ....Room 519 

Harry Berkoff, Philadelphia Rooms 504-514 S. Liebmann Studio, Bronx Room 302 
New York City Rooms 502-503-524 Doerr & Associates, Lustra-Cite Industries, Inc., 

Bliss Display Corporation, Long Island Portsmouth, Ohio Room 309 Brooklyn Room 407 
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A. Lutz, New York City... ..Room 544 
Madisonia Manikins, Inc., 
New York City........ ..Room 303 


Maharam Fabric Corporation, 

New York City Rooms 307-349 
Met-Wood Floral Mfgrs. Inc., 

pe. ge es ee Rooms 602-621-623 
Mileo Mannequins, 

New York City | 
Mitten’s Display Letters, New York 

City...2nd floor foyer, Hotel New Yorker 
The Morgan Sign Machine ——’ 

COOOOR ug... sc, Room 300 
Mutual Display Mig. Company, 


Room 301 


Cleveland........ _.Room 341 
Nesbit Industries, = 
eee Rooms 404-411 


Sidney Newhoff Associates, 

Los Angeles. 

New Style Studio, 

New York City... 

Noel Mfg. Company, Inc., 

New York City. . 
Northcraft Lighting Corporation, 

Nanuet, N. Y. 

Norwood Designs, 

New York City Rooms 507-552 
R. A. Ohlhorst, Jersey City, N. J..Room 415 
Oltmanns Company, Omaha Room 208 
Pacific Promotions, 

Los Angeles. . . Rooms 
Park Lane Fabrics Company, Inc., 

New York City Rooms 432-434-435 
Phillip Sales, Inc., 

Port Washington, 
Plastic Fabricators, 

New York City 
Leo Prager, Inc., 

New York City 
Puddu & Martinelli, 

New York City Rooms 541-546 
R-Tex Company, Jersey City Room 418 
Radiant Glass Fibers Company, Inc., 

New York City Rooms 
Regal Flower & Display Company, 


Rooms 633-635 
Room 440 
Room 442 


Room 331 


627-628 


Wis. Rooms 408-409 
Room 343 


Rooms 438-439-441 


315-317 


Maspeth, L. I. Rooms 509-510 
Resident Display, Inc., 
New York City. Rooms 433-436 


Reyburn Mfg. Company, Inc., 

Royersford, Pa. Rooms 444-445 
Reynolds Printasign Company, 

Pacoima, Calif. Rooms 506-508-512 
Rip Studio, Inc., New York City. .Room 600 
Gustave Rubner, Inc., 

New York City 
Sama Plastics, 

North Bergen, N. J. 


Santa Claus School, 


Room 446 


Rooms 423-425 


Albion, N. Y..... Room 634 
Frank M. Sayford Company, 
Brooklyn Rooms 651-652 


Schack’s, Inc., Chicago 
Bernard Schwartz & Co., 
New York City Rooms 548-549-550-551 
Select Flower & Display Company, Inc., 
New York City | Rooms 515-517 
Shenker Displays, Inc., Long Island 
City. .Foyer, 2nd floor, Hotel New Yorker 
Shoe Form Company, Inc., 


Room 204 


Auburn, N. Y. | Room 348 
Showcard Machine Company, 

Chicago. . Room 533 
Silvestri Art Mfg. Company, 

Chicago... ; Room 207 
David & Michael Sloan, Inc., 

Brooklyn } Rooms 401-416 
Spaeth Displays, Inc. Astoria, 

L. I... Grand Raltrount, Hotel New Yorker 
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Maquette 
‘ “S/IGNPRESS’ 


SHOW CARD AND POSTER MACHINE 


35297 Spee SIMPLICITY 
LOW OPERATING COST---LONG LIFE 


yt METAL & WOOD 
TYPE 









MODEL “ 


With new “Magnetic” type 
lock up. Greatest advance- | | i 
ment in sign machines within gies Se I a a 
last 25 years. SPEEDS UP oe, 
OPERATION and provides 
complete flexibility of type 
arrangement. 


MODEL "B" 


A medium priced sign mo- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 





Many national chains have 
from 50 to 500 or more Sign- 
press machines in use. 


MODEL A — /4x 22 
WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


MADE IN THREE SIZES... 


DISPLAY EQUIPMENT CO. — BOX F-144, ADRIAN, MICH. 








Lush giant flowers by Zaria as used by Steve Gusick at Delmans 
Carnations or roses in rich organdy 
Six foot standing unit of flower, bud and leaves $57.50 


a 
Sorta DISPLAYS e@ 434 Sixth Avenue @ New York 11, N. Y. 














95 








NOW - PLASTIC PEGS FOR Aes “BOARD”: 


Plug into holes to form brilliant, colorful 
designs, borders, letters, numerals 


Injection molded with tapered and fluted 
shank for firm grip. Novel effects achieved 
with complementary or harmonizing colors, 
lights, masking material. Furnished in hinged, 
clear plastic boxes of 100 or 300, or in bulk. 
Ask your dealer for FREE illustrated folder 


bd ® 
Lumi-plug 
DISPLAY DEVICES + PAT. PEND. 
LUMI-PLUG SALES ConP., 15 West 44th St., New York 36 
% Masonite Corporation - Manufact of Quality Panel Products 











SEE YOU AT THE NEW YORK TRADE SHOW BLDG. 
Sth Ave. at 35th St. °« June 22-26 ¢ Rms. 502-503-524 


Representing: 
Paragon Glass Works Inc. 
Unicorn Displays 
Artistic Reproductions 
Nu-Style Creations 
Royal Tinsel Co. 
Studio One-0-One Inc. 
M. Schwartz & Son 
Round Tubes & Cores 


We'll be open Saturday, 
June 21st for jobbers only. 





MANUFACTURER'S 1 ron | t{ 10 WEST 23rd ST 
REPRESENTATIVE arry ICT RO NEW YORK 10. N. Y. 





Standard Cellulose & Novelty Company, 
Plastic Display Hands Bae ge N. Y.. Rooms 648-649-650 
: oe saggy : New York City ‘a ..Rooms 629-630 
pe Can't Chip, Peel “i igi Starer Displays, Milwaukee... Rooms 332-334 
or Snag Ah Oe Dave Starkman, Los Angeles.....Room 202 
@ Used by Many \, - aa W. L. Stensgaard & Associates, Inc., 
Leading T mm Chicago.... | Serer 
Dept. Stores (aa) 2 Swivelier Company, 
ADD SALES | . 4 eee, Boe... ss: Room 443 
APPEAL TO - | Sylvor Company, 
GLOVES, . | 3 New York City............Rooms 304-314 
PE ae , 4 M. E. Taylor & Sons, 
Cieiiin Pale Long Beach, Calif 7 _..Room 644 
Tero, Inc., New York City 
A Pair of our lifetime $s ‘ Grand Ballroom, Hotel New Yorker 


9" Hands — only Thall Plastics, Inc., 
MULTIPLE HAND DISPLAYS AVAILABLE New York City _..Rooms 322-323-324 


HANDIFORM PLASTIC CORP. || timely Service, Inc. 
389 Sth Ave., New York 16, N. Y. Rooms 521-523-525 


MUrray Hill 3-4536 : United Artificial Fruit Company, 
Through Your Jobber or Direct New York City _......Rooms 637-643 





Union Novelty Company, 








THE SILENT DISPLAY TURNTABLE New York City ; Rooms 338-342 


United States Display Corporation, 
| MI D Oo L A RI Be Bis oss ou ...Room 400 
Capacities 600, 1200 and 2500 pounds. Ben Walters, Inc., New York City. Room 328 
For outstanding features 


Zaria Displays, 
INDOLA New York City .....Room 424 


8820 Sunset Bivd., Les Angeles 46, California 














Evert L. Chapman Dies 
After Long Illness 


, Evert L. Chapman, Hammond, Ind., died 

GIANT —_ RS on May 2 after a lengthy illness. He was 

connected with the Edward C. Minas Com- 

INDUSTRIES INC. pany of that city for a number of years un- 

bey rg Bon 88 til his retirement. 
Write fer litereture 


FLAMEPROOFING 


FOR FABRICS AND PAPERS 














New Color Presentation 
Developed By Shack's 


Schack’s, Inc., 2516 West Armitage, Chi- 
cago 47, has announced the development of 
a new true-color technique for presenting 
its seasonal products to its accounts, begin- 
ning with the firm’s fall line this year. A 
company spokesman comments: 


“After months of experimentation, Schack’s 
photographic department has perfected a 
process by which the true colors of the 
firm’s display offerings are reproduced in 
full page size, complete with descriptive in- 
formation and prices on the same photo- 
graph. The strikingly accurate reproduc- 
tion of actual display properties and decora- 
tives is accomplished through the fact that 
Schack’s operates its own complete photo- 
graphic facilities. Staff members take the 
pictures and process them through the com- 
plex dark-room procedures necessary for 
fine color prints. Constant reference to 
the original materials and colors in the 
actual decoratives is possible, resulting in 
faithful reproduction of colors and other 
technical aspects of the displays. 

“Through this new color presentation, we 
feel that we will now be able to facilitate 
and improve our sales offerings through the 
firm's representatives in the field. The large, 
full-color pictures will permit the showing 
of each line more easily and quickly than 
older methods, which should be advanta- 
geous to the busy schedule of displaymen. 
Also the easy-to-view photographs will per- 
mit the inspection of individual numbers 
simultaneously by several members of a dis- 
play staff. 

“The development and installation of the 
new sales method was made possible through 
an improved color processing technique de- 
veloped by a major film company and 
through its adaptation to Schack’s special 
requirements by members of our staff.” 


Madisonia Introduces 


"Style Stand-In" 


Something new in display has been placed 
on the market by Madisonia, 152 West 25th 
street, New York City. Called the “Style 
Stand-In,” it consists of a headless manne- 
quin which is dressed in the garment being 
promoted; a small platform and handrail 
at the rear permits a shopper to stand 
behind the device, with her head topping off 
the figure, and to see herself in a mirror 
as she would actually appear wearing the 
dress. 


Said to be easy to dress, the “Style Stand- 
In” is made of virtually unbreakable fibre- 
glas reinforced with polyester plastic. They 
are available on a rental-purchase plan. 


POPAI To Hold 
One-Day Seminar 


How much can profitably be spent on 
creative presentations, the importance of 
close liaison between sales and design de- 
partments, why retailers do not use some 
point-of-purchase materials, and _ related 
topics are scheduled for discussion in a one- 
day members’ seminar to be held by the 
Point-of-Purchase Advertising Institute on 
June 3 at the Barbizon Plaza, New York City. 


DISPLAY WORLD 





Designed as a compact, low cost, pia pump, espe- 
pisces Fp for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 
exceptional stability. 


EASY INDUSTRIES 
210 N. RACINE AVENUE @ CHICAGO 7 


47 other sizes. 





SUPERB 


Decorative vereware 
Display Ring & Matching 
Hooks in Brass or Chrome. 
Hundreds of Display Uses. 
Write for Free Brochure 
ARTHUR V. LEONARD 
8944 Sagamore Réad 
Kansas City 15, Me. eee 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 


316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 














R P DECORATIVE FOILS 


R P Expanded Aluminum Foil, R P Ex- 
panded Puffing Foil, R P Unexpanded Foil, 
R P Non-Expandable Foil, R P Base Metal 


Write for Samples 


RESEARCH PRODUCTS CORPORATION 
1015 E. Washington Ave., Madison 10, Wisconsin 








WOOD & PLASTIC LETTERS 
AND SPECIAL SCRIPT 


All styles and sizes—Custom signs—Window, Store 
directory, desk—Trademark reproductions. We have 
moved our factory from Grand Rapids, Mich. to 
Portiand, Indiana. 

DISPLAY CRAFT, 804 W. Main St., Portiand, Ind. 





Interested in Salesmen and Jobbers. 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 








AUTOMATIC WOOD TURNINGS 


Ali Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 





STagg 2-5693 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch — CASH WITH ORDER 
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Corham Art Introduces 
Plastic Flowers 


Decorative flowers in “Coralin,” a new 
plastic, have been placed on the display mar- 
ket by Corham Art Flower Company, 216 
Central avenue, White Plains, N. Y. A free 
catalogue in full color will be sent on 
request. 

Washable, fade-resistant, and beautifully 
detailed, the flowers withstand repeated 
handling, can be manipulated into many 
positions, and are said to be ideal for all- 
weather outdoor display as well as for 
regular interior use. Illustrated are parrot 
tulips, Darwin tulips, hyacinths, and daisies. 
The flowers are made in Italy by the Cor- 
busco Division of the company. Since Cor- 
ham is a supplier to motion picture and tele- 
vision studios, a large inventory is main- 
tained and prompt delivery can be made on 
orders. 


St. Louis Guild 
Elects Officers 

The annual election of the St. Louis Dis- 
play Guild was held on May 14th following 
a dinner meeting. The results are not known 
at press time. 


———- - 


COMING UPI 
Memorial Day. ...... 
National Homemaker’s Week 
Let’s Play Golf.. 
National Flag Week 


May 30 
June 1-8 
June 7-14 
June 8-14 

June 14 
Father’s Day..... June 15 
National Swim for Health 

June 22-28 
Independence ‘Day | July 4 
National Business Women’s Week July 5-12 
Old Stove Roundup . August 1-Oct. 31 
National Aviation Day August 19 
Labor Day Sept. 1 
Home Lighting Fixture Month... Sept. 1-30 
United Community 

Campaigns .__. | 
National Child Safety Week 
National Blouse Week... Sept. 7- - 
Rosh Hashana... Sept. 
National Wallpaper Month Sept. 15-Oct. 
Citizenship Day... | Sept. 17 
Constitution Week Sept. 17-23 
Home Fashion Time (tentative) Sept. 19-26 
National Dog Week . Sept. 21-27 
National Tie Week | Sept. 21-27 
National Sweater Week Sept. 22-28 
Yom Kippur | Sept. 24 
Gold Star Mothers’ Day Sept. 28 


Sept. 1-Nov. 27 
Sept. 2-9 


' (DISPLAY WORLD will be glad to furnish 


the name and address of any of the sponsors 
of the above-mentioned events.) 





thenew FLEX-ARMS 


to attach quickly and easily to your 
bust forms, hangers, T-stands. Cre- 
ates ANIMATION—-gives new life to 
blouse, sweater, T-shirt and all 
apparel display. Sleeves no longer 
hang limply, no more pinning and 
wiring. Shapes sleeves professionally. 


Patented screw clamp attaches to any 
fixture. Many smart stores now using. 


$] ‘95 pr. p'k'ged 6 prs. to carton 
JAY MARK CORP., 40 E. 66 St., NYC 21 


*Patented *T.M. 








NATURAL 








af 
Yarrow 


Sattlower 


“+- many other varieties of dried 
and preserved flowers and foliage. 


Send for free Brochure today. 


BENSON CO. 


202 E. PACIFIC COAST HWY. 
LONG BEACH 6, CALIFORNIA 

















FOR SALE 
Model Adv. 
PRINTASIGN 
MACHINE 


Complete — New $4,365 


5 years old. 


First $700 takes it. 


Bowman’s Dept. Store, 
Inc. 

314 Market St., Harrisburg, Pa. 

R. P. Elireth, display manager 


SALES REPRESENTATIVES WANTED 


Guaranteed territory. Good commission. 
Manufacturers of Top Line Mens and Boys 


MANNEQUINS 


Write in detail giving territory covered, 
and other lines handled. 
See our advertisement in this issue. 


C. BARRANGO CO. 


579 MARKET STREET 


SAN FRANCISCO, CALIF. 


WANTED 
Experienced Salesmen 


to carry new line of window 
display fixtures, interior fix- 
tures, and novelty items. All 
territories open. State terri- 
tory covered by you, and quali- 
fications. Write to: 


DISPLAY TRENDS 


P.O. Box 93, Broomall, Pa. 








50 Professional Men’s 
Wear Window Display 
Ideas 


By Paul Barber 

$5.00 Postpaid (payment with order). 
Sketched 9” x 7”, each with ex- 
planatory and promotional copy. 
These ideas cover a store’s needs 
for the entire year ... Father’s 
Day and other special events are 
included. 


Display Ideas & 
Promotion Service 
3905 Plymouth Rd., Louisville 7, Ky. 


SALES REPRESENTATIVES WANTED 


By manufacturer of the world’s most striking 
Background Panels, Screens and Drops 


Versatile Designs — Can be color correlated — Exclusive 
Producers of “On Stage” backgrounds -— Entirely new and 
different approach, highly contemporary technique — Terri- 
tories open Northeast, Middle West, and West Coast. 


Apply in person, Rooms 631 and 632, Trade 
Show Building, no later than Sat., June 21. 


COMMERCIAL ART SHOP 


225 WEST FOURTH STREET 


CHARLOTTE, N. C. 


Sales Representatives 
Wanted 


To sell outstanding lines of wrought 
iron, brass and plastic display fix- 
tures. Also top lines of fabrics, 
display papers and artificial foliage. 
Beautifully illustrated photographs 
furnished. Commission basis. 
Please state experience, present 
line and territory covered. 


Address Box 6EF 


Care of DISPLAY WORLD 








Sales Representatives 
Wanted 


Natural Preserved Foliages 
Exclusive territories on a generous 
commission basis. We are one of 
the largest growers of cultivated 
greens in the country, and we pre- 
serve over 35 different types of 
foliages of every type of design and 
shape to meet many display require- 
ments. We need aggressive cover- 
age in the department store and 
display jobber trades. 


RAINBOW COLOR & CHEMICAL 
Cc INC. 


? 


Box 31 
Northridge, California 











FOR SALE 
“Littlest Angel” 
Christmas Displays 
Nine motorized action units 
in brand new condition. Tre- 
mendously appealing story 
series. Complete with color- 
sound film of “Littlest Angel” 
story for school, institution 
tie-up. $3,800 display for 

$1,000. 
CARROLL HOUSE 
Williamsport, Penna. 


FOR SALE 


OUTSTANDING CHRISTMAS WINDOW 
DISPLAY 


This display, called “The Magic of Christmas,” consists 
of 6 moving figures, 16 stationary figures, and scenic sections. 
26 feet of ice scenic background .. . 

Ice pixie juggling a ball . 

Santa Claus performing magic feats .. . 

A snow pixie performing magic. . . 

An ice pixie producing a Christmas tree from nowhhere .. . 
A magic water spout... 

A witch’s brew... 

And many others!!! 


Purchased from Silvestri Art Mfg. Co., Chicago, brand- 
new for $5,892.40. Every piece in perfect condition. Will 
sell this sensational display group at great sacrifice. 


If you are interested, please contact us and we will be glad 
to send you a brochure and descriptive material. Contact: 


BAILEY FITZGERALD, Display Manager 
The Boston Store, Joliet, Ill. 





Sales Representatives 
Wanted 


Established giftware manufac- 
turer entering high style dis- 
play field. New unusual line 
to be introduced at Spring 
Display Show. Seeking sales- 
men in all territories. Write 
giving full details. 


ADDRESS Box 6DE 
Care of DISPLAY WORLD 








FOR SALE 


Bliss Santa’s Doll Check-up 
Display, 6 animated figures. 
Can be used in corner window 
or 1 large window. Used less 
than 45 days. In good condi- 
tion. Original cost $3950.00 
Will sell for only $500.00. 
Contact : 


Everett W. Quintrell 
Display Director 


The Elder & Johnson Co. 
Dayton, Ohio 




















ATTENTION — Display Manufacturers & Convertors 
We are adding DISPLAY TOWNE U.S.A. and PARTY TOWNE 
U.S.A. to the well known CHRISTMAS TOWNE U.S.A. We 
would apreciate catalogues, brochures and samples of anything 
DISPLAY TOWNE U.S.A. relating to the Display and Party Supply Fields. 
154 E. Sunrise Highway, Freeport, L.I., N. Y., Tel.: Mayfair 3-4111 LIDCO Inc., 154 E. Sunrise Highway, Freeport, Long Island, N. Y. 
Call or Write. Att.: Ed Forer. 


WANTED 


Experienced buying and selling display materials and party 
supplies. Take complete charge of showroom. Opportunity. 
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FOR SALE 
4 National Known Brand 
LADIES MANNEQUINS 
2 Ladies Retail value 


WANTED — DISPLAY DESIGNER 


capable of designing and illustrating displays for itinerant pur- 
poses, largely in the wearing apparel field; top salary; permanent 
and attractive position. Write or phone: WOLF & VINE, INC., 


DO YOU WANT TO 
STRETCH YOUR 
1958 CHRISTMAS 


$147.50 ea. —2 Juniors .. . Re- 
tail value $97.50 ea. 

Brand new . . . Never out of 
original packing cases. 
40% discount if bought in 1 lot 
(plus state sales tax) 


F.O.B. Phoenix, Ariz. 


Lloyd R. Cady Displays 
2818 N. 16th Street, 
Phoenix, Arizona 


225 S. Los Angeles St., Los Angeles 12, Calif. Phone: MAdison 


6-4737. 








WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 


cellent opportunity; permanent position. Write or phone: 
WOLF & VINE, INC. 

225 S. Los Angeles St. 
Phone MAdison 6-4737 


Los Angeles 12, Calif. 











SALESMEN OR 
REPRESENTATIVES 


Old established Xmas Decor 
Mfg.offers two sure-fire sellers 
of Tree-Door-Window Hang- 
ers. Excellent sideline to Dis- 
play and Florists Suppliers. 
15% comm. All Territories 
open except New York City. 


Address Box 6BC 
Care of DISPLAY WORLD 


DISPLAY MEN 


Qualified men needed in all sections of the country. We place 
more display men than any other office. Send complete resume 
and advise concerning salary requirements. No charge to appli- 


cant at any time. Present position fully protected. 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


General Manager Retail 
28 EAST JACKSON BLVD., CHICAGO 4, ILL. 





DISPLAY DOLLARS? 
Here's your opportun- 
ity to buy one or two 
mechanical toy win- 
dows. Both were cus- 
tom-built in 1957. Will 
sell for less than half- 
price. For photos and 
price information, write 


J. T. CHORD 
Display Director 
Stix, Baer & Fuller 
St. Louis, Mo. 














FOR SALE 


Animated Christmas 
Display 

Santa Claus stuck in the chtm- 
ney. Originally cost $1200.00, 
made by Bliss Display Corp., 
needs minor repairs, will sell 
for $200.00. 12 feet long, 7 feet 
high and 4 feet deep. Pictures 
available. 

Betty B. Graham, Display 


Director. 
LOVEMAN’S INC. 


Oak Ridge, Tennessee 








SALESMAN WANTED 


Only one with a large personal acquaint- 
ance with display managers in the South- 
west need apply. Must have record of top 


earning capacity. 


Address BOX 6CD 
Care of DISPLAY WORLD 








DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 











FOR SALE 


One of Al Bliss’ Finest Renditions — “LET'S KEEP 

CHRISTMAS.” A powerful title, an excellent good will 

drawing card for your store. This famous heartwarming 

sermon by Peter Marshall was a huge success for us. 

Display consists of: 

10 fully mechanical units 2 by 4 by 4 ft. in very good con- 
dition — separate platforms — easy to set up. 

1 unit — Peter Marshall figure and large background 
book and signs. 

Display originally sold for $7,900 — used twice. FOR 

SALE at $1,975 FOB Hutchinson. Write or wire — 


ERNEST L. RAYNER, Display Manager 


FOR SALE 
SIX ANIMATED WINDOW SCENES 


depicting Children’s Prayers and Carols. Total 10 children, 
24 animals. Made to order for the Remick Co. by the 
Silvestri Art Mfg. Co., 1957. Photographs on request. 


SIX MUSIC BOXES 


depicting Christmas Customs. Units revolve or are individ- 
ually mechanized. Total 22 figures. Silvestri units. 
Ideal for windows or interiors. Photographs on request. 


WILEY’S, INC. 


HUTCHINSON, KANSAS 








REMICK’S OF QUINCY, MASSACHUSETTS 








SILVESTRI 
SNO PEOPLE 
AMUSEMENT PARK 


10 Pieces — Amusement Park 
in original case ™% price 


DISPLAY DIRECTOR 


MAY CO. 


Denver, Colorado 











Armstrong’s Are Selling Their Amazing Silvestri 


“Christmas Is Magic” Animated Corner 
Window Display 

Including the Magic Caldron, disappearing Ink Trick, Dis- 
appearing Jewel and Flower Urn, Sorceress Silk Unit, ani- 
mated Santa Claus,6 ice forest Trees,4 background ice panels 
plus background curtains, snow blocks, stumps, etc., as seen 
in pictures available on request. Over $6200 value in good 
condition, mechanically perfect, our price $2500, securely 
packed in special crates. Write to: 


JOE COOPER, ARMSTRONG’S 


2nd St. and 2nd Ave., Cedar Rapids, lowa 


POSITION WANTED 
Display manager, 37, enormous ‘ca- 
pacity and enthusiasm for display 
desires position with junior dept. or 
specialty store, interested in high 
fashion displays. 

Address BOX 6AB 
Care of DISPLAY WORLD 














ADDITIONAL 
OPPORTUNITY 
EXCHANGE ADS 
WILL BE FOUND 
ON PAGE 100 
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WANTED 


Reps. and Freelance 
Displaymen. To sell our com- 
plete year around display line 
in areas not covered by our 
salesmen. Excellent opportun- 
ity for an aggressive man. 
Outline qualifications and area 
Replies confidential. 


Sales 


served. 


Garrison-Wagner Co. 


ST. LOUIS 3, MO. 





Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 


MADISONIA 
152 W. 25th St., New York 1, 
N. Y., Chelsea 3-1550 


Use the 
OPPORTUNITY EXCHANGE 
For any WANT AD Purpose 








Study Window Display At Home 
Earn good income. Easy home-study 
course. Employers: Sponsor our 
course for one of your emplo 

All will find this course the ‘foun 
of its kind. School highly recom- 
mended and established in 1905 
The Koester School, Koester Bldg., 
Dept. DW, 3710 N. Cicero Ave., 
Chicago 41, Illinois. 





WILL BUY 
Used or Out of Use 
MANNEQUINS 


Men, geo: children. 


HERZBERG-ROBBINS, Inc. 
110 W. , New York 1, N. 
PEnnsylvania 6- 





TERRITORY OPEN 
Southern States, 


for 


two 
quality display firms. 
ticulars to: 
of DISPLAY WORLD. 
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This 


A 
Ajax Box Co., The 
Allied Display Materia!s, 
Alufoil 


American Fixture 


Inc. 


Products Co... 


advertiser's index is provided as an additional service. 


19 


-~ 
/ 


76 


Inc. ..Back Cover 


American Stage ¥ quip. & 
lron Works aor 


Antoine de Paris 

Arnold Wood Turping Co., H. 
Arrow Fastener Co., Inc. 
Arts & Flowers 


Austen Display 


B 


Bader’s Display House 


Ballin Designs, Jean 
Ballou Co., E, ¢ 
Barrango Co., C. 
Becker Sign Supply Co. 
Berkoff, Harry 

Howard F. 


Best Devices Co. 


Benson Co., 


Corp. 
Arthur 


Bliss Display 
Brown & Bro., 
Brunn & 
Bulkley Dunton & Co., 


Bertheim 


Inc. 


Cc 
alifornia Artificial Flower Co. 
Electric Motor Inc. 
The.. 

The L. J. 


anal 
‘astolite Co., 
Inc.. 


Co. 


*harrot Co., 
‘hic Display 
*hicago Cardboard Co... 
‘ommercial Art Shop 
‘orham Art Flower Co. 
‘oronet Mfg. Co. 

Emil 


Creative Promotions of Calif.... 


Corsilio, Inc., 


D 


Darling Co., L. A.... 


Decor. Creation & Art 
Flower Co. 
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20 
97 
58 
13 
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Decorative Displays ... 
Decorative Plant 
Display Associates 
Display Craft 

Display Credit Assoc. 
Display Equipment Co..... 
Doerr and Associates Inc. 
Duplex Display & Mfg. Co. 


Easy Industries 


Eaton Bros. Corp. 


Ferro-Craft ........ 
Filjon Industries, Inc. 
Flair Plastics, Ime............. 
Florida Leaf & Fern Co. 


Foliage Co. of America 


G 
Garrison-Wagner Co., The..... 
Gasthoff Co., Earl W 


General Plastics Corp 


H 
Haida Displays, Victor.. 
Hamberger Inc., David 
Handiform Plastic Corp..... 
Hansen Mfg. Co., A. L......... 


Herzberg-Robbins, Inc. 


I 


Inco Distributors Corp. 


Indola of California 


J 
Jonel Co., Inc., The 
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DISPLAY WORLD 





Texas, 
West and entire 
West Coast for salesman with ex- 
cellent following to carry one or 
lines for top-flight high-style 
Send par- 
Address BOX 6FG, Care 











gs The new 
wi Showcard Machine 
Model MA-52 


Prints all sizes | ar | 
up to 2" x as” King of the Showcard Machine line, this model 


MA-52 is big news in several important respects. 





Its size alone puts it in a class by itself. It handles 
work up to 25” x 35”—and that’s larger than full sheet cards. 


An entirely new carriage design makes operation smoother than ever. 

New toggle arrangement automatically raises impression roller from the work 

when carriage is returned to position. New pressure adjustment lets you dial instantly 
the exact setting required for varying thicknesses of paper or card stock. 


Retained in full are all the basic advantages of Showcard Machines: the fast 
type-setting; complete freedom of layout and color; wide selection of type faces; 
and a sweeping 5-year guarantee. 


ae 


“avestiGATE 


This new Model MA-52 is a big bargain too. Before you buy any 
sign writing equipment see how much more your dollars buy in BEFORE you 
Showcard Machines. There are models for all needs. INVEST 


. — ee 





Pick up ideas for your own displays 
from the clever group arrangements of 
new Astrals .. . Studio Beau Mondes... 
and other high fashion mannequins. 


See the newest, most complete line of 
Department Store Metal Fixtures in 
luxurious Satin Brass and Satin Chrome. 


Smart men’s wear fixtures in contempor- 
ary wood designs and finishes... with 
patented TRIMLok features. 


vist SPACE 


201 


Second Floor 


New York Trade Show Building 
500 EIGHTH AVENUE 
N. A. D. |. MARKET WEEK 


June 22-26 








American Fixture Distributors 








are Specialists in Display... 


YOUR OWN AREA REPRESENTATIVE ees 
WILL BE WAITING TO GREET YOU ‘jay 
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2300 Locust Street, St. Louis 3, Mo. > <7 


New ork: 11 W. 42nd St., New York 36, N. Y. » 
Chitago: 220 W. Adams Pi Chicago 6, Iil. 
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